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Nanjing IFC set to become a new landmark
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The photographs, images, drawings or sketches shown in this article represent the artist's imaginative impression of the development concerned only. They are not drawn to scale and/or may have been edited and
processed with computerized imaging techniques. The developer also advises purchasers to conduct on-site visit for a better understanding of the development site, its surrounding environment and the public
facilities nearby.
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Nanjing IFC

set to become a new landmark

Nanjing IFC is the Group’s first ever investment in Nanjing and the third
IFC project after Hong Kong and Shanghai. Situated in a prime location,
the 316,000-square-metre (3.4 million-square-foot) project will be one of
the few major integrated developments in the area, comprising offices,
a shopping mall and hotel. Built with international standards, from
project design, construction quality to variable facilities and professional
management services, and having gained invaluable experience from
Hong Kong IFC and Shanghai IFC, this new integrated project is poised to
become a new landmark in Nanjing.
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Featuring super grade-A offices, a high-end shopping mall and five-star hotel, Nanjing IFC will
set new standards for commercial developments in the area and become a new landmark
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Hexi CBD prime site with convenient access
Located in Hexi Central Business District, one of the major
CBDs in Eastern China comparable to the Lujiazui Finance
and Trade Zone in Shanghai Pudong, the wholly-owned
large-scale integrated project will feature two super grade-A
office towers, a 93,000-square-metre-plus (one-million-
square-foot-plus) high-end shopping mall and a five-star
hotel to be built on three buildings inter-connected on the
podium.

Built atop Metro Yuantong Station, the integrated project
will enjoy seamless connection to the metro at Basement
1 on completion. By then, Metro Yuantong Station will
become one of the few Nanjing Metro interchange stations
with direct linkage to major commercial complexes and the
only interchange station at Hexi CBD which connects the
existing Nanjing Metro Line 2 and Line 10.

Strategically located at the junction of main roads Hexi
Street and Jiangdong Middle Road in front of an existing
tram station, Nanjing IFC is easily accessible by road and
underground to other districts, mainland cities or even the
international airport, with about 15 minutes’ drive to CRH
Nanjing South Railway Station and about 40 minutes’ drive
to Nanjing Lukou International Airport.

Major landmarks such as the Hexi Central Park, Nanjing
International Expo Center are located in the area, and with
office clusters and the development of over a dozen of
commercial projects, further upside is anticipated.

Stylish design backed by comprehensive facilities

Nanjing IFC is being built by a world-renowned architectural
firm. Inspired by the concept of crystal clusters, the tower
form, tower crowns and facades of the towers are finely
constructed to resemble giant crystals with well-scattered
raindrop-like fins as touch ups. Reflections will sparkle
differently depending on the vantage points to give a chic
and shiny look.

With a total area of over 186,000 square metres (two million
square feet), the two super grade-A office towers Nanjing
One IFC and Nanjing Two IFC are being built according to
international standards, with efficient layouts and modern
facilities. Visitors taking the express escalators to the
elevated lobby on the fifth level will be able to enjoy the
sunken plaza view through the glass facades.



Expected completions of Nanjing IFC
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The 198-metre tall Nanjing One IFC will provide 26 floors of super
grade-A offices with each floor covering about 1,400 square metres
(15,000 square feet) and clear ceiling heights of about 2.75 metres
and raised floors of approximately 100 mm. The 290-metre tall
Nanjing Two IFC, the tallest of the three, will have 46 levels of super
grade-A offices with each floor covering almost 2,500 square metres
(27,000 square feet), ideal for companies looking for offices with
large floor plates.

Mirroring the success of Shanghai IFC Mall, the Nanjing IFC mall
which will house international top-tier tenants and new comers to
Nanjing is set to become a much sought-after shopping destination
for luxury products. The 93,000-square-metre-plus (one million-
square-foot-plus) retail space will be spread out on nine levels at the
towers' podium. Pre-leasing response has been very encouraging.

Managed by Hyatt Hotels Corporation, the 29-storey five-star hotel
will cover a gross floor area of over 27900 square metres (300,000
square feet), which allows guests easy access to shopping and
gourmet restaurants from both the Nanjing IFC mall as well as the
hotel itself.

First phase to complete by late 2018

The entire project is expected to be completed in two phases.
The first phase of the project will include Nanjing One IFC offices,
shopping mall, hotel, podium and basement. The two towers have
been topped out with curtain walls being installed and expected
to be completed by the end of 2018. The 290-metre tall offices
Nanjing Two IFC which belongs to the second phase of the project
is now under the superstructure construction. Progress is on
schedule and the project is expected to be completed in late 2019.

Located in a prime district, the stylish Nanjing IFC is destined to
become a premium development backed by all-round facilities
and professional, caring management service, representing a new
symbolin the city.

Nanjing Two IFC
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Nanjing IFC office lobby will be stylishly elevated on the fifth level,
presenting a shimmering glass box like design
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Located in Hexi Central Business District, Nanjing IFC will be atop Metro Yuantong Station
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The project will be atop Metro Yuantong Station which is a major interchange station
in Nanjing (The plan is simplified and may not be accurate in all respects)
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The first phase of the project will be completed by the end of 2018 (site photos
taken on 30 November 2017)
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The Nanjin,% IFQ mall will feature international top-tier tenants and new
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Cullinan West II

atop MTR Nam Cheong Station on the market
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The Group is developing a major residential project above MTR Nam Cheong Station. Cullinan West, Phase 2A of the
development, attracted a strong response at the sales launch in this first half. The momentum continued when Cullinan
West 11, Phase 3 of the development, had its initial release in late November.

Facing the sea with two clubhouses
Cullinan West II will comprise two residential
towers with over 1,000 residential units in
diverse layouts, from studios to four-bedroom
units. The stylishly designed towers will
spread out, enabling the units to enjoy sea
views'.

The Cullinan West Development will include
two private clubhouses built in two phases’,
which together with communal gardens and
play areas will cover an area of over 180,000
square feet. A wide range of recreational
facilities will be available in the clubhouses,
including an approximately 50-metre outdoor
swimming pool and jacuzzi, an approximately
25-metre children’s swimming pool, a BBQ
area, restaurant, multi-purpose function room,
gym, boxing ring, children’s area and more”.

Transport hub in the heart of the city
Cullinan West IT will be situated above MTR
Nam Cheong Station, which is the only MTR
interchange station connecting West Rail
Line and Tung Chung Line. It will be a major
integrated development along the harbour
front' enjoying the convenience of double
railway lines, with connection to the Tsuen Wan
Line, Island Line and Airport Express within
only three stations. Cullinan West II will also
have easy access to the future terminus of the
Guangzhou-Shenzhen-Hong Kong Express
Rail Link Hong Kong Section’. From MTR
Nam Cheong Station, it only takes about four
minutes”to Austin Station and approximately
six minutes” to Kowloon Station, which are both
within walking distance to the future terminus of
the Guangzhou-Shenzhen-Hong Kong Express
Rail Link Hong Kong Section’.

From MTR Nam Cheong Station, it only takes
about six minutes” to Kowloon Station, about
seven minutes’ to East Tsim Sha Tsui Station,
about nine minutes” to Hong Kong Station
and Hung Hom Station, and approximately 28
minutes’ to Airport Station. Additionally, the
Guangzhou-Shenzhen-Hong Kong Express
Rail Link Hong Kong Section® is scheduled
for completion in the third quarter of 2018,
bringing convenient access to the high-
speed rail network in Mainland.

The Cullinan West Development will include
V Walk®, which will be a large-scale two-storey
podium mall with about 300,000 square
feet of retail space, housing a supermarket,
restaurants, kindergarten as well as other
fashion brands and entertainment facilities.

