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1. APM

2. New Town Plaza
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3. East Point City
R

4V Walk

The photographs, images, drawings or sketches shown in this article represent the artist's imaginative impression of the development concerned only. They are not drawn to scale and/or may have been edited and
processed with computerized imaging techniques. The developer also advises purchasers to conduct on-site visit for a better understanding of the development site, its surrounding environment and the public
facilities nearby.
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The SHKP Quarterly serves to provide updates
on the Group's different businesses, with the
aim of maintaining transparency and high
standards of corporate governance. It is not
intended as a promotional material.
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SHKP malls boost traffic and shopping through comprehensive initiatives
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The Ocean PopWalk mall in Tseung Kwan O is now open
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Phase 1 Wetland Seasons Bay reports brisk sales
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IGC mall in Guangzhou celebrates its fifth anniversary
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The Group announces 2020/21 annual results
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SUNeVision announces 2020/21 annual results
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SmarTone announces 2020/21 annual results
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The Group honoured as the best overall developer in Hong Kong
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Cris Fung: Smart management helps SHKP malls navigate pandemic challenges
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The Group is ranked among the top five in three business sustainability indexes
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Sun Hung Kai Properties Hong Kong 10K Championships completed
successfully amid the pandemic
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SHKP Greater Bay Area Youth Employment Scheme helps graduates start their
career in the Greater Bay Area
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SHKP Reading Club presents the Read to Dream programme in a brand-new
format for students to enjoy reading fun this summer
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Building Homes with Heart Caring Initiative celebrates the Mid-Autumn Festival
with love and sharing
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SHKP-Kwoks'Foundation signs new donation agreement with Hunan University
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The Group donates RMB20 million for flood relief in Henan
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The Group’s office building, hotel and mall join the Government's outreach
vaccination service
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Day Day Lucky Draw attracts over 1.7 million participants
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The Group wins the top Platinum Trusted Brand Award for the 16th consecutive year
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SHKP malls boost traffic and shopping through

comprehensive initiatives

With the gradually subdued pandemic in Hong Kong and rising consumer sentiment, SHKP malls have leveraged their offline and
online platforms to proactively launch comprehensive measures and marketing campaigns to help retail tenants seize opportunities and
enhance the shopping experience for consumers. To address the unprecedented challenges presented by the COVID-19 pandemic,
the Group has adapted to the evolving circumstances with appropriate and innovative measures. At the beginning of the outbreak,
the Group introduced various anti-pandemic measures. In addition, SHKP malls deployed innovative technologies, upgraded their
hardware, and continued their asset-enhancement works to raise hygiene standards and service quality. Following the disbursement of
the Government’s Consumption Voucher Scheme, SHKP malls launched comprehensive marketing campaigns to add shopping fun for

consumers.

Through The Point by SHKP, the integrated loyalty programme for its malls,
and the SHKP Malls App, the Group directly communicates with over 1.5
million members for various reward campaigns. SHKP malls partnered with
major payment gateways, business partners and mall tenants to roll out the
More Rewards, Double Joy cash rewards promotion to help tenants capture
business opportunities from the Government’s Consumption Voucher
Scheme. In addition, the time-limited Consumption Voucher Mission was
launched on the SHKP Malls App in October, using an innovative approach
to boost shopping among members. To meet the growing interest for
activities in comfortable venues, a number of SHKP malls have revitalized
their space with new indoor and outdoor sports, recreational and pet-
friendly facilities. SHKP malls continue to arrange comprehensive, exciting
installations and events to boost traffic and shopping.

More Rewards, Double Joy distributes cash vouchers worth
over $17 million

The Government disbursed the first consumption vouchers under the
Consumption Voucher Scheme in August. In response, SHKP malls swiftly
launched the More Rewards, Double Joy cash rewards promotion. Cash
vouchers worth over HK$17 million are being distributed over five months to
encourage shoppers to use their consumption vouchers and boost the retail
market.

From 1 August to 31 December, shoppers spending a designated amount
of consumption vouchers in 22 SHKP malls will receive designated mall or
merchant certificates every day. In collaboration with stored value facility
operators, SHKP malls offer various additional benefits or rewards to
shoppers choosing to receive consumption vouchers through different

7 \
SHKP malls” More Rewards, Double Joy cash rewards promotion and various reward campaigns have drawn considerable traffic and sales revenue for tenants (Photo
on left: East Point City; photo on right: V City)
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stored-value facilities. Upon redemption of the vouchers for
rewards, The Point by SHKP members will receive extra bonus points
monthly on top of the basic bonus points.

Following the disbursement of the first consumption voucher in
August, traffic in SHKP malls has seen remarkable growth compared
to that in July. Sales revenue at food and beverage outlets and other
retailers has also increased. Spending of The Point by SHKP members
has recorded a noticeable upswing, in particular in regional malls. The
Government disbursed the second consumption vouchers in October.
Riding on the success of the first consumption voucher promotion,
SHKP malls rolled out the second wave consumption voucher rewards
promotion with more spending benefits. Shoppers may continue to
participate in the More Rewards, Double Joy cash rewards promotion.
They can also use the same receipts to complete the time-limited
Consumption Voucher Mission on the SHKP Malls App to earn
rewards.

SHKP Malls App launches new 5G smart service

Early this year, certain SHKP malls introduced 5G Smart Restrooms,
with real time occupancy of restrooms shown on a digital signage
at the restroom entrances for customers to estimate the queuing
time, which effectively diverts customers to less busy restrooms. The
service has also helped stimulate foot traffic in the malls. To further
enhance customer service, the SHKP Malls App provides 5G real-time
information for certain facilities and services. Customers can now
conveniently view the real-time occupancy of Smart Restrooms, Smart
Baby Care and Nursery Rooms, and Smart Customer Care Centres on
their mobile phones.

v y ; L O
Tai Po Mega Mall's Cute Pets Creative Market offers autumnal photo spots for pet owners to
take snapshots with their pets

NIBRBIIRH) "HEFETE REUA TR 75 fHEASEDER

The Smart Service is provided by facilities equipped with a high-speed 5G
network and multiple sensors to provide customers with real-time occupancy
information through the SHKP Malls App. Customers simply tap on the SHKP Malls
App, select the mall they are in and choose the Restroom/Baby Care or Customer
Care Centre button to view the availability, approximate waiting time and location
of the facilities on different floors of the mall. Customers can then go to less busy
restrooms, or baby care and nursery rooms, or plan their journey ahead to better
utilize their shopping and leisure time.

Currently, the 5G real-time occupancy information about Smart Restrooms, Smart
Baby Care and Nursery Rooms, and Smart Customer Care Centres is available in
APM, Metroplaza, MOKQO, V City and V Walk, with other SHKP malls in the pipeline.
It is expected that this Smart Service would be available at all major SHKP malls
by the end of 2021.

