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A new generation of
high-tech malls at SHKP

Putting the philosophy of ‘Customers First’ into practice, the Group continuously enhances its operations to deliver premium
products and services to customers. Leveraging the rapid development of new technologies in recent years, the Group has
increased the use of high-tech innovations in malls to offer the most appealing, interactive experiences to customers while
at the same time upgrading mall facilities for added convenience. Closer online and offline ties with Generation Z shoppers
have been a success in increasing their stickiness to SHKP malls. These initiatives will further enhance the competitiveness
of the Group’s retail portfolio to help maintain its leading position in the retail market.
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APM uses MR technology in its Easter egg hunt,
allowing customers to play in a setting that
combines real and virtual worlds
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SHKP Malls App

The SHKP Malls App was officially launched this
past January to integrate each individual mall’s
latest information. It features dining, parking,
shopping and promotions of the Group's
major malls to strengthen the total shopping
experience. The SHKP Malls App has been
well received with over 220,000 downloads
recorded by the end of June.

The SHKP Malls App currently covers 11 malls’
and will add another 12 malls® by mid-July
and expand to 25 malls” by the end of this
year. There will also be more upgrades coming
later this year. Additionally, the Integrated
Membership Programme will be ready early
next year, allowing members to redeem reward
points on one single platform.

No more queuing for restaurants

After downloading the free SHKP Malls App,
shoppers can make use of the Eat E-asy e-ticket
function in over 60% of the restaurants at 11
major SHKP malls for better use of time. Users
can also make pre-orders via the app while
carrying out e-table bookings for a complete,
marvelous dining experience.

The first ticketless parking in town

People can use Park E-asy to get real-time car
lot vacancy information at SHKP mall car parks
as well as other car parks nearby, or they can
use the intelligent parking navigation and car
search system to save time. Park E-asy will be
further upgraded, allowing users to redeem
free parking with their reward points, or even
enter and leave car parks without any tickets,
Octopus cards or credit cards for a quick and
easy parking experience.

More updates and promotions

For updates and promotions, there are now
about 450 offers at over 150 merchants on
the integrated platform with an increasing
number of participating merchants. At
iBeacon-enabled malls, customers can receive
push notification offers from those merchants
they have marked as their favourite on the
app when they get near the shop. During
this year's World Cup championships, V City
customers can use the iBeacon registration
function themselves to watch televised live
matches at V City.

Integrated Membership Programme

The membership programmes of 14 major
SHKP malls" will be integrated early next
year. Afterwards, customers will be able to
register reward points themselves, redeem
reward points across SHKP malls and reserve
redemption gifts. They will also be able to
use their reward points as instant cash or for
SHKP Mall Gift Certificate redemption or gift
redemptions at merchants and even enjoy VIP
services and privileges.

# Now covers the 11 malls listed below: APM, East Point City,
Metroplaza, MOKO, New Town Plaza, Tai Po Mega Mall, Tsuen
Wan Plaza, V City, WTC, YOHO MALL and Yuen Long Plaza

“The 12 malls listed below will be added by mid-July: Chelsea
Heights, Chi Fu Landmark, K-Point, HomeSquare, Landmark
North, Metropolis Plaza, Mikiki, New Jade Shopping Arcade, Park
Central, PopWalk, The Sun Arcade and Tsuen Kam Centre

* A total of 25 malls, with the addition of the remaining Harbour
North and life@KCC to be covered later this year

A Membership programmes for the 14 malls listed below will be
integrated early next year: APM, East Point City, Landmark North,
Metroplaza, Mikiki, MOKO, New Town Plaza, Park Central, Tai Po
Mega Mall, Tsuen Wan Plaza, V City, WTC, YOHO MALL and Yuen
Long Plaza




East Point City's exciting VR
playground has move motion effects
and vibration guns
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very popular among kids

The making of New Town Plaza’s giant dancing lion filmed in a
hyper time-lapse video has gone viral on its Facebook page
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A brand new shopping, entertainment
and interactive experience

Malls have introduced virtual reality (VR),
augmented reality (AR), mixed reality (MR),
3D holograms, face detection, iBeacon and
other technologies to bolster promotional
campaigns so that customers can experience
the latest new technologies while shopping,
which helps enhance mall interactions with
them.

APM deployed MR technology in its egg
hunt game. New Town Plaza used iBeacon
technology in its treasure hunt game. East
Point City presented a VR playground. V City
had a VR underwater treasure hunt game.

IAPM deployed 3D hologram technology
to project the movie character’s suit, while
customers played VR shooting games.
Shanghai IFC Mall introduced a floor video
to its promotions. Beijing APM set up an
interactive football field for fans with move
motion and projection effects. IGC held
Guangzhou's first B.Duck VR Happy Farm
game.

Interactions with Generation Z

Malls post regular updates on popular social
networks such as Facebook, Instagram, Weibo
and WeChat pages for more speedy and
convenient interaction with Generation Z

shoppers. APM's Weibo page has attracted
over 3.9 million fans, topping Hong Kong's
major shopping mall list. Separately, the
number of Weibo fans of Shanghai IFC Mall
has long remained number one among all
mainland commercial properties.

Landmark North and WeChat Hong Kong
jointly presented the world’s first digital café
last year. YOHO MALL launched its YOHO MALL
VIC CLUB as the first WeChat online system
among Hong Kong malls, providing one-stop
navigation, store locator, restaurant booking
and movie ticket purchase functions. Shanghai
IFC Mall and IAPM have fashion bloggers run
live broadcasts there and the number of views
for a single live broadcast once exceeded 17
million.

New Town Plaza arranged a LEGO Chinese New
Year park during the Lunar New Year, featuring
a hand-made giant dancing lion constructed
from 150,000 LEGO bricks. The making-of a
hyper time-lapse video of this piece appeared
on its Facebook page has since gone viral.

Smart value-added service

New technology is being used to enhance
mall facilities and service for improved
comprehensive convenience. The Group's
first shopping mall app - the New Town Plaza
app was launched in 2011. Later, the E-table
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V City’s VR underwater treasure hunt game is
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YOHO MALL VIC CLUB is the first WeChat
online system among Hong Kong malls
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booking system along with the Car Searching
system were introduced to the public. Both
systems, which were the first of their kind in
Hong Kong, have become hugely popular.
They have also been applied to different malls
and upgraded since then.

For leisure offers, New Town Plaza has recently
launched a service charge waiver for movie
tickets purchased through its app, which is
the first of its kind among mall apps in town.
Movie ticket purchases and payments can all
be done through the New Town Plaza app.
Customers no longer have to queue for ticket
printing and can be admitted to the theatre via
the QR code.

Digital café co-hosted by Landmark North and
WeChat
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Customers can get e-tickets and make
e-table bookings through Eat E-asy with
the SHKP Malls App
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SHKP Malls App's Park E-asy offers real-time car lot vacancy information
at mall car parks as well as car parks nearby, and includes an intelligent

parking navigation and car search system
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At APM and V City, customers receive push notification offers from
those merchants they have marked as favourite on their SHKP Malls App
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.| Children play Happy Farm
with the yellow duck at \GC
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Custome-rs play the role of Superheros in VR
shooting games at IAPM
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A giant crocodile swimming close to Shanghai IFC Mall
customers through the use of floor video technology
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Football fans passing the lighted ball with their
hands and feet across the indoor climbing wall
at Beijing APM, creating an exciting match
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Recognition for exceptional performance REHE %(RAT

Interactive technology has been incorporated into SHKP mall promotions to enhance the
overall shopping and leisure experience. These efforts have earned the malls various awards
and recognitions:
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