Feature

Grand opening of Nanjing ifc mall

Sun Hung Kai Properties (SHKP) held the grand opening of its new development, Nanjing ifc mall.
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The third development under the prestigious ifc brand by SHKP, this new landmark offers a high-
end, diverse and trending shopping experience for customers, reshaping the retail scene in Nanjing.

The one-million-square-foot Nanjing ifc mall is nestled
in the heart of the Hexi Central Business District
(CBD). Its opening ceremony was held in late July

this year, attended by Chen Zhichang, Mayor of the
Nanjing Municipal People's Government; Hong Lilai,
Secretary General of the Nanjing Municipal People's
Government; and Jiang Chen, Secretary of the Jianye
District Committee and District Chief. They were joined
by Raymond Kwok, SHKP Chairman and Managing
Director; Christopher Kwok, Group Executive Director;
Maureen Fung, Group Executive Director; and other
notable guests. Together, they witnessed the opening of
the new Nanjing ifc mall, which is poised to transform
the retail landscape of the city.

Raymond Kwok said, “Adhering to our Building

Homes with Heart philosophy, Nanjing ifc mall was
built to global standards and provides exceptional
management. The new mall brings together world-class
brands, showcasing the Group’s efforts to craft Nanjing
ifc mall into a high-end global retail destination and
contributing to Nanjing’s endeavour to establish itself as

an international shopping hub.”

He said Nanjing is a megacity in the Yangtze River Delta
with formidable economic might, advanced research and
scientific education as well as a rich cultural heritage.
The opening of Nanjing ifc mall represents a significant
milestone in the Group’s support for the integrated

development of the Yangtze River Delta.

Mr Kwok expressed gratitude to the CPC Nanjing
Municipal Committee and the District Government

for their strong support that has facilitated the smooth
planning, construction and leasing of the project. He was
confident that the new mall would establish itself as the
next prominent commercial landmark in the Yangtze

River Delta, following the success of Shanghai ifc mall.

Magnet for global high-end brands

Leveraging its prime location, Nanjing ifc mall has its
nine floors filled with a mix of duplex luxury flagships
and new concept stores of renowned retailers. Among
the brands, 30% debuted in Nanjing while over 50%
established their presence in the Hexi CBD for the first

time.

Gathering premier flagship stores and global
delicacies

Christopher Kwok, Group Executive Director, said,
“Nanjing ifc mall is positioned as a high-end fashion and
lifestyle destination, bringing together 168 top-tier luxury
retail, fashion, jewellery, watches, and catering brands,

including many of their Asian and global flagship stores.

There are also 10 restaurants operated by renowned
catering groups which debuted in Nanjing, some of
which are run by award-winning teams from Michelin-
starred or Black Pearl eateries, fulfilling customers’

quest for a refined experience.”

Artistic touch in prime location

Nanjing ifc mall is located in close proximity to Hexi
Central Park and a large exhibition and convention
centre. Situated atop an interchange metro station, the
mall enjoys access to an extensive transport network

and has over 1,000 parking spaces.

Infused with an artistic ambience, the western-garden-
themed interior design and striking facade of Nanjing

ifc mall offer unconventional experiences to locals and
visitors. The floral corridors on the ground floor connect
the outdoor and indoor spaces, harmoniously integrating
the commercial and public open areas. Its open space has
gained popularity as a venue for hosting a variety of pop-
up events. Adhering to SHKP’s longstanding commitment
to developing green buildings, Nanjing ifc obtained pre-
certification for Leadership in Energy and Environmental
Design (LEED) by the U.S. Green Building Council.
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