Indoor and outdoor recreational facilities

To meet the growing interest in outdoor activities, a number of recreational
amenities incorporating green and wellness concepts were added in selected
SHKP malls in the past year. New Town Plaza, for example, has a new SportZone
on the L5 outdoor platform. The facility is Hong Kong's first outdoor grass sports
park and includes seven outdoor sport zones: a rock-climbing zone, a freestyle
fitness zone, a basketball court, a grass jogging trail, five-metre high grass slides,
17-metre-long hanging balance beams and a mountain-themed rest zone. The
mall has a Kids & Pets Park on the L3 outdoor platform, where kids and kidults can
take their furry friends for fun. There is also a pet camping themed installation,
which is the first of its kind in local malls, for pet owners to enjoy camping with
their pets.

APM set up an outdoor glamping site on L7. To showcase a comfortable, leisure
holiday concept, the glamping site is equipped with indoor and outdoor fun
zones, as well as fitness and leisure facilities, making it a popular photo spot for
hiking enthusiasts.

A number of SHKP malls have introduced bike-parking facilities. Some even have
bike repair self-service stations and cycling guides. The added service is very
convenient for bike tour lovers and residents going shopping nearby by bicycle.
The service is available at New Town Plaza, Ocean PopWalk, Tai Po Mega Mall, Park
Central, V City, V Walk, YOHO MALL and Yuen Long Plaza.

NG
Kids and kidults can take their furry friends to Kids & Pets Park in New
Town Plaza for fun
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Separately, APM and MOKO are enhancing their outdoor
leisure facilities. New Town Plaza is working on an enlivening
project to renovate different floors in phases. The staircases
on both sides of the L1 entrance arena are now decorated
with greenery, becoming a nice photo hotspot. More seats
are now available for a leisurely atmosphere.

Exciting campaigns

SHKP malls have also organized a series of exciting
campaigns, attracting customers to participate, play,
and take instagrammable photos. APM integrated digital
technology, sports and the popular staycation concept
into the first digital Sportcation Hub among local malls,
encouraging people to exercise more. Customers can try
the motion cycling race, take the basketball challenge,
jump on the interactive digital running track, and even
experience glamping.

Harbour North is holding the first complimentary art
exhibition dedicated to dogs in Hong Kong. The Dog Art
Gallery presents 50 pieces of dog-themed multimedia
paintings and art installations, created by the US artist
Michel Keck, with different dog breeds as the subject.
Dog lovers are welcome to tap into the visual arts world
with their pets.

Metroplaza is featuring a Meow Plaza. A five-metre tall giant
cat installation, with yarn balls and other giant cat toys, is
displayed in the Piazza. The outdoor area is adorned with
magical light shows in the evening. At the Sky Garden,
colourful lighting effects are cast over 25 cat installations in
the Sky House, making it a must-visit spot for cat lovers to
take snapshots with their furry friends.

This Autumn, Tai Po Mega Mall has organized a Cute Pets
Creative Market for pet lovers, where pet owners can find
a great variety of pet accessories. Their furry friends will be
excited about the obstacle games and autumnal photo
spots.
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V Walk and a number of SHKP malls have bike parking and self-service repair stations
to serve bike tour lovers
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APM introduced the first digital Sportcation Hub among local malls, offering
customers a glamping experience
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Cat owners are welcome to bring their pets to take instagrammable photos
in front of the five-metre-tall giant cat installation at Metroplaza
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media artworks, created by

Harbour North is exhibiting 50 dog-themed multi
the US artist Michel Keck
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Bt "AFEH/BRE X "MERSTL BR BAS
ERSEia A TRERERRENEBBER - KBRS B K&
NE  HENENEERETRENATFEXAETLE/MIE -
AT IF L HETTIE - E AR AR o

I - APM -~ #2317~ FitEL ) 45 - V City RV Walkg
ERBUEZATE BEBFRENEEMERSHLMEG
SKETE AAROR AT ARS o B <R35S K fh S0 R 2 K (3 0
%o WA CBERST A T2021FREMA LI 2HME
HiEd o

ERINERIRNE

RIRRNPINEONBEE £ E—F ZEFHBEZMN
AZUERFEREREBHINERIRME - AW T 57
Pl B TEESINFRIBIRT "REE  ’Righ2EEDE
hEMZHNE REELARFIIMNEH TR BARE TRMES
X-BE3y EMERR IKSEER 1TRKERATFEAZE
BN - B =P INFEI1RE ILEREVRSRE" -
ERNARAERZYEIRERZ MR- Bl Bi7RRES
BEINEMEEIORE TETREENM -

APMTERFFRERFEFINERE  AFEEHAERBEDR
TR REERIIURXE @AEAREERE KA —RED
ZERITREEM -

Metroplaza was the first SHKP mall to introduce 5G Smart Restroom:s.

With just a tap on the SHKP Malls App, customers can check the real-time
occupancy of restrooms, and smart baby care and nursery rooms on different
floors to estimate the waiting time
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The Ocean Popwalk mall in Tseung Kwan O is now open
BERERE LEZIETE

Ocean PopWalk, which is the last phase of the PopWalk mall series, officially opened in July this year. The opening of this seafront
mall in Tseung Kwan O South marks the full operation of the PopWalk mall series. The entire PopWalk series has 136 retail shops in

four malls, spanning a gross floor area of over 22,300 square metres (240,000 square feet). The retail series provides the community EE TR SRR - LS - Ak
jis 7 I ZII=35

with a comprehensive, versatile leisure and shopping experience.
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Situated near the waterfront promenade,
Ocean PopWalk embraces a panoramic sea
view, overlooking both the Tseung Kwan O
Cross Bay Link and Lei Yue Mun Channel. The
PopWalk series has a seamless connection to
the Tseung Kwan O Town Park in the future.
Upon completion of the park, shoppers at
the mall will have convenient access to the
park, enjoying nature outdoors and returning
indoors for shopping in just a few seconds,
experiencing ‘In and Out’ fun.

One stop ‘dining, shopping, fun’
experience

Ocean PopWalk houses a comprehensive
tenant mix in over 7400 square metres (80,000
square feet) of retail space. A number of food

and beverage outlets are sea view restaurants
with alfresco dining zones, which is an attraction
for couples and pet lovers. There are European,
American, Japanese and Korean restaurants,
highly sought-after tea shops, relaxing cafés, a
bakery and more. Other merchants include a
specialty supermarket, a 24-hour sea-view gym,
lifestyle stores, pet grooming shops, children’s
education centres and other stores for daily
necessities. With more new openings coming up,
the new retail phase is set to provide a new ‘dining,
shopping, fun’ experience for the community.

Ocean PopWalk provides various auxiliary facilities
to fulfil local leisure needs. For the benefit of
residents going to the mall by bicycle and cycle
track riders, the mall offers the only one-stop bike

station in the district. Customers can leave
their bikes in the mall’s bike lockers, and
enjoy dining, shopping and fun. The bike
station also has a self-service maintenance
depot and bike-cleaning equipment for bike
lovers to tune up their bike, wash it or pump
up the tyres.

