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The Group again sponsors the Community Chest Corporate Challenge
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After a three-year hiatus because of the pandemic, the Community Chest
Corporate Challenge returned and was held in Sai Kung Pak Tam Chung
around the High Island Reservoir. The event attracted about 800 runners from
over 100 corporate teams to participate in the half marathon and the 10k
run. The Group again sponsored the event, and more than 300 colleagues
participated in the race, demonstrating the Sports for Charity spirit together.

Despite the drizzle, the participants strived to set their personal best. The
Group's Royal Plaza Hotel, the food and beverage sponsor of the event,
provided the runners with light food and drinks after the race. All donations
raised from the event, amounting to about HK$4.5 million, will support
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rehabilitation and aftercare services subsidised by the Community Chest.
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Nature Rescue brand new version
A green experience for users to earn The Point bonus points
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The latest version of Hong Kongs first terrestrial and coastal clean-up mobile app, 1 T
Nature Rescue, has been unveiled. The upgraded app makes it easier for users to -
sign up for clean-up actions, report rubbish blackspots, and earn The Point bonus
points. With this enhanced version, users can enjoy an unconventional green
experience while taking advantage of consumption privileges.

The Group and Green Power jointly launched the SHKP Love Nature Campaign
in 2011 and developed the Nature Rescue App in recent years to promote love-
of-nature messages. Nature Rescue has collaborated with The Point, the Group's
integrated shopping mall loyalty programme to encourage users to support
environmental conservation while earning and redeeming The Point bonus
points. The points can be used at the Group’s malls, thus combining leisure,

entertainment, healthy living and environmental protection in everyday life.
Nature Rescue users
can instantly earn 2,500
The Point bonus points
for carrying out green
missions, which can
be converted to Point
Dollars and used as cash,
or redeemed for special
privileges at the Group's
malls
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