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The Group’s shopping malls embrace the traditional
retail peak with festive decorations to drive foot traffic

and business opportunities
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The Group holds a diverse and quality retail portfolio in Hong Kong and adheres to its proactive leasing management strategy, making
considerable efforts to refine the trade-and-tenant mix to meet changing customer needs, enriching leisure and shopping, as well as
‘retailtainment’ offerings to drive footfall and tenant sales. Christmas has been a traditional peak season in the retail industry, and this
year marks the first Christmas holiday after Hong Kong’s full removal of COVID-19 restrictions. Under this backdrop, the Group aims to
bring customers a refreshing experience with diversified winter-themed installations, as well as a series of promotional campaigns and
spending rewards in its shopping malls in Hong Kong and on the mainland.

Hong Kong
Unveiling a mesmerizing Christmas experience with trending
digital technology

The Group's various shopping malls offered customers an immersive
experience with digital technology, presenting a distinctive Christmas
ambience. For instance, IFC Mall, in Central, presented "SnowPark’, an
enchanting snowy white Christmas installation. The mall’s oval atrium
has transformed into a European ski resort. In addition to an impressive
8.5-metre-tall Christmas tree, visitors could discover multiple snow-
themed photo-worthy spots and interactive digital installations, embarking
on a multi-sensory journey in the winter wonderland. YOHO Mall, in
Yuen Long, unveiled the captivating Galaxy & Astrology, an immersive
Christmas installation with a zodiac theme. The mall featured interactive
installations decoding astrological signs for photo-taking and fun games.
Also, a magnificent six-metre-tall Evergreen Stardust Christmas tree and a
romantic Starry Sky Interactive Corridor nestled in the atrium of YOHO Mall
Il created an enchanting festive ambiance. wwwtc mall in Causeway Bay
invited French illustrator Marion Arbona to craft a captivating large-scale
art installation in the mall’s atrium. The artist took inspiration from a fantasy
garden, bringing visitors sensory stimulation amidst the Christmas trees and
flowers of different shapes. Bright, dazzling and rare forest birds take flight
and stop in front of you, while fairies are dancing in the forest and elves
are preparing Christmas gifts. The art installation intertwined the realms
of enchanting fairy tales and the tangible world, offering customers an
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extraordinary sensory experience.V Walk, in West Kowloon, and V City, in Tuen
Mun, jointly collaborated with The Adventures of Paddington to present over
23 British-inspired Christmas hotspots and interactive games. These included
a giant 6.8-metre-long traditional British steam Christmas train, providing
visitors with a chance to be a train conductor, and an indoor interactive
carousel of bicycles, bringing customers a warm and joyous Christmas. Tsuen
Wan Plaza featured a three-metre-tall Orange Cat Zhong Zhong, which is the
top photo spot because of its iconic melancholic face. In addition, other not
to be missed attractions include the Warm Knitting Garden, built with cats’
beloved knitting lines, a 20-metre-long cat photo display wall, and digital
interactive fun-game booths.
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Uniting global artists to create an artistic Christmas

Young consumers enjoy experiencing diversified festive vibes, and
artistic themes have always been popular. Various shopping malls
have therefore collaborated with local and worldwide artists to
create festive installations with differentiated artistic vibes. MOKO, in
Mong Kok, partnered with Hong Kong street-weaving art group La
Belle Epoque to set up a giant Christmas installation, with multiple
Christmas trees scattered around Forest Town to spread warm and
fuzzy Christmas vibes all around, together with an outdoor leisure spot,
MOKO GARDEN, adorned with festive florals. APM, in Kwun Tong, has
become a Christmas Aurora Winter Town, in collaboration with Eastern
European illustrator Zhenya Tkach. Inspired by winter in the Arctic, the
mall features a 3,000-square-foot Aurora Snowland, where visitors can
enjoy an exotic Christmas together. Tai Po Mega Mall, in association
with internationally renowned illustrator Mila Marquis, is displaying a
1,500-square-foot Sparkling Christmas HappyLand, with joyful fairies,
life-sized polar bears and a penguin army, taking visitors on a dreamy
journey of joy. Harbour North, in North Point, cooperated with local
illustration brand Dustykid to launch the “Have a Hug" Exhibition,
showcasing a series of healing illustrations and warm words to convey
the message of embracing life. The exhibition also featured a photo-
taking zone, themed pop-up stores, meet & greet and free-hug event
with “Giant Dust’, to bring warmth and care to every visitor.

Partnering with merchants to enhance in-store and off-premises
experience

To celebrate the festive Christmas, many of the Group’s malls have
created ambiance that closely mimicking those in the European towns,
and the malls were brimmed with Christmassy vibes. East Point City, in
Tseung Kwan O, created a 6,000-square-foot European Christmas Town
this year, featuring six vintage European train station attractions, with
classic European street scenes. The European Christmas village also
introduces a first-of-its-kind collaboration between two key retailers
to offer a delightful array of popular festive delicacies and home
decorations that exude the joyful holiday atmosphere for customers.
Park Central, in Tseung Kwan O, launched the first-ever Pretty Cure

pop-up store in Hong Kong, letting the anime character celebrate the
Christmas festival together with every citizen.