Ocean PopWalk welcomes pets. There are
pet-friendly facilities to cater for the all-
round needs of pet owners, including a free
pet cart rental service, pet latrines and the
first-ever pet parking facility. There is also a
100-metre-long rainbow-coloured running
track. Residents can bring their kids and pets
along for fun and take lively photos to share
their happy moments.
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Ocean PopWalk has a wide variety of international cuisines,
including European, American, Japanese and Korean dishes,
highly sought-after tea shops, relaxing cafés and a bakery
BRELREIER  BETAZM % B HER ANSRR
JE  RRIEEE R e s

cool sea breeze while savouring international cuisines under the blue sky
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Residents can bring their pets to Ocean PopWalk for shopping and fun
BRUSEY—RREATMIEITE
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At the one-stop bike station, bike lovers can lock their bikes or help themselves to a
bike wash or bike tune-up
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Ocean PopWalk has organized several weekend fairs, providing more new shopping
and leisure experiences in the neighbourhood
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Phase 1 Wetland Seasons Bay reports brisk sales
Wetland Seasons Bay 21 Bif5 15 R A

A WASSN

The above image was taken from some height above the Phase of the Development on 19 December 2020 and has been processed with computerized imaging
techniques. The general appearance of the Phase of the Development has been merged and added by computer rendering techniques and processed with
computerized imaging techniques, in order to illustrate the general appearance of the environment, structures and facilities surrounding the Phase. The image
does not illustrate the final appearance or view of or from the Phase or any part thereof and is for reference only. The Phase was still under construction when
the image was taken. The approved building plans of the Phase might be revised from time to time and the details of the Phase upon completion may be
different from the information contained in this image and are subject to the plans finally approved by the relevant Government departments. There will be other
completed and/or uncompleted buildings and facilities surrounding the Phase and the district and surrounding environment, buildings and facilities might change
from time to time. The Vendor does not give any offer, representation, undertaking or warranty whatsoever, whether express or implied, as to the environment,
structures and facilities in the district or surrounding the Phase. The fittings, finishes, appliances, decorations, plants, landscaping and other objects in the image
may not appear in or the view may not be seen in or from the Phase or its surrounding area. They are for reference purpose only and do not constitute any
offer, undertaking, representation or warranty whatsoever, whether express or implied, on the part of the Vendor regarding the Development or the Phase, its
surrounding environment, structures and facilities. The Vendor also advises prospective purchasers to conduct on-site visit(s) for a better understanding of the
development site, its surrounding environment and the public facilities nearby.
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Wetland Lot No. 33 Development ("the Development") is the Group’s latest residential development, next to Hong
Kong Wetland Park. Adjoining Hong Kong’s only wetland park, the Development provides a low-density living
environment while overlooking the bustling Shenzhen Bay and Nanshan'. The Development is within walking distance
of Light Rail Wetland Park Stop and is supported by a full range of community facilities and amenities®. It is also in
close proximity to Hung Shui Kiu®, the future core business district of the Northwest New Territories, currently under

planning.

Wetland Seasons Bay, Phase 1 of
the Development, has seen an
encouraging response since its
launch in August this year. As at
30 September 2021, over 90% of
the released residential units were
sold, registering contracted sales
of over HK$8,000 million*

Wetland Seasons Bay, Phase 1 of
the Development, will provide
1,224 residential units, comprising
six blocks of nine-to 10-storey
low-density residential towers and
10 blocks of six-storey villas. Typical
floor units will vary from about 270
to about 800 square feet® in terms
of saleable area, ranging from
studios to four-bedroom units with
one en-suite and a utility room’, to
suit the needs of different buyers.
Special units will also be available.

Prime clubhouse facilities
coupled with indoor and
outdoor co-sharing spaces
The residents’ clubhouse® and
outdoor landscape at Wetland
Seasons Bay will span over
303,000 square feet’, over 265,000
square feet’ of which will be
outdoor landscaped areas’. The
residents’ clubhouse® will have
comprehensive facilities, including
a sky clubhouse® which overlooks
scenic and seasonal views of
Wetland Park', an approximately
50-metre-long outdoor swimming
pool®, an approximately 25-metre-
long heated swimming pool®
a jacuzzi®, sauna rooms®, steam
rooms® and banquet rooms®.
Fitness and sports facilities will
include a 24-hour gym®®, a multi-
purpose ball court® and a yoga
room® with an extension to an
outdoor yoga platform®. The
clubhouse® will also provide co-
sharing spaces, including a game
room®, piano room?®, theatre room®,
electric game room®, children’s
play room®, outdoor BBQ area® and
much more.

Smart technology drives green, healthy
living

The Development incorporates innovative
technology and green living to provide
customized thoughtful facilities for residents.
The residents’ clubhouse® restaurant will have
a smart food delivery robot, with removable
food trays. Guided by a camera and an
obstacle detection system, the robot can
directly deliver the food ordered by residents
to their seats. The residents’ clubhouse®
will also introduce a smart people counting
system, which automatically detects the
footfall in each facility. Residents can get to
know the real-time usage of each facility
anytime and book a suitable time slot.

Residents can access the estate with their
mobile phone instead of the traditional
resident’s card. A visitors’ e-pass will streamline
the complicated visitors’ registration
procedures. Residents can also contact the
estate’s management service office through
the mobile phone application, Smart
Community Plus’, anytime. Smart Community
Plus’ will feature a new VR-powered virtual
tour with estate views to help visitors find
their way around.

To promote smart and green living, Smart
Community Plus® will have health facts
and tips provided by a professional health
information platform. The residents’
clubhouse® will run a ‘plastic-free’ programme,
and organize waste reduction and recycle
competitions to help create a sustainable
living environment.
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Notes

1. The above is only a general description of the surrounding environment of the Phase of the Development and does not
represent that all units will enjoy the relevant views. The views described are subject to the floor on which the unit is located, the
orientation of the unit and the surrounding structures and environment. They are not applicable to all units and the surrounding
structures and environment may change from time to time. The Vendor does not make any offer, representation, undertaking or
warranty whatsoever, whether express orimplied, as to the views and the surrounding environment.

2. The surrounding environment, structures and facilities of the Phase of the Development may change from time to time. The
Vendor does not make any offer, undertaking, representation or warranty whatsoever, whether express or implied, as to the
surrounding environment, structures and facilities of the Phase of the Development. The Vendor advises prospective purchasers
to conduct an on-site visit for a better understanding of the development site, its surrounding environment and the public
facilities nearby.

3. Source of Hung Shui Kiu Development: Hung Shui Kiu New Development Area Planmr;& and Engineerin StudK website of
the Planning Department https://www.hsknda.gov.hk/big5/ (Information retrieved on 1 March 2021) and Hung Shui Kiu New
Development Area website of the Development Bureau http:/hsknda.hk/ (Information retrieved on 1 March 2021).

4. The saleable area and the floor area of a balcony, a utility platform and a verandah (if any) are calculated in accordance with
Section 8 of the Residential Properties (First-hand Sales) Ordinance. The saleable area excludes the area of every one of the items
specified in Part 1 of Schedule 2 of the Residential Properties (First-hand Sales) Ordinance. The areas as specified in square feet
above are converted at a rate of 1 square metre=10.764 square feet and rounded off to the nearest square foot. Figures shown in
square feet may be slightly different from those shown in square metres. Please refer to the sales brochure for details.