The multi-purpose function room at the clubhouses (computer simulated
photo)
The information provided in this advertisement do not represent the
final appearance of the clubhouses and recreational facilities of the
Development and are for reference only, and do not constitute or shall
not be considered as any offer, undertaking, representation or warranty
whatsoever, whether express or implied, on the actual design, orientation,
layout, construction, location, fittings, finishes, appliances, furniture,
decoration, plants, gardening and other items of the clubhouses and
. landscaped garden or the surrounding places, facilities, buildings or
construction. The Vendor reserves its absolute right to amend and change
any part of the clubhouses, landscaped garden and all of their facilities,
without the need to give prior notice to any purchaser. Purchasers must
not rely on this advertisement for any use or purpose. For details of
the Phase of the Development, please refer to the sales brochure. The
facilities and completion date of the clubhouses, landscaped garden
and/or recreational facilities are subject to the final approval of Buildings
Department, Lands Department and/or other relevant Government
departments. The clubhouses, landscaped garden and/or recreational
facilities may not be available for immediate use at the time of handover of
the residential units of the Development. The use or operation of some of
the facilities and/or services may be subject to rules and regulations of the
clubhouses and facilities, and the consent or permit issued by the relevant
Government departments, or may be subject to additional payment.
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Notes

' The view is affected by the unit of the Phase of the Development's floor level, orientation,
surrounding buildings and environment, and is not applicable to all units. The buildings
and environment around the Phase of the Development may change from time to time.
The Vendor does not make any offer, representation, undertaking or warranty whatsoever,
whether express or implied, regarding the view and surrounding environment.

? The facilities and completion date of the clubhouses, communal gardens, play areas and/
or recreational facilities are subject to the final approval of Buildings Department, Lands
Department and/or other relevant Government departments. The clubhouses, communal
gardens, play areas and/or recreational facilities may not be available for immediate use at
the time of handover of the residential units of the Development.

? Source of the future Hong Kong Section of the Guangzhou-Shenzhen-Hong Kong Express
Rail Link: the Hong Kong Section of the Guangzhou-Shenzhen-Hong Kong Express Rail
Link website (www.expressraillink.hk). The information is for reference only and is subject
to actual traffic condition. Details of the future Hong Kong Section of the Guangzhou-
Shenzhen-Hong Kong Express Rail Link (including but not limited to its name, completion
and opening dates etc) are subject to the final decision of the Government or relevant
organizations and may change from time to time due to various factors. The information is
for reference only.

“ Source of the estimated journey time from MTR Nam Cheong Station to other MTR
stations: MTR Corporation Ltd website (www.mtr.com.hk). The estimated journey time is for
reference only and is subject to actual traffic condition.

® The 300,000-square-foot shopping mall is still under construction and may not be
completed upon handing over of residential units in the Phase of the Development. The
vendor reserves the absolute right to change any part of the Development according to the
latest plans approved by the Government, including the design of the shopping mall. The
name of the shopping mall is a promotional name appearing in promotional materials only.
Such name will not appear in the Deed of Mutual Covenant and Management Agreement,
the Preliminary Agreement for Sale and Purchase, Agreement for Sale and Purchase,
Assignment or any other title deeds.
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Name of the Phase of the Development: Phase 3 (“the
Phase”) of Cullinan West Development (Tower 3 (3A & 3B)
and Tower 5 (5A & 5B) of the residential development in
the Phase is called “Cullinan West I1")

District: South West Kowloon

Name of the street and the street number of the Phase:
No. 28 Sham Mong Road

The website address designated by the Vendor for the
Phase: www.cullinanwest2.com.hk

The photographs, images, drawings or sketches shown
in this advertisement/promotional material represent
an artist’s impression of the development concerned
only. They are not drawn to scale and/or may have
been edited and processed with computerized
imaging techniques. Prospective purchasers should
make reference to the sales brochure for details of the
development. The vendor also advises prospective
purchasers to conduct an onsite visit for a better
understanding of the development site, its surrounding
environment and the public facilities nearby.

Vendor: Nam Cheong Property Development Limited (as “Owner”), Joinyield Limited (as “Person so engaged”)
(Notes: “Owner” means the legal or beneficial owner of the Phase. “Person so engaged” means the person who is
engaged by the Owner to co-ordinate and supervise the process of designing, planning, constructing, fitting out,
completing and marketing the Phase.)

Holding company of the Owner: West Rail Property Development Limited

Holding companies of the Person so engaged: Leola Holdings Limited, Wisdom Mount Limited, Data Giant Limited,
Sun Hung Kai Properties Limited

Authorized Person of the Phase: Chan Wan Ming

The firm or corporation of which the Authorized Person of the Phase is a proprietor, director or employee in his or
her professional capacity: P&T Architects & Engineers Limited

Building Contractor for the Phase: Sanfield Building Contractors Limited

The firm of solicitors acting for the Owner in relation to the sale of residential properties in the Phase: Deacons,
Slaughter and May, Mayer Brown JSM, Woo Kwan Lee & Lo, Wong & Poon

Authorized institution that has made a loan, or has undertaken to provide finance, for the construction of the Phase:
The Hongkong and Shanghai Banking Corporation Limited

Any other person who has made a loan for the construction of the Phase: Sun Hung Kai Properties Holding
Investment Limited

The estimated material date for the Phase to the best of the Vendor's knowledge: 30 June 2019. The estimated
material date is subject to any extension of time that is permitted under the Agreement for Sale and Purchase.

Prospective purchasers are advised to refer to the sales brochure for any information on the development or the
Phase.

This advertisement is published by the Person so engaged with the consent of the Owner.
Date of Printing: 20 December 2017
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Wings at Sea and Wings at Seall
at MTR LOHAS Park Station draw keen interest
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The Group' is building Wings at Sea® and Wings at Sea II° at MTR LOHAS Park Station, making up Phases IVA and
IVB of the LOHAS Park Development (“the Development”) respectively. Situated along the coastline, the phases
will be adjacent to the Development’s one million-square-foot-plus of open spaces®, as well as excellent community
planning and a complete transport network with close access to Island East and Kowloon East CBDs, presenting a
brand new seafront metropolis. Wings at Sea has seen strong response from buyers since its debut in late September,
and Wings at Sea II went on the market shortly thereafter.

Comprehensive premium layouts and

well-equipped clubhouse /
Wings at Sea and Wings at Sea II will each have two high-rise

residential towers. As well as typical units, there will be special %

units with flat roofs and/or roofs in diverse layouts available to
cater for the housing needs of different family sizes. Wings at
Sea will have 1,040 residential units with typical saleable areas
from 337 to 1,120 square feet with one to four bedrooms, while I
Wings at Sea II will have 1,132 residential units with typical
saleable areas from 342 to 634 square feet in one to three

— B e B e el e R L

,J‘

bedrooms. All residential units will feature large windows that

capture extensive outdoor views’.

Wings at Sea will have a private clubhouse®, communal gardens
and play area covering more than 100,000 square feet in

W

total. The wide array of recreational facilities will include three

poolside villas, barbeque sites, indoor and outdoor pools, kids' .
pool, gymnasiums, indoor cycling modules, a multi-function
sport court, saunas and steam rooms. A kids' kingdom will have

s .
reading space, indoor and outdoor play areas, large climbers ‘ ek .
and workshop area.

32
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MTR access and full neighbourhood facilities e 2 ' 3
Wings at Sea and Wings at Sea II will enjoy convenient MTR e
network with quick access to the hearts of both Hong Kong
Island and Kowloon. From MTR LOHAS Park Station, Island East’
is only four stations away and Kowloon East® is only five stations

ksl _
T R e

away, a quick connection to CBDs. It takes around 17 minutes
to travel to Kwun Tong’, around 16 minutes to Quarry Bay’ and

around 32 minutes to Central’.

Tseung Kwan O is a well-established community with varied

LT
#y

leisure, entertainment and shopping choices including PopCorn,
PopWalk and Park Central. The Development is building a i,
480,000-square-foot large-scale mall'® and over a million square

feet of open spaces®. Other neighbourhood facilities include )
the Tseung Kwan O Sports Ground, Hong Kong Velodrome and Rendering of Wings at Sea

lodrome Park, Tseung Kwan O Waterfront Park and Waterfront o Wings et e 1,
Velodrome Park, Tseung Kwan aterfront Park and Waterfron B e Gl

Promenade, and the Wan Po Road Pet Garden.



Notes

"Vendor of Phase IVA and Phase IVB of LOHAS Park are MTR Corporation Limited (as "Owner") and Globaluck Limited (as "Person
so engaged").

*Tower 1 (1A & 1B) and Tower 2 (2A & 2B) of and in Phase IVA of LOHAS Park ("Phase IVA") are called "Wings at Sea". Please refer to
the section "Information on the Phase" of the sales brochure of Phase IVA for details of the Name of Phase IVA.

’ Tower 3 (3A & 3B) and Tower 5 (5A & 5B) of and in Phase IVB of LOHAS Park ("Phase IVB") are called "Wings at Sea II". Please refer
to the section "Information on the Phase" of the sales brochure of Phase VB for details of the Name of Phase IVB.

