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The Group boosts its retail portfolio
and adds vitality to neighbourhoods

The Group plans new developments to fit with projects already in the area, enhancing the overall potential and adding
vitality to neighbourhoods. YOHO MALL in Yuen Long and the PopWalk series in Tseung Kwan O offer shopping and
leisure convenience to the residents living above them and create synergy with other local Group developments to spur
neighbourhood growth. The YOHO MALL I Extension and PopWalk 2 and PopWalk 3 will open soon with different
positioning and features appealing to consumers and reinforcing the Group’s retail portfolio.

YOHO MALL I Extension in Yuen Long

opening this summer

YOHO MALL in Yuen Long has seen satisfactory performance
with traffic and sales at YOHO MALL I and YOHO MALL II rising
since they opened in 2015. The opening of the YOHO MALL I
Extension this summer will make it the largest retail hub in the
New Territories north and west.

Flagship mall in north and west New Territories

YOHO MALL is the aggregated retail space in the Group's YOHO
developments linked by footbridges. Sun Hung Kai Real Estate
Agency Limited General Manager (Leasing) Henry Lam said:
“YOHO MALL now includes Sun Yuen Long Centre and the retail
podiums of YOHO Midtown and Grand YOHO, but the brand
cluster will expand in future when the retail podium of West Rail
Yuen Long Station development is done and nearby Transport
Plaza gets an enhancement of facilities and tenant mix. That will
take the gross YOHO MALL floor area to about 102,200 square
metres (1.1 million square feet) spanning five retail podiums

YOHO MALL I Extension opening this summer
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linked by footbridges to draw consumers from the north and
west New Territories, similar to New Town Plaza in Sha Tin. The
two megamalls will form a ‘consumer gateway’ from the New
Territories east to west."

The YOHO MALL I Extension opening this summer will have
more than 100 retail stores occupying over some 46,500 square
metres (500,000 square feet), bringing the total number to over
300 stores offering fashions, beauty, food and beverages, kids
goods, entertainment and lifestyle superstores. The overall traffic
is expected to see double-digit growth and sales per square foot
should rise 15 to 20%.

Restaurants will take up nearly 25% of the total floor area and
fashion brands almost 35%; making them the largest tenant
groups. There will be 55 international eateries and specialty
restaurants featuring Chinese, western, Japanese, Korean and
southeast Asian cuisines, popular desserts, baked goods, family-
style dining and more. The strong food and beverages collection




PopWalk 3 opening this September
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will serve the rising population in the New Territories north and west and growing
demand for premium dining. YOHO MALL I Extension will also have a kids' zone to
serve young families in the area with some 20 stores, kids' facilities and an outdoor
park. Other specialty outlets will include a new generation flagship cinema with
seven standard screens and the largest IMAX cinema in the New Territories west
plus the first YATA supermarket in Yuen Long.

The new YOHO MALL I Extension will have greenery and cascading water creating
a blend of people, forest, water and birds in multimedia for a soothing shopping
environment.

Full transport bringing customers from near and far

YOHO MALL is above West Rail Yuen Long Station for access to Hong Kong Island,
Kowloon and the New Territories, and a basement transport interchange houses
residents’ bus services, public bus and minibus routes within the district and
beyond, plus a cross-border bus service and Shenzhen airport waiting lounge.
The mall additionally has about 1,500 parking spaces with a smart parking and car
searching system.

PopWalk 2 and PopWalk 3 in Tseung Kwan O coming soon
The PopWalk series will bring together the retail portions of the Group's

developments in Tseung Kwan O South in four stages to finally cover over 22,300
square metres (240,000 square feet) of gross floor area. The first phase of PopWalk
opened last August while PopWalk 2 and PopWalk 3 are coming soon.

Shopping in the park

The different PopWalk phases will be built along the proposed Central Avenue
running through Tseung Kwan O South with each connected to the proposed
69,700-square-metre (750,000-square-foot) park. On completion, visitors can get
to the park directly from the mall. The retail podiums will have vast windows to
letin light and views so it is like shopping in the park. All-weather walkways from
MTR Tseung Kwan O Station to PopWalk and PopWalk 2 will draw nearby residents
and visitors to the waterfront promenade, cycle track and pet garden.
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The PopWalk Afternoon Market draws visitors from near and far
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YOHO MALL will have 55 eateries offering international variety in
the biggest food and beverages collection in the north and west
New Territories
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PopWalk footbridges to MTR Tseung Kwan O Station
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Serving residents in the area
The population of Tseung Kwan O South has increased dramatically

in recent years following the completion of several major residential
developments, with more high-income young families pushing demand
for premium shopping and leisure. The PopWalk series is well-positioned
to serve the everyday needs of the neighbourhood. Sun Hung Kai
Real Estate Agency Limited General Manager (Leasing) Fiona Chung
said: “The first PopWalk is 100% let with increasing traffic and sales
since opening. The restaurants are like dining place for locals with long
queues during mealtimes on holidays. PopWalk 2 and PopWalk 3 will
open this September and the last Ocean PopWalk will open in the fourth
quarter of next year. There will be 140 stores in all, spanning food and
beverages, supermarket, lifestyle goods, education and more offering

residents wider premium shopping and leisure choices within the Good results since PopWalk opened last summer
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neighbourhood.”

PopWalk 2 and PopWalk 3 will be across the street from the first, with a
combined floor area of about 8,830 square metres (95,000 square feet)
that is fully taken up. PopWalk 2 at The Wings IIIA will have 40 shops,
mostly lifestyle brands and restaurants, plus an outdoor area offering
superb views. PopWalk 3, which is at the podium of the neighbouring
The Wings IIIB, will have 10 shops, mostly education centres. Ocean
PopWalk will be on a prime seafront site with extensive views designated
for alfresco dining and fine dining with sea view. Pre-leasing of this last
phase will begin soon.

The Group’s Tseung Kwan O retail portfolio covers the PopWalk series, Over 11,100 square metres (120,000 square feet) of outdoor green
) ) ) ) ) space at YOHO MALL perfect for grand festive events
East Point City, Park Central, PopFood and PopDeli serving both residents YOHO MALLFZ 3B 1811,100 7534 (120,000 4R ) BIFRSMRAL
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Shoppers flock to YOHO MALL, particularly locals
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Over 300 retailers will make YOHO MALL a retail flagship in the
north and west New Territories
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PopWalk 2 nearing completion
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Fashion brands will be the largest tenant group in YOHO MALL with some
duplex flagship stores

SRRIERIEAYOHO MALLI SHIBATEE R ST AR IS

] MER 7N
PopWalk restaurants appeal to residents nearby
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Existing malls get a boost

The Group regularly boosts the appeal of its
existing malls at the same time as it develops
new ones. Metroplaza next to MTR Kwai Fong
Station is undergoing massive renovations that
are scheduled for completion in the first quarter
of 2018, setting the stage for a repositioning
with new specialty tenants to please customers.
The exterior will get a bright new look and the
layout will be modified to ease the movement of
traffic with added shop frontage in conspicuous
areas to generate more business. APM in Kwun
Tong is also being enhanced with an outdoor
greening project which features art and culture
and recycling to give shoppers more space
to move or relax. Work is progressing well on
course for completion by the middle of next
year.
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