5. The layouts of the units in the Development are subject to the final plans approved by relevant Government departments.
Please refer to the sales brochure for details.

6. The clubhouse/recreational facilities may not be immediately available for use at the time of handover of the Phase of the
Development. Some of the facilities and/or services belong to or are situated at other Phase(s) of the Development and shall not
be available for use before completion of construction of'gsuch Phase(s) and all the necessary preparations for such use. Some
of the facilities and/or services may be subject to the consents or licenses from the Government departments, or additional
pagmemts may be chargeable to the users. The names of the facilities described in this advertisement/promotional material are
subject to confirmation, and such names might be different when the clubhouse facilities are open for use. The Vendor reserves
the'rights to amend the aforesaid and any facilities, design, fees or usage not yet set out without prior notice to any purchaser.
The purchaser shall not rely on this advertisement for any use or purpose. The Vendor reserves the right to revise and alter the
clubhouse facilities and its layouts, materials, furniture, design, floor plans, usage, specifications and colour thereof, without prior
notice. Uses and opening hours (including change in usage, if any) of the clubhouse facilities are subject to the restrictions set out
in the relevant stipulations of legislation, land grants and the deed of mutual covenant (DMC), as vve\{ as actual site constraints.

7. The actual area of the clubhouse and landscapes is subject to the final plans and/or documents approved by relevant
Government departments. The Vendor reserves the rights to amend and revise the area of the clubhouse and landscapes.

8. Opening hours and uses (including change in usage, if any) of the different clubhouse facilities are subject to the restrictions
set out in the relevant stipulations of legislations, land grants and the deed of mutual covenant, and actual site constraints. The
clubhouse and different recreational facilities may require additional payments from the users.

9. The management services and other abovementioned services will be provided by the manager of the Development or
other contract—em?aged third party companies. The manager or contract-engaged third party companies may solely determine
the fees, terms of use, operation hours and service period of the managed service or other abovementioned services, but
subject to the terms in the Deed of Mutual Covenant, service contract or other relevant legal documents. Catering services will
only be provided after issue of the relevant licences. The "Smart Community Plus” is a smartphone application in the course of
development; its functionalities and services may be modified, increased, deleted or adjusted from time to time without prior
notice to any purchaser. The "Smart Community Plus" application may not be available forimmediate use at the time of handover
of the residential properties in the Phase. The abovementioned information does not constitute and shall not be construed as any
offer, representation, undertaking or warranty whatsoever, whether express or implied, of the usage, operations and/or provisions
of any relevant facilities and/or services on the part of the Vendor.

&.The figure refers to: 21 August 2021 to 30 September 2021. The information provided in the Register of Transactions shall prevail.
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Name of the Phase of the Development: Phase 1 (“the Phase”) & &I HEi#a#7 : Wetland Lot No. 33
of Wetland Lot No.33 Development (“the Development”) Development&EIME ("% REIMB" ) AZE1H]

(T2A, T2B, T3A, T3B, T5A and T5B, RV10 and RV11, WV1 to WV3

("HiE" ) (BRI R RUIBHISE2ARE - 5528

and WV5 to WV9 of the residential development in the Phase g« S53ARE « S53BRE « S55ARE N E5BEE « BIIZFRVI0

are called “Wetland Seasons Bay”)
District: Tin Shui Wai

NAIEERVIT BIEEWVIERIZEEWV3 K B EWVSZE
RIEVWVOFR A “Wetland Seasons Bay” )

Name of Street and Street Number of the Phase: 1 Wetland X5} : K7k

Park Road#

The website address designated by the Vendor for the Phase:
www.wetlandseasonsbay.com.hk

The photographs, images, drawings or sketches shown in

HAZRR BB BRI
£
www.wetlandseasonsbay.com.hk

SRR S#
77 5 ER # R TE B0 B OBK WP vk B At

this advertisement/promotional material represent an artist’s A&/ EEARNEIINER  B&- 2ESE

impression of the development concerned only. They are not
drawn to scale and/or may have been edited and processed
with computerized imaging techniques. Prospective
purchasers should make reference to the sales brochure
for details of the development. The Vendor also advises
prospective purchasers to conduct an on-site visit for a better
understanding of the development site, its surrounding
environment and the public facilities nearby.

Vendor: Jet Group Limited
Holding companies of the Vendor: Silver Wind Developments Limited, Time Effort Limited, Sun Hung Kai Properties Limited
Authorized Person for the Phase: Lai Chi Leung Henry

The firm or corporation of which the Authorized Person for the Phase is a proprietor, director or employee in his professional
capacity: Archiplus International (HK) Limited

Building contractor for the Phase: Chun Fai Construction Company Limited

The firms of solicitors acting for the owner in relation to the sale of residential properties in the Phase: Woo Kwan Lee & Lo,
Mayer Brown, Vincent T.K. Cheung, Yap & Co.

Authorized institution that has made a loan, or has undertaken to provide finance, for the construction of the Phase: The
Hongkong and Shanghai Banking Corporation Limited

Any other person who has made a loan for the construction of the Phase: Sun Hung Kai Properties Holding Investment
Limited

The estimated material date for the Phase as provided by the Authorized Person for the Phase to the best of the Vendor's
knowledge: 30th June 2022 ("Material date” means the date on which the conditions of the land grant are complied with in
respect of the Phase. The estimated material date is subject to any extension of time that is permitted under the agreement
for sale and purchase.)

This advertisement is published by the Vendor or by another person with the consent of the Vendor.
Prospective purchasers are advised to refer to the sales brochure for any information on the Phase.
# The provisional street number is subject to confirmation when the Phase is completed

Date of Printing: 22 October 2021
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IGC mall in Guangzhou celebrates its fifth anniversary

I MIGCH 2 1L EF SR

The IGC mall in Tianhui Plaza, Zhujiang New Town, Guangzhou central business district, is celebrating its fifth anniversary with
a series of campaigns that was rolled out in September. The major event is the IGC x COSMOS Bears Interactive Art Exhibition,
jointly organized with a prominent international IP owner. Featuring a giant COSMOS Bear and COSMOS Bears art installations, the
exhibition has drawn numerous fans and fashionistas to visit and share their photos on social media.

IGC x COSMOS Bears Interactive Art Exhibition
The IGC x COSMOS Bears Interactive Art Exhibition
features a four-metre tall 2021 edition Flame Nebula
COSMOS Bear, which greets customers at the door
before they explore the COSMOS Bears universe inside.
The exhibits include the debut of six Cosmic Energy
series COSMOS Bears cross-over art installations, created
by renowned visual artist Daniel Kocev Pazamat. IGC
members can use smart technology to take photos with
the COSMOS Bear.

In the opening ceremony, the visual artist and IP owner
shared their inspiration for creating the COSMOS Bears art
installations, followed by an art jamming activity in which
over 100 IGC members, fans and guests happily painted
on the board.