“The over one million square feet of open spaces within the Development, including The Park and Activity Green with a total area
over 200,000 square feet will be completed in phases. Part of the facilities may not be completed upon handover of the Phase.
MTR Corporation Limited reserves the right to amend the name of the parks, the use of the area, the facilities and their date of
commencement of use. The aforesaid information is for reference only and does not constitute and shall not be construed as
constituting any offer, promise, representation or warranty, whether express or implied, regarding the aforesaid by the Vendor.

* It is only a brief description of the surrounding area and view of “Wings at Sea” and “Wings at Sea II" and is for reference only.
It does not represent all units can enjoy the said view. The view is affected by the unit’s floor level, orientation, surrounding
buildings and environment, and is not applicable to all units of the Phase. The buildings, facilities and environment around the
Phase may change from time to time. The aforesaid information is for reference only and does not constitute and shall not be
construed as constituting any offer, undertaking, representation or warranty whatsoever, whether express or implied, regarding
the view and surrounding environment of the Phase by the Vendor.

° The clubhouse facilities are in Phase IVA and are shared between the residents in Phase IVA and Phase IVB. The information
provided in this advertisement does not represent the final appearance of the clubhouse and recreational facilities of Phase IVA
and is for reference only, and does not constitute and shall not be considered to constitute any offer, undertaking, representation
or warranty whatsoever, whether express or implied, on the part of the Vendor regarding the actual design, orientation, layout,
construction, location, fittings, finishes, appliances, furniture, decoration, plants, landscaping and other items of the clubhouse
and landscaped garden or the surrounding places, facilities, buildings or construction. The colour, materials, fittings, finishes,
appliances, decoration, plants, landscaping and other items in the clubhouse and landscaped garden are not standard provisions
to be handed over to buyers upon completion and may not appear in the actual Development, Phase IVA or Phase VB or any
other part thereof. The Vendor reserves its absolute right to amend and change any part of the clubhouse, landscaped garden
and all of their facilities, without the need to give prior notice to any buyer. Buyers must not rely on this advertisement for any
use or purpose. For details of Phase IVA and Phase IVB, please refer to the sales brochure. The facilities and completion date of
the Clubhouse, landscaped garden and/or recreational facilities are subject to the final approval of Buildings Department, Lands
Department and/or other relevant Government departments. The clubhouse, landscaped garden and/or recreational facilities
may not be available for immediate use at the time of handover of the residential properties in Phase IVA and Phase IVB. The use
or operation of some of the facilities and/or services may be subject to rules and regulations of clubhouse and facilities and the
consent or permit issued by the relevant Government departments, or additional payment.

” From MTR LOHAS Park Station to MTR Quarry Bay Station.

® From MTR LOHAS Park Station to MTR Kwun Tong Station.

9 Estimated journey time from MTR LOHAS Park Station to other MTR stations. Source: MTR Corporation website (www.mtr.com.
hk). The estimated journey time is for reference only and is subject to actual traffic condition. The Vendor does not make any
offer, representation, undertaking or warranty whatsoever, whether express or implied, regarding the aforesaid.

' The mall is under construction, and the future design and area are subject to final approval, so an immediate use may not be
possible at the time when Phase IVA and Phase IVB are handed over to buyers. The shopping mall under construction is located
on Site C1 of the Development and is not in Phase IVA and Phase IVB of the Development. The Vendor (as Owner) reserves the
right to change the area and opening date of the mall.

" The computer generated photo has been processed and edited with computerized imaging techniques and is for reference
only. Phase IVA and Phase VB are still under construction. The image shows an approximate appearance of Phase IVA and Phase
IVB upon completion and does not reflect the actual view, external appearance, final appearance or surrounding area upon
completion of Phase IVA and Phase IVB. The facilities, fittings, finishes, appliances, decoration, plants, landscaping and other items
in the computer generated photo may not appear in Phase IVA and Phase VB or the area near them upon completion. The colour,
materials, facilities, fittings, finishes, appliances, decoration, plants, landscaping and other items in the computer generated
photo are not standard provisions to be handed over to buyers upon completion and may not appear in the actual Phase
IVA or Phase IVB or any other part thereof. The water pipes, pipelines, air-conditioners, grilles that may appear on the facade,
podium and rooftop of Phase IVA and Phase IVB and the surrounding area and buildings of Phase IVA and Phase VB are not fully
reflected. The Vendor advises prospective purchasers to conduct an on-site visit for a better understanding of the development
site, its surrounding environment and the public facilities nearby. The image does not and shall not be construed as any offer,
undertaking, representation or warranty whatsoever, whether express or implied, on the part of the Vendor in respect of Phase
IVA or Phase IVB or any other part thereof (whether related to view or not).

" The computer generated photo and the information in it is not taken at the Development, Phase IVA or Phase IVB and the
actual recreational facilities and is not produced according to the Development, Phase IVA or Phase IVB, nor do they represent
the final appearance of the Development, Phase IVA or Phase VB or its clubhouse and facilities. Information is for reference only
and does not constitute or shall not be considered to constitute any offer, undertaking, representation or warranty whatsoever,
whether express or implied, regarding the actual design, orientation, layout, construction, location, features, plan, fittings,
finishes, appliances, furniture, decoration, plants, landscaping and other items of the Development, Phase IVA or Phase VB
or its clubhouse and landscaped garden or the surrounding places, facilities, buildings or construction. The colour, materials,
fittings, finishes, appliances, decoration, plants, landscaping and other items in the computer generated photo are not standard
provisions to be handed over to buyers upon completion and may not appear in the actual Development, Phase IVA or Phase IVB
or any other part thereof. The Vendor reserves its absolute right to amend and change the design, specification, characteristics,
plan, materials and any other part of the facilities of the Development, Phase IVA or Phase IVB or its clubhouse. Buyers shall not
rely on the computer-generated photo for any use or purpose. See the sales brochure for detailed information of Phase IVA and
Phase IVB.
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The photographs, images, drawings or
sketches shown in this advertisement/
promotional material represent an artist's
impression of the development concerned
only. They are not drawn to scale and/
or may have been edited and processed
with computerized imaging techniques.
Prospective purchasers should make
reference to the sales brochure for details
of the development. The Vendor also
advises prospective purchasers to conduct
an on-site visit for a better understanding
of the development site, its surrounding
environment and the public facilities nearby.

(Note) Information below is applicable to Phase IVA of the Development:

Tower 1 (1A & 1B) and Tower 2 (2A & 2B) of
and in Phase IVA of LOHAS Park ("Phase IVA")
are called "Wings at Sea". Please refer to the
section "Information on the Phase" of the
sales brochure for details of the Name of
Phase IVA. District: Tseung Kwan O
Name of the street and the street number of
Phase IVA: 1 Lohas Park Road

The website address designated by the
Vendor for Phase IVA:
www.wingsatsea.com.hk

Vendor: MTR Corporation Limited (as “Owner”), Globaluck Limited (as “Person so
engaged”) (Notes: “Owner” means the legal or beneficial owner of Phase IVA. “Person
so engaged” means the person who is engaged by the Owner to co-ordinate and
supervise the process of designing, planning, constructing, fitting out, completing and
marketing Phase IVA.) Holding company of the Vendor (Owner): Not applicable
Holding companies of the Vendor (Person so engaged): Mount East Limited, Time Effort
Limited, Sun Hung Kai Properties Limited Authorized Person of Phase IVA: Cheung
Man Ching, Anthony The firm or corporation of which the Authorized Person of
Phase IVA'is a proprietor, director or employee in his or her professional capacity: Ronald
Lu & Partners (Hong Kong) Limited Building Contractor for Phase IVA: Yee Fai
Construction Company Limited The firms of solicitors acting for the Owner in
relation to the sale of residential properties in Phase IVA: Deacons, Slaughter and May, Woo
Kwan Lee & Lo, Mayer Brown JSM Authorized institution that has made a loan,
or has undertaken to provide finance, for the construction of Phase IVA: Not Applicable
Any other person who has made a loan for the construction of Phase IVA: Sun Hung Kai
Properties Holding Investment Limited The estimated material date for Phase
IVA to the best of the Vendor's knowledge: 31 October 2019. ("Material date” means the
date on which the conditions of the land grant are complied with in respect of Phase IVA.
The estimated material date is subject to any extension of time that is permitted under
the agreement for sale and purchase.) Prospective purchaser is advised to refer
to the sales brochure for any information on the development or Phase IVA. This
advertisement is published by the Person so engaged with the consent of the Owner.