Maximizing the use of outdoor spaces for festive installations

To maximize the use of outdoor spaces, various shopping malls have
extended festive decorations from indoor to outdoor areas. New Town
Plaza, in Sha Tin, presented a 35,000-square-foot Dino Park featuring the
world of dinosaurs, at level five. The 14 dinosaurs-themed leisure facilities
can train arm strength, visual acuity, as well as balance and coordination,
parents were keen to take their children to burn off some energy, while
also benefiting the mall's foot traffic. In association with renowned British
artist Edward Monaghan, the shopping mall presented a Christmas Fairy
Town, coupled with nine picturesque fairy photo spots, and the cutest
fairy to spread love and wishes. Millions of shimmering Christmas lights
light up the Fancy Outdoor Garden of Streamlight on the mall’s level
seven Starlight Garden, Phase 1, with a three-metre-tall fairy bringing a
romantic Christmas to lovebirds. Metroplaza, in Kwai Fong, maximized the
use of its outdoor spaces to present the first outdoor snowfall ice-skating
rink in New Territories West, with basic kit offered for children and adults
to have fun. Also at the mall are a seven-metre-tall Christmas tree and a
giant crystal ball for photo-taking. Landmark North, in Sheung Shui, which
is the first pet-friendly shopping mall in Northern District. The Sky Garden
of the shopping mall has installed special Furry Pawty pets facilities while
a pet winter market has been held. An outdoor rest and dining area have
been set up as well so that owners can dine al fresco with their furiends.

Leveraging the Group's retail network to expand consumer base

The Group from time to time reorganizes its tenant mix and increases
the number of shops to provide more diversified consumer choices.
The Group continued to install electric vehicle rapid chargers in the car
parks of its shopping malls, to expand the customer base to electric
vehicle drivers. In order to offer local customers and mainland visitors’
consumption and leisure privileges in Hong Kong, a series of dining and
entertainment offers were launched at various SHKP shopping malls,
including New Town Plaza and YOHO Mall. Members of The Point and
Parc Central, in Guangzhou, can redeem one-way cross-border tickets and
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shopping vouchers upon spending a designated amount of e-currency,
and enjoy free locker and mobile phone recharging services on the
date of reward redemption.

Mainland
Creating a fascinating winter with art and technology

The Group's shopping malls on the mainland offered equally captivating
experiences. Shanghai IFC Mall presented a large-scale Christmas carnival
with the theme A Metauniverse of Joy. Created by renowned Japanese
artist Kota Yamaji, the metauniverse Christmas fun park featured a
variety of interactive festive installations, including VR spaceships, a
zero-gravity zone, and an Al Santa Claus, allowing visitors to experience
a warm and joyous Christmas journey filled with creativity. In Puxi
Shanghai, IAPM collaborated with Spanish illustrator Antonio Uve to
create six unique charming carton figures. Coupled with a variety of
creative and interactive installations, as well as vibrant art performances,
the mall offers customers a kaleidoscope of winter merriment. Parc
Central, in Guangzhou, has introduced the first Al-created interstellar
journey themed exhibition in the Greater Bay Area. Using Al to create
immersive fantasy planets, the exhibition combines real-time interactive
experiences with sound and visual effects, unleashing the imagination
and novel experiences for a futuristic lifestyle.

Dazzling festive installations for a unique Christmas

One ITC's theme, Shining 4 You, set the stage for a dazzling fourth-
anniversary winter party. The nearby Huashan Road and Guangyuan
West Road have been turned into sparkling crystal-like avenues,
adorned with shining crystal bears. The mall came alive with dance
performances and merchants’ festive floats, making it a lively
and whimsical carnival. In addition, as part of its 65th anniversary
celebrations, IGC, in Guangzhou, was ornamented with the Paddington
Bear, presenting a British Winter Village Adventure, the first national
exhibition of its kind. Visitors can take photos at the six vintage British
Christmas installations and engage in a thrilling ski treasure hunt. Every
Sunday, Paddington Bear would made appearance to interact with
visitors, along with the mall’s Winter Wonderland Carnivals and dazzling
live events, called Snowy British Nights, to foster a festive ambience.
Beijing APM invited a number of internationally renowned artists to
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turn the mall into a colourful party. With four themed scenes and multiple
installations, the mall offered customers a marvellous winter experience
filled with wonder and delight.

13,000 sets of free consumption vouchers given out to support the
Night Vibes Hong Kong campaign

In order to promote Hong Kong's retail sales, the government launched
the Night Vibes Hong Kong campaign in the third quarter of this year to
incentivize citizens' spending. The Group also launched a promotional
campaign to ignite the night-time economy for the Mid-Autumn
Festival and National Day holidays with 13,000 sets of shopping and
dining vouchers worth more than HK$1.5 million at its 12 major malls to
encourage more people to stay out after 8pm. In addition to distributing
consumption vouchers, the Group’s shopping malls rolled out a variety
of promotional offers and events, including special night parking offers,
discounted movie tickets, bazaars, performances, food-and-wine tasting,
night concerts and more, with encouraging responses. Leveraging the
geographical advantages of its malls, coupled with The Point, which is the
largest integrated loyalty programme for shopping malls in Hong Kong,
as a platform for offering discounts, the campaign was sought after by
visitors, successfully driving footfall and business at the malls during Mid-
Autumn Festival and National Day holidays.
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