To show its appreciation for the tremendous support
of its members, IGC has provided a number of benefits
for its fifth anniversary celebrations, including a limited-
time 90% discount for bestselling products, lucky draws,
limited-time half-priced luxury products, dining coupons
and shopping coupons.
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IGC kicks off its fifth anniversary celebrations with the IGC x COSMOS Bears Interactive Art
Exhibition
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At the opening of the IGC x COSMOS Bears Interactive Art Exhibition, an art jamming activity

was held, with over 100 IGC members, fans and guests happily participating
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FY2021 Annual Results

Group Chairman & Managing
Director Raymond Kwok (centre)
and top management respond to
questions from analysts
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The Group announces 2020/21 annual results
& H N 12020/21 F 8 £ F l5x

The Group's underlying profit attributable to
the company’s shareholders for the year ended
30 June 2021, excluding the effect of fair-value
changes on investment properties, amounted
to HK$29,873 million. Underlying earnings
per share were HK$10.31. The directors have
recommended the payment of a final dividend
of HK$3.70 per share. Together with the interim
dividend of HKS$1.25 per share, the dividend
for the full year will be HK$4.95 per share, the
same as last year.

During the year under review, profit generated
from property sales was HK$20,994 million.
The Group achieved contracted sales of about
HK$29,000 million for the year in attributable
terms. During the year, the Group's gross
rental income, including contributions from
joint-ventures and associates, rose 2% year-
on-year to HK$24,791 million, and net rental
income increased by 3% year-on-year to
HK$19,149 million. Rental income growth from
the mainland more than offset the negative
impact from its Hong Kong rental portfolio.

Prospects

The Group will continue to strengthen its core
businesses by acquiring land selectively for
development both in Hong Kong and major
cities on the mainland when opportunities
arise. In particular, the Group will speed up the
conversions of agricultural land into buildable
sites in Hong Kong as always. It will also continue
to provide more housing units and help alleviate
the housing problem in Hong Kong. The Group

will continue to build large-scale integrated
projects in a bid to strengthen its property
investment business. Additionally, the Group
promotes and adopts the latest technologies
in different businesses to enhance the quality
of its products, boost operating efficiency
and provide a better experience to customers,
tenants and residents.

The Group also works hard to fulfil its
Environmental, Social and Governance
commitments. Its residential projects will
be developed into cross-generational
communities with a wide range of facilities
to meet different age groups’ needs for
living, work, shopping and recreation. It also
makes every effort to integrate the concepts
of green building and wellness into its office
buildings and retail premises, offering unique
work and shopping experience in tune with
the new era. The Group aims to achieve
Leadership in Energy and Environmental
Design (LEED) certification for all its new
investment properties. In particular, the Group
has targeted to obtain LEED Gold or Platinum
ratings for its core commercial projects under
development.
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SUNeVision announces 2020/21 annual
FTEMNm2020/21FEE £ F |45

SUNeVision Holdings Ltd. announced its
final results for the year ended 30 June 2021.
During the year under review, revenue from
continuing operations increased 9% year-
on-year to HKS$1,874 million. EBITDA from
continuing operations rose 15% year-on-year
to HKS$1,360 million. Underlying profit for the
year attributable to owners of the company
increased 11% year-on-year to HK$788 million.
The directors have proposed the payment of
a final dividend of HK19.4 cents per share, 11%
increase year-on-year.

The COVID-19 pandemic has accelerated the
process of digitalisation for both businesses and
consumers, and together with an increasing
adoption of cloud services in Hong Kong, have
led to a higher demand for SUNeVision's data
centre services. There are two areas in particular
where the company sees continued growth
for data centre services. Firstly, the increased
need for video conferencing, e-commerce,
gaming and other online applications during
the pandemic has increased the demand for
'connectivity' capacity. Secondly, the demand

for 'hyperscale' capacity has increased, primarily
because cloud adoption has stepped up in Asia.

Looking ahead, SUNeVision has a robust pipeline
for growth. The first phase of the new MEGA IDC
data centre in Tseung Kwan O (TKOTL 131), the
new MEGA Gateway data centre in Tsuen Wan
(TWTL 428), and the first phase of the new MEGA
Fanling data centre in Fanling will be ready-for-
service in 2022. MEGA Fanling, SUNeVision's
eighth data centre, is already fully committed
and will be occupied by a single cloud customer.
SUNeVision's footprint will grow from the current
130,100 square metres (1.4 million square feet) to
nearly 278,700 square metres (3 million square
feet) of gross floor area over the next few years.
In terms of power capacity, it will quadruple
from 70MW now to 280MW when the facilities
in all three new sites are fully opened.
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SmarTone announces 2020/21 annual results
A A M2020/21FE 2 F 45

SmarTone Telecommunications Holdings Limited
reported results for the year ended 30 June 2021.
During the year under review, profit attributable to
equity holders was HK$445 million, largely driven
by a resilient core local business, productivity
enhancements and enhanced network efficiency.
Local service revenue (excluding roaming)
increased by 2% year-on-year, as a result of several
key factors. Firstly, the uptake on SmarTone’s 5G
services was encouraging, with 5G commanding
a premium over 4G services. Secondly, the
Enterprise Solutions business started to rebound
as corporates increasingly adopted digital services.
Thirdly, SmarTone’s 5G Home Broadband enjoyed
considerable growth. Meanwhile, customer base
was steady at 2.7 million. Postpaid churn rate
remained at a low 0.8%.

SmarTone launched 5G services in May 2020. As of
now, its 5G network covers 99% of the population,
including all MTR lines, major roads, highways
and tunnels, and with ongoing rollout across
country parks and hiking trails. According to the
international testing agency nPerf, SmarTone'’s

5G network was the best in Hong Kong for
coverage. In May 2021, SmarTone launched the
5G Lab to raise awareness on 5G development
and demonstrate how the 5G infrastructure will
support development. Significant future business
opportunities are expected as more applications
leveraging 5G become available.

The operating environment in Hong Kong for the
coming months will remain challenging. Despite
this, SmarTone sees new revenue opportunities
from the accelerating upgrade of customers to
5G, quickening growth in enterprise solutions, as
well as new services and solutions such as cyber-
security and 5G Home Broadband.
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The Group honoured as the best overall developer in
Hong Kong

SHREBREM - RBINE

The Group is dedicated to building premium developments and offering excellent customer service. It is also committed to
maintaining high standards of corporate governance and communicating proactively with stakeholders. Under the pandemic
new normal, the Group stepped up its precautionary measures in its properties and strengthened its Environmental, Social
and Governance (ESG) initiatives. Recently, the Group attained major awards from two leading financial publications, namely

Euromoney and Asiamoney, which serves as recognition of its overall excellence from stakeholders.

i~

The Group develops different types of premium properties, including landmark projects IFC and ICC in Hong Kong

SHARLRREXERYL SEEERFINEERSRPORNRES 7

Euromoney - Best Overall Developer in
Hong Kong for the eighth time

In the Real Estate Survey 2021 organized by
Euromoney magazine, the Group clinched
15 awards. It was named the Best Overall
Developer in Hong Kong for the eighth time,
and attained remarkable results in the new
Best Developer, Data Centre category.