(Note) Information below is applicable to Phase IVB of the Development:
Tower 3 (3A & 3B) and Tower 5 (5A & 5B) of
and in Phase IVB of LOHAS Park ("Phase IVB")
are called "Wings at Sea II'. Please refer to
the section "Information on the Phase" of
the sales brochure for details of the Name of
Phase IVB.

District: Tseung Kwan O

Name of the street and the street number of
Phase IVB: 1 Lohas Park Road

The website address designated by the
Vendor for Phase IVB:
www.wingsatsea2.com.hk

Vendor: MTR Corporation Limited (as “Owner”), Globaluck Limited (as “Person so
engaged”) (Notes: “Owner” means the legal or beneficial owner of Phase IVB. “Person
so engaged” means the person who is engaged by the Owner to co-ordinate and
supervise the process of designing, planning, constructing, fitting out, completing and
marketing Phase IVB) Holding company of the Vendor (Owner): Not applicable
Holding companies of the Vendor (Person so engaged): Mount East Limited, Time Effort
Limited, Sun Hung Kai Properties Limited Authorized Person of Phase IVB:
Cheung Man Ching, Anthony The firm or corporation of which the Authorized
Person of Phase IVBis a proprietor, director or employee in his or her professional capacity:
Ronald Lu & Partners (Hong Kong) Limited Building Contractor for Phase IVB: Yee
Fai Construction Company Limited The firms of solicitors acting for the Owner in
relation to the sale of residential properties in Phase IVB: Deacons, Slaughter and May, Woo
Kwan Lee & Lo, Mayer Brown JSM Authorized institution that has made a loan,
or has undertaken to provide finance, for the construction of Phase IVB: Not Applicable
Any other person who has made a loan for the construction of Phase IVB: Sun Hung Kai
Properties Holding Investment Limited The estimated material date for Phase
IVB to the best of the Vendor's knowledge: 31 December 2019. (“Material date” means the
date on which the conditions of the land grant are complied with in respect of Phase IVB.
The estimated material date is subject to any extension of time that is permitted under
the agreement for sale and purchase)) Prospective purchaser is advised to refer
to the sales brochure for any information on the development or Phase IVB. This
advertisement is published by the Person so engaged with the consent of the Owner.
Date of Printing: 20 December 2017
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V Walk mall to build a strong presence
in the core of Southwest Kowloon

2RV Walka#t 3P g L iz

The Group is developing a new shopping mall named V Walk above MTR Nam Cheong Station to meet rising demands for
shopping, entertainment and leisure facilities from residents and office workers in the neighbourhood. With the completion
of major residential projects and grade-A offices in the coming years, V Walk is poised to become a shopping and leisure
hotspot in the area. The 27,900-square-metre (300,000-square-foot) mall is expected to strengthen the Group’s retail
network while creating synergy with the major residential development atop.

Adding vibrancy to the area

Riding on the theme of "We Walk Together”,
V Walk suggests an energetic meeting place
and, upon completion, is expected to grow
with the community and adding vibrancy to
the neighbourhood.

V Walk will have a 400-metre outer wall with
vast windows offering unrivalled sea views and
creating a spacious feel through letting in more
natural lights. Featuring a scale rarely found in
the district, the flagship mall will have about
150 retailers in six categories including fashion,
skin care and cosmetics, watch and jewellery,
audio-visual and electrical appliances, food
and beverages and a large-scale supermarket
to offer trendy, premium leisure experience to
young customers.

Scheduled for opening in the first half of 2019,
pre-leasing for V Walk has been encouraging
with the signing up of a major supermarket
and a renowned kindergarten while various
international fashion brands and popular
restaurants are under negotiations.

Enjoying the convenience of double
railway lines

Sitting atop MTR Nam Cheong Station,
V Walk will benefit from the interchange
station linking West Rail Line and Tung
Chung Line to enjoy easy access to different
destinations on Hong Kong Island, Kowloon
or the New Territories. Additionally, a 24-hour
all-weathered indoor walkway and bridge
adjoining nearby residential projects and
schools will be built to draw family customers
in the neighbourhood.
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V Walk will house about 150 retailers, representing one
of the few flagship malls in the district (rendering)
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The completed King’s Hill on Island West
offers boutique hotel-style living

76 5 FRRA TSI A2
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King’s Hill, the Group’s latest stylish residential development on Island West, has been completed and new
owners are in the process of taking possession of their units. In close proximity to MTR Sai Ying Pun Station,
the project features premium materials, thoughtful designs, twin clubhouses and open views that set a new
standard for carefree hotel-style' living on Hong Kong Island.

Victoria's Feast” at the 1/F clubhouse®
TSR EZFTE >

Premium, thoughtful design

The King’s Hill facade is comprised of
glass curtain walls with low-E double
glazing for better insulation. This type of
external wall material is rarely found in
the neighbourhood. All units come with
outdoor areas such as balconies, utility
platforms, flat roofs and/or rooftops.
Balconies span the living and dining rooms
to allow natural light into the premises
to create a spacious and comfortable
feel. Additionally, the units have en-suite
bedrooms and the attached bathrooms have
doors leading to both the bedroom and the
living and dining rooms to allow flexibility
yet maintain privacy. There is also ample
storage space for household appliances,
including floor-to-ceiling concealed roll-out
drawers next to the shower cabinets.

Twin clubhouses and starred management
service

King's Hill features twin clubhouses’ for residents.
The clubhouse area is around 3,600 square feet
and the area of communal gardens and play area is
around 3,400 square feet, adding up to a total of over
7,000 square feet of stylishly designed leisure area
that highlights the outstanding lifestyle taste of the
residents. Two clubhouses, located on the 1/F and
25/F of the development, are equipped with all-
round facilities to cater for the different needs of
residents.

The management team offers a wide range of
personalized services® for a complete hotel-style'
living experience, including house cleaning,
intelligent window cleaning, pickup/drop-off
of laundry and dry cleaning, newspaper and
magazine delivery and grocery ordering and
delivery. The services extend to party planning,

pet-care arrangements, booking of air-tickets
and accommodation, limousine services and
yacht rental. A one-stop professional tenancy
management service is also available for
long-term investors who may appoint the
management company to collect rental income,
settle property-related expenses or arrange
maintenance and decoration on their behalf.

With the rapid development of new technology,
the management team applies smart
technology to daily operations. Residents can
access the lobby, clubhouses, their respective
units and smart mailboxes with just one smart
card. A mobile app is also available to show
management notices, clubhouses activities,
management fee enquiries and nearby shop
information. The mobile app also serves
as a mobile smart card for access to the
development.



The 24-hour Sky Gym? at the 25/F clubhouse’
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Notes

'Hotel-style' service(s) as used and referred in the above paragraph(s) is the reasonable subjective understanding of the manager's
perception towards hotel-style services and provision of such service(s) are subject to terms and restrictions under the deed of
mutual covenant, relevant factors regarding the deed of mutual covenant or any other relevant legal documentation. The manager
may from time to time amend, revise, insert/delete such terms and conditions without further notice, resulting into reduced or non-
supply of part or all such hotel style service(s). The Vendor does not provide any undertaking or warranty regarding any service(s)
provided by the manager.
? The names of the clubhouse facilities are promotional names appearing in promotional materials. Such names will not appear in
the Preliminary Agreement for Sale and Purchase, Agreement for Sale and Purchase, Assignment, or any other title documents. The
Clubhouse/part of management services may not be immediately available for use upon the date of occupation of the residential
properties of the development. Use or operation of certain facilities and/or management services shall also be subject to issuance of
the relevant consents or licenses from the relevant Government departments and payment of additional fees.
* The property management services and other above-mentioned services will be provided by the Manager of the Development or
other contract-based third party companies. The Manager or the contract-based third party company may determine the charges,
terms of use, operation hours and service provision period of its management service or other above-mentioned services at their
own discretion, but such arrangements shall be bound by the terms and conditions stated in the deed of mutual covenant, service
contract or other relevant legal documents.
“ This photograph was taken at King’s Hill on 14 December 2017. It has been edited and processed with computerized imaging
technique and is for reference only.
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District: Sai Ying Pun & Sheung Wan

Name of the street and the street
number; 38 Western Street

The website address designated by the
vendor for the development:
www.kingshill.com.hk

The photographs, images, drawings or
sketches shown in this advertisement/
promotional material represent an
artist’s impression of the development
concerned only. They are not drawn
to scale and/or may have been edited
and processed with computerized
imaging techniques. Prospective
purchasers should make reference
to the sales brochure for details of
the development. The vendor also
advises prospective purchasers to
conduct an on-site visit for a better
understanding of the development
site, its surrounding environment and
the public facilities nearby.