The Group swept all the nine real estate awards
in Hong Kong, including the Best Innovation
Developer; Best Sustainability Developer;
Best Office/Business Developer; Best Retail/
Shopping Developer; and Best Residential
Developer. Additionally, the Group excelled in
the brand new Best Developer, Data Centre
category, taking home Global's Best Data
Centre Developer; Asia Pacific's Best Data
Centre Developer; China's Best Data Centre
Developer; and the Best Data Centre Developer

in Hong Kong. The Group stood out in the Best
Developer, Mixed-Use Sector category as well,
winning Global's Best Mixed-Use Developer; the
Best Mixed-Use Developer in China; and the Best
Mixed-Use Developer in Hong Kong.

The Euromoney Real Estate Survey has been
held annually for 17 straight years and is
recognized as one of the benchmark awards
for the real estate sector. Over 3,300 valid
responses were received from representatives
from advisers, developers, investment
managers, banks and corporate end-users of
real estate worldwide in this year's survey.

Asiamoney - Most Outstanding
Company in Hong Kong - Real Estate
Sector honour for the third time

In the 2021 Asia’s Outstanding Companies
Poll, organized by Asiamoney magazine, the

Group's overall excellence continued
to be recognized by the investment
community, who voted it number one
in the real estate sector in Hong Kong.
The remarkable results earned it the Most
Outstanding Company in Hong Kong -
Real Estate Sector award for the third time.

The annual Asia’s Outstanding
Companies Poll is designed to
acknowledge listed companies in Asia
that have excelled in areas such as
financial performance, management
team excellence, investor relations
activities and corporate social
responsibility initiatives. Over 5,700
votes were received from fund
managers, analysts, bankers and rating
agencies from 13 Asian countries or
regions this year.

[
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The Group receives the Most Outstanding Company in Hong Kong — Real Estate Sector
award from Asiamoney for the third time

KHAE=Z5% (Asiamoney) ik “EBRENT] - #i7=" KK
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ER RRERFEFEZRA - ERBEHIEST SEAMBYLEHET
B ARRETHR Lok LERFENTE - KiE £H 2 5K
AR E M2 7&K (Euromoney) & (Asiamoney) Mk FERI - &
ERREHS FZEFZRERFIAT -

£I)UREZF (Euromoney) ‘BB REMSAT AX

£ {(Euromoney) ZE A KK "2021FFihmiks" ERF - £H
BIEIBNAE  BEENRKN "BEKEMTAR" - HESFHE
KH "mEHREROARE" ARRIES

EEEDLARG  SHE2BMANMLERN KD - 81F "FEREL
MRRE [ BEREAURSARARET - BEARESFH/
BB A RE EARETEVR/AIARR Rk "EER
EEEMEARE" F - 79 KFETSFIL RN "RELEHL
KRBT ANRILERE  RE "HRERFEBEPLEARE”
TTAXZREBREFPLEARE” THEREHERTLRRET R
BEAREHETLRARD - KREAE "RESAMBARRE" A5
BERILTE KB "AEREREEEMBARE" ~ "TEKESFEW
BRER &k "BEKEFAWMABRREE" o

i (Euromoney) ENH “FEHTEZE" AR TLIERARZ
— BELEITEES c SF ALK ULME AR EEE
BRAE - RORGLAFHRESSITLE - BHEE83,3001% °

E=F3K (Asiamoney) MK “BEBRELR - =" KR~

£ (Asiamoney) ZEHENH 2021 FE M MNREQT EE" &
EAETEEBBEHRIESR  HERVAAZENEBX B ~EF 2
B BZFRM BEREQRR - KK -

BFE-EN "IMNRERRRE" SERBHEVSRI - EEANE
I BREAERRREGLVH2TEFTERIEROLMN ETRE S
FooBRERARS| TREIBPIMNERKBEXOESELE SR - R
TREFENES S - KFELH0E5,700%F »

G SR s S il TN L o S
In the Euromoney Real Estate Survey 2021, the Group receives 15
accolades, including Best Overall Developer in Hong Kong; Global's

Best Data Centre Developer; and Global's Best Mixed-Use Developer

£ (Euromoney) 20215 = k" B SEFFRISISPAR - BIIE
EEREWEAT  HESEHEPOLAER N RS ES
BB LRER" R

Awards received by the Group in the Euromoney Real
Estate Survey 2021
&M TF (Euromoney) “2021FE#mik%" FFRE

Best Developer, Overall - Hong Kong
B EHTNA]

Best Developer, Innovation — Hong Kong

EEREVWFRERD

Best Developer, Sustainability Sector — Hong Kong

HREREAIFSRAREARD

Best Developer, Data Centre — Hong Kong

EARERETLRERR

Best Developer, Mixed-Use Sector — Hong Kong
BEREFAUVELRRR

Best Developer, Residential Sector - Hong Kong

EEREEETNERRS

Best Developer, Retail/Shopping Sector — Hong Kong
EFARETENR/AIRER

Best Developer, Office/Business Sector — Hong Kong

ERREEFR/AWNEARES

Best Developer, Industrial/Warehouse Sector — Hong Kong

BERETI/ CERER

Best Developer, Mixed-Use Sector — China

PERESZEVEXRA

Best Developer, Data Centre — China

PERESED R RRE

Best Developer, Industrial/Warehouse Sector — China

PESET L/ ERES

Best Developer, Data Centre — Asia Pacific

TAXSFERETPOLES

Best Developer, Data Centre — Global
I REHREROARER

Best Developer, Mixed-Use Sector — Global

IR LR AR AR
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Cris Fung
I

Group Retail Marketing and
Customer Relations General Manager
SHMESHEEE

(BT SERELRR)

challenges

Y cris Fung: Smart management helps SHKP malls navigate pandemic

Amid the pandemic, the absence of tourists and the changes in consumption patterns of local residents have resulted in a new
normal for the retail market. Group Retail Marketing and Customer Relations General Manager Cris Fung remarked that in the face
of the changing market environment, the Group promptly implemented a number of comprehensive anti-pandemic measures, offering
customers peace of mind, while continuing to drive smart management in its malls to optimize the level of service. The Group also
joined hands with tenants to provide customers with a more refined leisure and shopping experience.

Introducing anti-pandemic measures to
win customer confidence

Cris mentioned that the most important thing for
malls is to increase footfall, but social distancing
has to be maintained to avoid local outbreaks.
Tackling this conundrum has been the greatest
challenge for the team. She recalled that at the
beginning of the pandemic, the Group decisively
introduced a number of anti-pandemic measures,
and recruited hundreds of Caring Ambassadors
to open doors for visitors, press lift buttons and
provide hand sanitizers. “All these anti-pandemic
measures were pivotal to let the public know that
the Group attaches great importance to raising the
malls’ hygiene standards, and as always, putting
our customers' safety first. We firmly believe that
every step we take to minimize the risk of virus
spread will make the customers feel more at ease
when shopping in SHKP malls,” she explained.