Vendor: Fame Amuse Limited

Holding companies of the vendor: Worth Plus Investments Limited, Assets
Garden Holdings Limited, Sun Hung Kai Properties Limited

Authorized person: Cheng Yuk Leung

The firm or corporation of which the authorized person is a proprietor, director
or employee in his or her professional capacity: Aedas Limited

Building contractor: Teamfield Building Contractors Limited
Solicitors for the vendor: Mayer Brown JSM

Authorized institution that has made a loan, or has undertaken to provide
finance, for the construction of the development: Not applicable

Any other person who has made a loan for the construction of the
development: Sun Hung Kai Properties Holding Investment Limited
Prospective purchasers are advised to refer to the sales brochure for any
information on the development.

This advertisement is published by the vendor or by another person with the
consent of the vendor.

Date of Printing: 20 December 2017
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The-glass facades give Metroplaza a brand
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The revamped Metroplaza set to evolve as a sought-after
shopping and leisure destination for office workers
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Regular renovations and tenant-mix refinement are carried out continuously to enhance the Group’s shopping-mall portfolio
and its competitiveness. Sitting next to MTR Kwai Fong Station, Metroplaza has completed a large-scale reconfiguration
with added facilities, enhanced tenant mix and enlarged outdoor green space, offering more shopping and leisure options to
the large working population in the area. The revamped mall’s overall traffic and average spending per visitor are expected
to record double-digit growth, and rental income is expected to increase significantly.

Facilities enhanced and tenant mix
refined

A highlight of the Metroplaza's renovation has
been the installation of floor-to-ceiling glass
for the external facade to allow more natural
light into the indoor area, making it more
spacious and comfortable. Glass facade shops,
including a duplex, are available for the first
time at Level 3.

In addition to the renovations, Metroplaza
has fine-tuned its tenant mix to better
serve office workers nearby. The number
of retailers has increased to 230 covering
three major categories, namely beauty, food
and beverages, and fashion and sportswear.
45% of the retailers are new to the mall with
more than half being the only outlets of their
kind in the neighbourhood.

Beauty lovers will be drawn to the new
2,790-square-metre (30,000-square-foot)
beauty paradise, which contains over 40
international skin-care, cosmetics and
personal care stores, of which nearly 60% are
the only outlets within the district. Fashion
and sportswear retailers take up nearly 30%
of the total floor area, representing about
90 stores with over 70% of the brands
being exclusively available in the vicinity.
Sportswear retailers are now grouped
at Level 1, offering 15 sports brands and
representing the biggest collections in
the neighbourhood. Specialty food-and-
beverage outlets take up about 30% of the
total floor area comprising 30 restaurants,
of which over 80% are only available at
Metroplaza within the district. Visitors can
also dine amidst the greenery at the piazza.

New piazza with all-round facilities
Another revamp highlight is the 3,710-square-
metre-plus (40,000-square-foot-plus) piazza
featuring five new facilities for relaxation and
offering exciting new experiences. These
include an alfresco dining zone, seasonal garden,
starlight corridor, urban farm and fun park. The
1,390-square-metre (15,000-square-foot) outdoor
terraced garden on Level 3 to 5 features ‘selfie’
walls and staircases made of seasonal flowers.
The starlight corridor on Level 3 is decorated
with LED lights, making it an ideal place for
romantic photos.

Caring experience has also been introduced.
Based on a Five Senses Therapy concept, the
mall uses flowers, aroma and music to create a
total healing environment to help young people
and office workers relieve their stress and enjoy
their leisure moments at Metroplaza.
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The 1,390-square-metre (15,000-square-foot) terraced garden at the piazza is
embedded with seasonal flowers, which is exclusively available in the vicinity

BERS 7R AEREMERL)R1,390F 5K (15,0005 1R) - KA EIEE N

SHEBNAERAZHTEHRIER
REHFEE URERABRARES
H-MBBKEFTHNHB L ZRIE
ERABEMEMIR  BARETRE B
KEFAS FRESFMEATE A
XBHNERN ELHEETREFESEMN
KRBMERE - K5 TRBEAR
BRAYHBRTATUARERC B K
HEWATTRITETRAE

RHEHEE BFAEENSH
HMEST R IENERZ — - =18
B SME 2B KB R H 1R 1T - 5
ABRNE  BEXEREZR EL
BAZEBREEFEERE B =%E
FREUNSZMBIBRITAERE - A
FE-ERFEBERZ -

REEMLA TREK  BRARTEHE
B AXALMEGTREDATENY
MEX AP HBEINEE230K @ LR
EBT  BURUARNERMSEIRE=
REW  HPORFEHFNEEHE
S¥BmEBXNILE -

NEAZEEATHNFERZ  BZFHITE

" e

foot) beauty paradise

International skin care and cosmetic brands at the 2,790-square-metre
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Shanghai IFC Mall and IAPM continue to excel
FREE ORI RIAPME 275 220 (£ 5

Being prominent shopping destinations in the city, Shanghai IFC Mall and IAPM are situated atop metro stations in CBD
cores with heavy traffic. The malls use specialized concepts with diversified trade mix and creative promotions to offer the
finest in shopping and leisure. The malls recorded notable growth in tenant sales and rental reversions during the 2016/17

financial year.

Shanghai IFC Mall, which is part of the
Shanghai IFC integrated development, is
home to over 240 top-tier international
retailers and global flagship stores including
the world’s largest Louis Vuitton flagship
store on one level, the first mainland Apple
Store flagship store and more than 30
showcases for world-renowned brands. The
tenant mix is broadened from time to time
to give a unique array including international
clocks and watches, premium jewellery,
deluxe skin care, high-end menswear, trendy
fashions and Michelin-starred restaurants.

IAPM in the integrated Shanghai ICC
complex is an upscale, trendy mall that
introduces an innovative lifestyle and late
night shopping concept to the city with
some 240 international high-end trendy
retailers, of which 10% new to the mainland
and 15% new to Shanghai. The shops close
at 11 pm while the restaurants are open
until midnight offering more shopping and
leisure for busy white collars and night owls.

Using interactive technology

The malls ride the new technology wave using
VR and AR interactive games, iBeacon location-
based technology, H5 webpage, holographic
videos and interactive WeChat technologies for
major promotions for customers to sample the
latest interactive technology while shopping.
Shanghai IFC Mall received gold and IAPM silver
for Emerging Digital Technology at the ICSC
China Shopping Centre Awards. Recognition
for Shanghai IFC Mall went beyond the greater
China region with a silver for Emerging Digital
Technology at the ICSC Asia Pacific Shopping
Centre Awards.

In the Tsum Tsum Christmas campaign last year,
Shanghai IFC Mall had customers blending into
a European village backdrop with Tsum Tsum
characters via new interactive technology in
360-degree camera on decorations. The event
brought crowds of Tsum Tsum fans to the
mall and recognition including a Prize of the
Year — Gold Award of Shopping Mall Strategic
Promotion from Disney. It is the only top gold
winner among the mainland malls.

IAPM also deploys interactive technology in
promotions. 3D holographic projection and
AR brought new excitement to its Pirates of the
Caribbean themed events with a haunted ship,
skulls and other virtual images projected onto
pyramids for a spooky effect and there were
interactive AR games where shoppers could
join pirates on adventurous voyages.

Enhancing value added service

Shanghai IFC Mall and IAPM stay connected
with young customers through regular mall
updates and privilege feeds on social networks
and mobile apps, and a VIC programme for
loyal customers. The malls have upgraded their
WeChat systems to provide full service including
navigation, shop location, restaurant booking
and buying movie tickets. VIC members can
register spending points and redeem gifts
online at the WeChat system. Additionally, an
intelligent parking system has been introduced,
allowing customers to drive in without stopping
at ticket machines, locate their cars easily
afterwards and use the self-service payment
system to cut out waiting time.
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Susanna Wong: quality and flexibility take modern
Japanese lifestyle department store to new heights
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Despite intense competition in the local retail industry, YATA continues to thrive rapidly. Three supermarkets were opened

during the year and new stores are being planned for Kwai Fong and North Point.

These, together with the Sha Tin store

renovation due to complete in late 2018, are expected to bring sustained growth for the company. Chief Executive Officer
Susanna Wong says that instead of following others in selling their products at cut prices, she emphasizes flexibility and
quality because she believes that is the key to winning in a competitive market.

Industry on the move

Japanese goods are always much sought-after
by the people of Hong Kong for their quality
and variety. In the 1980s, Japanese department
stores were everywhere in the city, but many
of them were eventually forced out. So how
does YATA, positioned as a modern Japanese
lifestyle department store, manage to secure
a firm footing in the market? Susanna said:
“Japanese department stores used to operate

by gathering a variety of retailers in a large
establishment, but times have changed and
this approach to department stores was
replaced by shopping malls long ago. We
must therefore be bold to innovate; take the
initiative in understanding customer needs
and respond promptly to the changing
market. Susanna thinks there is no shortcut
to success, the only way is to always observe

and listen to customers. “For example, if a

particular candy isn't selling well, you need
to ask what has gone wrong? Is it on racks
too high for kids to notice, or doesn't it meet
consumer tastes? We need our frontline staff
to observe and communicate with customers
to get this information.” As the Chinese idiom
goes, ‘Speed is the most valuable in war. " and
the same applies to the retail industry. "If the
situation does not improve after we relocate
the product and reduce price, we need to



adjust the quantity and variety of our stock."
Susanna thinks that in running a supermarket,
one has to be responsive and decisive because
many products have a limited shelf life. A
product may expire if you do not act quickly
enough.

Quality over price

Competition in the retail industry is fierce and
price wars among industry players have a
direct impact on profit. According to Susanna,
YATA's operating strategy is not to engage
in price wars but to make greater efforts in
sourcing goods that consumers want and
which are lacking in the market, so you can
attract a group of discerning customers.
She said: “Price reductions don't help build
customer loyalty. Only by offering unique,
quality products will customers have the
incentive to make continuous patronage. That
said, sometimes when others in the industry
launch cut-throat price wars, we have no
alternative but to make difficult decisions. All
in all, we need to follow the trends and adapt
to the changing circumstances.”

Online shopping has grown rapidly in recent
years. The YATA team recognized this and took
steps to meet the challenge. Susanna said:
"We don't plan to develop online shopping
on a large scale at this stage because of the
high logistics costs, but we find that our young
customers do have a preference for online
shopping so we have a strategic approach to
attracting more customers to use our online
shopping service, for example by making
specific goods exclusively available from YATA's
online store.”

A flexible, efficient team

In the eyes of Susanna, the success of
YATA comes from a team where everyone
supports and helps each other and is also self-
motivated, and this is evident even in just a
frontline employee. When YATA has Shopping
Days, Susanna often works together with
the frontline staff, usually helping to bag at
the cashier because this gives her a direct
understanding of customer preferences. She
remembered one time when there was a
difficult customer: “She kept coming back
asking for plastic bags to hold her refrigerated
food. | asked her why she needed so many

Susanna thinks only quality products and services can build customer loyalty
—HBEREFY RA®  &RIIARNEFRARRRMRS 7 st IR BINE

of them and she started hurling abuse at me
saying | did not bag her groceries properly so
she needed more bags to rearrange her goods.
[t wasn't true and | felt very upset hearing her
cursing. Fortunately, my colleagues stood up
for me. At that moment, | truly appreciated the
patience of all our frontline staff who can remain
calm despite having to stand all day long.”

Colleagues are willing to contribute because
the company cares for them. Susanna said:
“We insist on giving staff sufficient room for
development so they feel this isn't just the
business of a company but also their career,
and this way they work hard.” The company
limits frontline staff to work 8.5 hours a day
so they do not wear themselves out. It also
provides a reasonable place for breaks so they
can take as much rest as possible when they
are off duty. “Sometimes, we treat staff with
popular, seasonal fruits or specialty food. It may
not be a big favour, but at least it represents
the company’s appreciation for staff for their
contributions and hard work’, she said.

Failure drives innovation

To Susanna, innovation comes at a cost. “For
any new attempts, there's a chance of failure as
well as success. Instead of blaming anyone in
the team, you should treat failure as a learning
opportunity. Only then can you encourage the
whole team to innovate.”"

Leading a team of around 1,000, Susanna
feels a heavy responsibility is rested on
her. She follows an aphorism by the late
American President Theodore Roosevelt
as her management philosophy — ‘Keep
your eyes on the stars, and your feet on the
ground.” “As management, it's important
that we set our sights high, but not chase
castles in the air”

Special back up

As a mother of two, Susanna feels blessed
to have her family as strong support. Every
weekend, she spends some time visiting
YATA stores with her family, both to see how
business is doing and buy groceries. She
said her family is used to the routine and is
even very dedicated to her work: “Whenever
they see something new while shopping,
they will call me right away to see if that
can be an inspiration to my work.” She
joked that while she was a consultant in the
retail industry before joining the Group, her
husband is now her personal consultant. "My
husband is seasoned in management, so
whenever | run into problems, | talk to him
and he gives me advice." At work, Susanna
has good colleagues. Outside, she has the
full support of her family. These are the
most important driving force for her work
and life.
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As management, it’s important that we set our
sights high, but not chase castles in the air
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Susanna cares about every frontline staffand the company is committed to prowdlng a good working envwronment for aII employees
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The YATA Team embraces success and faces setbacks together
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w Susanna helps at YATA Shopping Days to back up frontline staff
and understand consumer behaviour
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Family support gives the strongest impetus to
Susanna's work
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SHKP Malls ‘Serving with Heart’
Customer Care Ambassador Election celebrates its 10th anniversary
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The Group has set up customer care centres in its major malls staffed with customer care ambassadors for caring service since 1997
to put the Serving with Heart spirit into practice, offering shoppers an all-round shopping and leisure enjoyment. SHKP Malls ‘Serving
with Heart’ Customer Care Ambassador Elections are held annually to continuously enhance overall performance. Celebrating its 10th
anniversary, the elections demonstrate the Group’s pursuit of excellence and commitment to quality.

The Customer Care Ambassador
Elections assess different attributes with
recognition given to top performers, as
well as performance evaluations and
areas for improvement for all participants.
The elections also help ambassadors
build stronger teams and deliver more
professional, caring service.

Make you feel like home

The theme this year is ‘Make You Feel
Like Home'. Over 100 full-time and part-
time customer care ambassadors from
20 malls take part. Most-like Customer
Care Ambassador Awards will again be
based 100% on customer votes, while
other awards will include mystery shopper
assessments and customer satisfaction
surveys to ensure fairness.

Customers can return borrowed umbrellas, scarves or reusable bags at any of 20 SHKP mall customer care centres

FHRMERS PORE ARIRS - LLBIE AIAT BB 2053 B AR E A — AR ERERE s RIMRER ,

Sun Hung Kai Real Estate Agency Limited Retail
Marketing and Customer Relations General
Manager Cris Fung said: “The Group aims to
build alternate ‘homes’ at its malls with advanced
facilities and comprehensive value-added service.
Our customer care ambassadors are always ready
to go the extra mile and make customers feel at
home while shopping. We hope customers will
continue participating in the elections, which are
now in the tenth year, and help our customer care
ambassadors grow.”

Customer service moving with the times

Comprehensive value-added service is provided
at the Group’s shopping mall customer care
centres, with popular ones including free mobile
phone charging, free WiFi, lockers, baby stroller
loan, baby bottle warming and taxi hailing. Last
year, it started letting customers return borrowed

umbrellas, scarves or reusable bags at any of
20 SHKP malls for added convenience. Some
malls even have special services to suit local
lifestyles like lending bicycle repair tools at
New Town Plaza and pet strollers at Mikiki and
YOHO MALL.