Controlling footfall through smart
management

Cris exclaimed that the early sudden outbreak
of the pandemic definitely caught everyone off
guard, but the Group had strategically planned
ahead years ago to drive facility intelligence and
automation in its malls, allowing the team to
more swiftly cater to market needs under the new
normal. In addition to installing automatic doors
and touch-free lift buttons, the Group introduced
a contactless parking service in its 19 major SHKP
malls to help with social distancing. “To minimize
physical contact with others, many customers
prefer to drive to the mall instead of taking public
transport, leading to a notable increase in demand
for our contactless parking service. The number of
members registered for this service continues to
increase, and these customers tend to have higher
consumption ability in particular,” she said.

The Group also implemented a number of smart
measures which effectively reduced customer
waiting time. For example, multiple sensors
and digital signs recently installed at restroom
entrances indicate the occupancy of the various
restrooms and help effectively allocate customers
to restrooms that are not as busy to shorten
the wait. Since 2019, the malls have offered Eat
E-asy e-ticket and e-table bookings, which allow
customers to plan their dining arrangements
ahead, thus reducing the risk of crowding and
encouraging them to make good use of the time
saved to shop in the mall.

Changing needs of consumers and
tenants under the new normal

As time goes by, malls are not only for shopping
and leisure; they are also a popular meeting
point. “In the wake of the pandemic, people

prefer having outdoor activities in safe and
comfortable venues, and malls become a
popular choice,” said Cris. In response to this
demand, the Group revitalized its outdoor
space, adding urban farms in its major malls and
developing outdoor themed areas for children,
young people and pet lovers, for example, to
provide more leisure and entertainment facilities
for mall visitors.

Cris remarked that these outdoor spaces help
attract young people and families, further
demonstrating the Group's belief in putting
customers first with sincerity: “The malls always
facilitate the evolution of community, and add
outdoor facilities in the venue benefitting our
customers and nearby residents. For example,
in view of the prevailing cycling trend in recent
years, bike-parking lots and repair stations are
available in some of our malls to welcome bike
lovers.”

Under the new normal, many mall tenants are
facing challenges, so the Group actively helps
to create opportunities for them. “In the early
days of the pandemic, the catering industry
was severely affected by the strict government
restrictions on dining, especially the restaurants
that do not provide takeaway services. In view
of this, the team developed a pick-up platform
in two and a half months, allowing tenants
to maintain their business on a commission-
free basis. Because of its great efficiency, the
platform is still widely used by tenants and
customers,” said Cris.

Leveraging customer loyalty

with The Point by SHKP

Cris pointed out that the pandemic has
accelerated the pace of smart management

in the malls, an irreversible trend. One smart
programme is The Point by SHKP, an integrated
loyalty programme, connected with the SHKP
Malls App to provide members with services such
as electronic queuing and contactless parking, and
rewards redemption with bonus points, etc. Since
its launch in 2019, the number of members has
steadily continued to increase, with over 1.5 million
registered members to date.

Customers in general have provided positive
feedback on The Point by SHKP and the unrivalled
shopping rewards programme has further increased
their loyalty. “The team has been paying attention
to what extent customers have developed the habit
of uploading shopping receipts to register bonus
points, and the total upload this year is a double that
of the same period last year,” said Cris, showing that
The Point by SHKP is an effective way to encourage
members to shop at SHKP malls.

Empowering customised services with
smart technology to increase the Group’s
competitiveness

In recent years, despite the increasing popularity of
online shopping, Cris believes the importance of malls
will not diminish in the future because of the dense
population in Hong Kong and the social function that
malls provide. “In addition to shopping and dining,
malls are an important venue for leisure, entertainment
and social life,” she said. “With the attentive services we
provide, empowered by smart technology, the social
function of our malls is difficult to replace.”

To consolidate the competitive edge of SHKP in the
market, the Group drives smart management in its
malls and places great emphasis on the training of
frontline mall staff to ensure that every one of them
can provide professional and attentive services. "At
the beginning of the year, our malls participate in the

The Group strives to optimize the premium service provided by the mall staff, and scooped over 15 awards in the Service & Courtesy Award, organized by the Hong Kong

Retail Management Association at the beginning of the year

ERBRAEI IO T LREKT - FOEZEEEH TN NERSE " REI5MRI

The Group actively drives smart management in
SHKP malls, by introducing the smart restrooms

SHRRIRAE RN E R E IR AP T
BN DRI ESD

Service & Courtesy Award, organized by the Hong
Kong Retail Management Association, which is
hailed as the Oscars of the retail trade. This year,
we scooped over 15 awards. This proves that the
premium service of the SHKP malls is recognized
in the industry,” said Cris. The Group also values
customer feedback by adding enquiry and
complaint functions to the SHKP Malls App, and
responds promptly to continuously optimize the
service.

Cris pointed out that since many tenants have
tapped into the online shopping channel,
they place greater importance on the location,
supporting facilities, marketing promotion and
services of physical stores — which is precisely the
strength of SHKP malls: “We have been working
closely with our tenants to enhance shoppers'

In-store experience, by encouraging retailers
to offering exclusive discounts in their physical
stores, for example. We continuously enrich the
In-Mall experience of our customers through
diversified promotions, innovative services,
outdoor space revitalization, and so forth. This
multifaceted approach definitely provides
our customers with a more refined shopping
experience,” she said.

-l
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The Group continues to drive smart
management in its malls, together with
its professional frontline colleagues and
management teams, to provide more

multifaceted and attentive services

to our customers, affirming the

competitive edge of SHKP malls under

the new normal amid the pandemic.
EAFEEITHEERSEL ML
TUHEHEZREEMEERANK  ARE
REEZHUMAMACNRS WY
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Cris points out that the pandemic has accelerated the pace of smart management in SHKP malls, while reinforcing the malls’ function as a social gathering place for

the public
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Ambassadors to open doors for visitors, press lift buttons, provide hand sanitizers, and
so forth
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footfall in its malls
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The Group introduced a contactless parking service in its 19 major malls,
which has been well received by car owners and is effective in driving
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The Group is ranked among the top five in three business sustainability indexes
SATE =R AT R BIEHRH ALY R

In the 6th Hong Kong Business Sustainability Index (HKBSI), the 2nd Greater Bay ]
Area Business Sustainability Index (GBABSI) and the 1st Greater China Business _ ‘_‘W‘*"

Sustainability Index (GCBSI), organized by The Chinese University of Hong
Kong Business School’s Centre for Business Sustainability, the Group performed

CERTINCATE

=
favourably in all assessment areas. Its overall scores ranked among top five in the —
three business sustainability indexes, achieving the Pace-setter level.