There is all-round professional training
for customer care ambassadors to ensure
continuous service enhancement, including
customer service professional courses, role
playing, make-up and image-building courses
and overseas study trips. Top performers can
be promoted to supervisory roles or switched
to back-end duties in property management
to pursue further careers.
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Customer care ambassadors

| receive credits by offering
professional, caring service
with cheerful smiles
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10th SHKP Malls ‘Serving with Heart’
Customer Care Ambassador Election
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Election closes & 1t R Z H #f

14 January 2018 (Sunday)
201841148 (28 H)

Vote online M k% E
www.shkp.com/CCAElection.htm
Vote in person 3£ IR E

Please visit the customer care centres
at these participating malls:
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Chelsea Heights BIRT 1

East Point City RABW
HomeSquare

Landmark North BV OS]
Metroplaza FiE =T 7
Metropolis Plaza e

Mikiki
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New Town Plaza |

New Town Plaza Il

Park Central B ERAp L
Tai Po Mega Mall K3 B
The Sun Arcade A 7
Tsuen Wan Plaza ZE
Uptown Plaza RS 7

V City

WTC WTCH 82 .0y
YOHO MALL

Yuen Long Plaza TR 1%

n\ www.facebook.com/CCAelection/ \
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SHKP Vertical Run for Charity — Race to Hong Kong ICC and
Sun Hung Kai Properties Hong Kong Cyclothon conclude with success

FiAREEN—BEEBICC R
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The sixth SHKP Vertical Run for Charity — Race to Hong Kong ICC (‘Race to Hong Kong ICC’) and the third Sun Hung Kai Properties
Hong Kong Cyclothon (‘SHKP Cyclothon’) closed successfully with a record number of participants, showing that more people are
aware of the need for exercise while supporting sports for charity. Apart from organizing the Race to Hong Kong ICC and being the title
and charity sponsor for the SHKP Cyclothon, the Group has made extra donations to these two events each year in a bid to support
underprivileged children and youth programmes. These donations have now gone to more than a dozen programmes, covering children
with special educational needs, disabled youth and gifted children from underprivileged families.
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Race to Hong Kong ICC encourages
healthy living and social inclusion

Hosted by the Group, the sixth SHKP Vertical Run
for Charity — Race to Hong Kong ICC attracted
over 1,900 runners from 35 countries and regions
across the world, of which about 90% were locals,
hitting a new record in the number of participants.
The male-to-female ratio was about 7:3 while ages
ranged from 10 to 74. The event also saw runners
with vision or hearing impairment, amputees and
autistic runners, as well as serving and retired
professional athletes. The race was again the
grand finale of the Vertical World Circuit (VWC').

To cater for different vertical run enthusiasts, a
variety of races were organized including Elite,
Individual, Team Relay and Fun Climb. The Elite
Race gathered nearly 30 vertical run elites from
around the world competing for the men'’s and
women'’s titles, and world championships for
the VWC were born. The Individual Races saw
over 930 runners competing for the men’s and
women’s titles. The two overall winners will
be given sponsorships to attend the 2018 VWC
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with the aim of promoting sports for charity.
Competitions for the Team Relays were intense,
particularly those for secondary and tertiary
students with over 60 teams of enrolment.
Corporate and open teams also fought closely.

SHKP Cyclothon features the new UCI
Asia Tour Class 1.1 Road Race

This year, the Group continued to be the
title and charity sponsor for the Sun Hung
Kai Properties Hong Kong Cyclothon, which
attracted some 4,900 local and international
cyclists. A total of nine events were scheduled,
including the new Sun Hung Kai Properties
Hong Kong Challenge, which represented the
first Union Cycliste Internationale (UCI) Asia Tour
Class 1.1 Road Race in Hong Kong and the only
one in Asia in 2017. About 100 top cyclists on
17 professional teams from 12 countries and
regions competed in the exciting 20-lap, 103km
competition. Other events included Men’s and
Women'’s Open Races, Team Time Trial, 50km
Ride, 30km Ride, CEO Charity & Celebrity Rides,
Kids & Youth Rides and a Family Fun Ride.

Chief Secretary for Administration of the HKSAR
Government Matthew Cheung (fourth right), Event
Organizing Committee Co-chairman Edward Cheung
(third right), Group Deputy Managing Director Mike
Wong (third left), Executive Directors Adam Kwok
(second right) and Christopher Kwok (second left), The
Community Chest of Hong Kong Campaign Committee
Chairman Simon Kwok (first left) and The Hong Kong
Council of Social Service Chief Executive Chua Hoi-wai
(first right) officiate at the Race to Hong Kong ICC
EESXBNESARKKER (BW) VEIEES
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Group Deputy Managing Director Mike Wong (first
right) presents souvenirs and trophies to men'’s and
women'’s champions Piotr Lobodzinski (second
right) and Suzy Walsham (second left) in the VWC
SHREFLAREER (B) MEL2mK
RIET2017 "ESHICER" B FEHBEPiotr
Lobodzinski (=) &Suzy Walsham (=)
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Race to Hong Kong ICC student relay attracted over
60 teams this year
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. N P of the Sun Hung Kai Properties Hong Kong Challenge
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Over 1,900 local and international runners join the Race to Hong Kong \CC this year Group Deputy Managing Directors Victor Lui (first right) and Mike Wong
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SHKP Reading Club’s Read On, Move On series
spread the fun of reading and exercise

#

7R

i -
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Participants learn more about the history and culture of Yuen Long and Kam Tin at the
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The SHKP Reading Club organized a series of
Read On, Move On sports activities this fall for
different reading experience. Going beyond books,
cycling and stairway cultural tours as well as author
sharing were held to encourage people to develop
the habit of reading and exercise.

Participants of the Kam Tin cycling cultural tour rode all
the way from Yuen Long to Shui Tau Tsuen and Shui Mei
Tsuen where they visited heritage sites, including Yi Tai
Study Hall, Tang Tsing Lok Ancestral Hall, Chou Wong Yi
Kung Study Hall, Tin Hau Temple and Kam Tin Tree House,
in addition to walled villages built by the Tang clan to
learn more about the history and culture of Yuen Long
and Kam Tin. Related books were recommended for
extended reading.

For the stairway cultural tour, Walk in Hong Kong founder
Paul Chan led a tour of special stairways and roads in
Sheung Wan, covering Wing Wo Street, Gough Street,
Shing Wong Street, Ladder Street, Hollywood Road
and Sai Street, and shared interesting stories on local
printing and newspaper industries in the golden days.
Participants also visited a letterpress printer which has
been operated by a family for more than half a decade.

Yoga instructor and author Caren Lau shared with
participants tips on exercise and healthy living and talked
about her own writing experience at How Yogis Read.
The session was concluded with some relaxing basic
yoga practice.
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Practicing relaxing yoga with the yoga instructor and author
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Participants love reading printed books more after
the stairway tour
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The Group's volunteer team receives recognition at the Hong Kong Volunteer Award
with a Corporate Award
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The volunteer team works with people from different
backgrounds at A Hundred People’s DIY Activity to support
social inclusion
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Serving the community relentlessly
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Established in 2003, the SHKP Volunteer
Team leverages corporate expertise and
creativity to help those in need and to
live out the Group’s Building Homes with
Heart spirit.

More recognition for dedicated service
Supported by the Group’s management, the
volunteer team is made up of staff and their
relatives and friends. To spread the spirit of
volunteering, residents of properties managed
by the Group are encouraged to participate.
Even the beneficiaries are influenced to serve
others in need.

In recognition of their dedication, the Group’s
volunteer team received a Corporate Award
at the 7th Hong Kong Volunteer Award
organized by the Agency for Volunteer Service,
representing the one-and-only corporate
winner this year. The team'’s efforts were
further praised at the Hong Kong Volunteer
Award presentation ceremony hosted by
the Social Welfare Department where, in
recognition of serving more than 120,000

HTCI8]

hours last year, they received a second runner-
up in the 2016 Highest Service Hour Award
for Private Organisations — Category 1. This is
the eighth consecutive year that the team has
been ranked among the top three.

Supporting social inclusion

At a Social Inclusion Carnival featuring A
Hundred People’s DIY Activity organized
by the Christian Family Service Centre, the
volunteers worked with the disabled to
make leather crafts to show the public the
abilities and contributions made by people
of different abilities. At the carnival, the team
also arranged games at their booth to further
spread social inclusion.
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New hotel site in Cheung Sha Wan

SHARBRIEBERM

The Group has continued to top up its land bank in Hong £ (] 4k 4 ¥} 5 78 & 35 B 1 Hb fif
Kong with the latest acquisition of a hotel site in October. & « F10AHija  £EFAKEK
With a maximum gross floor area of 34,770 square metres  yb s 4 4578 3 H KO3 L 40 1R 3
(374,000 square feet), the site, New Kowloon Inland Lot No. B2 8565502 F /5 A » I B &
6550, is located off Hing Wah Street West in Cheung Sha Wan. EEHEMR AL 434, 770F 73K

(874,000 FFR) -

With unrivalled sea views and being close to MTR Nam

The Cheung Sha Wan hotel site overlooks Cheong Station which connects West Rail Line and Tung  + 1 aTIR R 8 S - MEAP B %S
panoramic sea views with easy access Chung Line, the site is easily accessible to all parts of Hong B3y - BRASGE R K BLAE

KOEEE LTRSS  RiBAE

Kong Island, Kowloon and North West New Territories as & A mr L » FTRAILIUEES

well as the Hong Kong International Airport. On completion,  E #1519+ 9 @5 o B &K
the hotel is expected to create synergy with the Group’s FRUSEAEXANETERD
residential and retail developments in the neighbourhood. %10 B 7FF A RN o

SUNeVision’s latest data centre MEGA Plus in full operation

FEM 23 BIEFOMEGA PlusiR ARRS

With the full operation of MEGA Plus, SUNeVision’s latest Tier-4 ready data centre in
Tseung Kwan O, Hong Kong is one step closer to becoming the data centre hub of
the Asia Pacific region.

Representing the first purpose-built facility on land designated for data centre use
by the Hong Kong government, Mega Plus boasts a 44,000 square metres (474,000
square feet) gross data centre space meeting the green building standards of LEED
and BEAM Plus. The new data centre is capable of providing high IT load capacity,
supporting more than 5,000 racks. The modular and flexible design of the new
centre meets the varied and dynamic requirements for telco carriers, cloud service
providers and large enterprises, enabling it to readily tap into opportunities arising
from increased industry requirements for high power density, low-latency and high-
availability data centres.

MEGA Plus further enhances the connectivity advantage of the MEGA Connect
service together with the existing MEGA-i and MEGA Two to form a virtual data
centre network called MEGA Campus, which is connected with high-resilience,
high-performance dedicated fibres to offer customers the best data centre service
with a high degree of flexibility, scalability and reliability. The powerful MEGA
Connect is capable of fulfilling current and future demands from many of the world’s
largest cloud service providers, hyper-scale internet companies, over-the-top (OTT)
players and enterprise customers in setting up their network equipment and cloud
infrastructure at the premises.
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LEEDFIBEAM Plus® £ B 2R INERFR/E - MEGA PlusEZSHIERE © 7]
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From left: SUNeVision Executive Director and Chief Executive
Officer Peter Yan, Group Executive Director and SUNeVision
Vice Chairman and Non-Executive Director Allen Fung,
Secretary for Innovation and Technology of the HKSAR
Government Nicholas Yang, Government Chief Information
Officer of the HKSAR Government Allen Yeung, SUNeVision
Vice Chairman & Non-Executive Director Edward Cheung,
and Group Executive Director and SUNeVision Non-Executive
Director Christopher Kwok at the MEGA Plus Xperience
ceremony
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YATA Supermarket opens in YOHO MALL, Yuen Long
—HEm#ETEBAYOHO MALL
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YATA Limited, the Group’s subsidiary which operates
department stores and supermarkets, celebrated the
opening of its 10th store in Yuen Long in October.
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The 1,950-square-metre-plus (21,000-square-foot-plus)
YATA Supermarket (Yuen Long) in YOHO MALL I presents
a Go Style and Go Nature design with contemporary
Japanese decorations to give a simple, basic look. Over
60% of the stock is imported from Japan, with other

premium products from around the world. Special

features include a “Japanese x Western food zone”
which consists of four Japanese food counters and two
Western food counters, as well as vegetables from Kyoto

for more variety.

Meanwhile, the new YATA Supermarket at Kwai Fong
Metroplaza is entering its final stage of preparation and is

expected to open in January 2018.
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ICC offices awarded BEAM Plus platinum certificate
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Frorﬁjl.eft: Hong Kong Green Building Council
Chairman Bay Wong, Kai Shing General Manager
(Property Management) Irene Wai, ICC Deputy
Project Director Tony Tang, Sun Hung Kai Real
Estate Agency Limited Office Leasing Department
Assistant General Manager Albert Yang and Hong
Kong Green Building Council Executive Director
Cary Chan receive the BEAM Plus Existing Buildings
V2.0 platinum certificate
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The dedicated green efforts and the
application of advanced technology to
enhance building management have earned
ICC offices a top platinum certificate in the
BEAM Plus Existing Buildings V2.0, awarded by
the Hong Kong Green Building Council.

Applying innovative technology to daily
operations, the ICC office-management
team works with tenants to implement
green management to achieve sustainable
development. For example, an advanced
building-management system has been
adopted to keep track of real-time operational
data and, based on analysis of data variations,
adjustments are made to maximize energy
efficiency. The all-round energy saving
initiatives have been very successful,
resulting in a 15% reduction in overall energy
consumption in the past five years.

In addition, the office section continues to be
rated top Excellent Class by the Environmental
Protection Department’s Indoor Air Quality
Certification Scheme. Among other initiatives,
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YATA CEO Susanna Wong (second left),
Ambassador and Consul-General of Japan in
Hong Kong Kuninori Matsuda (second right), Sun
Hung Kai Real Estate Agency Limited General
Manager (Leasing) Henry Lam (first left) with
guest at the YATA Supermarket (Yuen Long)
opening ceremony
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a comprehensive waste-management scheme
has been implemented to encourage tenants
to recycle and reduce waste. To promote
green initiatives, seminars are organized for
tenants while other activities are held for the
general public.
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More energy-saving recognition for property management teams
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The Group's property management teams make ERF NP EBEANR DS SRET T
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great efforts to save energy with recognition
received over the years. Hong Yip, Aria and APM
rose above over 7,000 contenders to win CLP
GREEN PLUS Awards. Aria got a Smart Business
Energy Saving Award and gold in the Property
Management — Residential sector. APM took a

silver in Property Management - Industrial &
Aria won a Smart Business Energy Saving Award
and gold in Property Management — Residential
at the CLP GREEN PLUS Awards
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Commercial while Hong Yip won a Joint Energy
Saving Award.

Aria brought smart energy management to
its estate and clubhouse’s gym operations,
particularly in lighting system, air conditioning and ventilation system, along with high-
consumption functions. Lights in stairs and car parks now use LED tubes with built-in sensors.
The green initiatives have reduced related power use over 60%. The estate uses the Meter

Online service with Energy Saving Signal operations guidelines to adjust the air conditioning  /NfJ5 » 5297 "G @ EIIEE it » H A
in the clubhouse and lobbies based on the outdoor temperature. Energy-saving information &£~ MIRLRE ©
and tips are posted on the estate’s mobile app for residents and a green stamp recognition
programme encourages residents to reduce waste.
...................................................................................................................................................................................................................................................... -
SHKP-Kwoks’ Foundation assists young people in undergraduate studies
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The SHKP-Kwoks' Foundation helps develop talent by #FisfKES B NEBEAAL - R iF o 4 i T A
offering financial assistance to promising students with (£ FH# B2 F A B HZ FIER - TN B 2 T TR

limited means to extend their studies. Recently, another
donation agreement was signed by Foundation Executive
Director Amy Kwok with Hunan University Deputy Party
Secretary Yu Xiangcheng to support its students in the
completion of their undergraduate studies. An exchange
session for representatives of sponsoring universities has
also been arranged to discuss the long-term management
of the scholarships.

The Foundation pledged to donate RMB2.5 million to
Hunan University over the 2017-2019 academic years
providing bursaries to help students in financial difficulty
to complete their studies, with additional scholarships for
those with top academic results, a total of 472 counts of
beneficiaries. Between 2005 and 2016, the Foundation
donated over RMB11 million for almost 1,990 scholarships
to help underprivileged students complete undergraduate
studies.

Additionally, the Foundation organized an inter-university
Exchange Session on Effective Long-Term Scholarship
Management at Guizhou University, where representatives
from eight sponsored universities discussed ways to
manage scholarships effectively.
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SHKP-Kwoks' Foundation Executive Director Amy
Kwok (front, left) and Hunan University Deputy
Party Secretary Yu Xiangcheng (front, right) with
guests at the scholarship signing ceremony
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SHKP-Kwoks' Foundation representatives with the
universities’ senior management and Guizhou
University scholarship recipients after the exchange
session
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