The Group received a boost in the HKBSI and GBABSI results compared to the  The Group ranks fourth in the 6th Hong Kong Business Sustainability

Index, third in the 2nd Greater Bay Area Business Sustainability Index

and fifth in the 1st Greater China Business Sustainability Index, achieving

received full marks. Its overall scores in these two indexes were much higher than  the Pace-setter level ) \

the overall average of the 50 Hang Seng Index constituent companies and the %E%ﬁ}@%ﬁ;ﬁﬁﬂﬁﬂﬁﬁﬁ@%;&»%:Eﬁ;%lzﬁikﬁjﬁﬁ&@#ﬁ

o average o g>eng P SR ERAREC TSR RIS - HAEFIBN - B=f RER

66 constituent companies of the Hang Seng Stock Connect Hong Kong Greater BT B B8

Bay Area Index, ranking fourth and third in the HKBSI and GBABSI, respectively. In

the debut GCBSI, the Group ranked fifth, with a much higher overall score than S HFHEFB DWW AIHELLABIEHR LR ESX Dl A4

the overall average of the listed companies in the Hang Seng Index, FTSETWSE A BIEHH RN IR EFIEH - & "I — BB 4

Taiwan 50 Index, Shenzhen 100 Index and Shanghai Stock Exchange SSE50A BRI K H D : MEM BBz S FRNEH TS50

Share Index. RIBEEHMROORIE LB IBAEXIEWK DR T
WEFHYD  HRRINEMRE=f  EEHEHEDDH

The Group has continued to excel in other sustainability-related indexes. KL A[HE ARIEHRT EHARZYFE R - B2

Currently, it is a constituent company in the London FTSE4Good Index Seriesand 4> ¥z S F18 &35 - Ead & 8503 5 « SRUF1003E 3K

a constituent company of the Hong Kong Hang Seng Corporate Sustainability — F1_FiF50 ARRFES A D AR A B HY 221 49 o

Index (AAA' rating). Its rating in the MSCI ESG raised from ‘BBB’ to ‘A™*.

previous year, in particular the Process — Management category, for which it

EFHEHMAFSARMEXELRT  SHESKRIMRL
EREBFXARZAZREALAREERFTOLMOEANABEBRUAT o .54 £HANAY "SHHLAETLHRERE
REERER  B_RABXRLAFEARESRERATFERL 5 grBRES “BAABSESECLER K
AIREARENT  SEAESTESHEIRIARY  BOBBIN=K 4 ( “AAA" £3]) - £MSCI ESGIEHF - &M
A AT R R RIEFAI R - R E] "ATIKE" R - “BBB" REFHZE “A" F*o

* Please refer to MSCI disclaimer: https://www.shkp.com/html/sustainable-development/mscidisclaimer.html
* 152 RIMSCIRZ A : https://www.shkp.com/htmi/sustainable-development/mscidisclaimer.html

SHKP Greater Bay Area Youth Employment Scheme helps graduates start their career

in the Greater Bay Area

iy CABXFERALITYT BELEEXEX RS

To support the Government’s Greater Bay
Area Youth Employment Scheme, the Group
recruited 15 university graduates through
the scheme. The Group trusts that it is the
biggest intern recruitment among property
developers under the scheme. The Group was
also one of the first employers to kick off the
programme.

The SHKP Greater Bay Area Youth Employment
Scheme received an overwhelming response,
with over 300 applications from graduates
of renowned universities. The Group hired
15 fresh graduates, following a stringent
selection process. They started their 18-month
internship in various departments in the
Guangzhou or Zhongshan offices, including
the Construction Department, the Leasing
Department and the Project Management
Department. The new staff will strengthen

their skills through on-the-job training
and rotations. Experienced staff in the
Greater Bay Area have volunteered as
mentors to help the new staff adapt to
the life and work culture in the Greater
Bay Area.

SERRIBBAN “KEXFF
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Group Executive Director Adam Kwok (back row,
encourages the new staff to seize this golden opportunity and

, fou rth Ieft

start their career in the Greater Bay Area
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Sun Hung Kai Properties Hong Kong 10K Championships completed successfully
amid the pandemic

FBEM SR T ARSI ERIE MR K

The Group promotes healthy and sustainable living and encourages
people to exercise more for healthy, balanced lives. In view of the stable
pandemic situation in the city, the Group collaborated with the Hong
Kong Association of Athletics Affiliates to become the title sponsor of s
the Sun Hung Kai Properties Hong Kong 10K Championships.

The race took part in Tin Shui Wai in late August. The runners started
on Wetland Park Road and ran along Tin Ying Road and Hung Tin Road,
and then back to the starting point to finish the 10K race. A series of
precautionary measures were implemented this year, but it did not affect
the runners’ passion. The athletes were excited to get back to running in
an in-person race and gave it their all.

) ~ Group Deputy Managing Director Mike Wong (front, centre), Executive Director
ERRERBENLABEAETE  FEMANZMZD) 0 SEEEFEF®E  Eric Tung (front, third right) and guests, with the overall champions for the Men'’s

HSE o EAMBRENMNERT  EASESMRLL2AE 3 and Women'’s races — Wong Tsz-to (back, right) and Vut Tsz-ying (back, left)
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SHKP Reading Club presents the Read to Dream programme in a brand-new format
for students to enjoy reading fun this summer
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In the kick-off ceremony for the Read to Dream
2021 programme, writer Yau Yan-ni (left) and travel
writer and yoyo pro Yoyo Wing (centre) share with
students how to stimulate learning and curiosity
through reading
£ “SihsTiRar 52021 "1t RIEEAL - (ESOEMR e
() RIRBHERFRIETRAAKER (h) SHEHF
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The SHKP Reading Club switched its Read to
Dream programme to a brand-new online
format this summer. With the Federation of
New Territories Youth Foundation and Tai Po
Youths Association as its new community
partners, the programme brought its Read
to Dream spirit into the community, reaching
more young people than ever.

The Read to Dream programme was held on
the Group’s Read For More online reading
platform for the whole summer holiday this
year, much longer than just a few days in
previous years. Young people enjoyed the
videos of student ambassadors and celebrities
sharing their reading joy on Read For More.
They also experienced reading fun through
physical events, like drama performances
and field trips. As in previous years, the
Group provided a cash allowance to 1,500
participating primary and secondary students
to buy books for extra-curricular reading.
Collaborating with St. James’ Settlement
and the Hong Kong Trade Development

Council, the programme has reached over 28,000
upper primary to junior secondary students from
underprivileged areas since its launch in 2008,
helping them develop good reading habits from
an early age.
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Building Homes with Heart Caring Initiative celebrates the Mid-Autumn Festival with

love and sharing
LN AN e R YA e v e IR L NN AT
ALRBFEERTTS) RROEE
To prepare for the Mid-Autumn Festival, the Group’s
Building Homes with Heart Caring Initiative distributed
goodie bags to underprivileged families in Kwun Tong and
Yuen Long in late August, with over 10,000 beneficiaries.
The goodie bags contained mooncakes and anti-epidemic

items. There were also stationery packs for children
returning to school.

Separately, the Redevelopment of Pak Tin Estate —
Neighbourhood Support Programme, which has been
supported by SHKP volunteers for three years, started to
hand over the properties in mid-August. The SHKP volunteers
provided a home-inspection service and basic renovation
work for the elderly affected by the redevelopment. They also
taught the relevant techniques to the student volunteers.
Before the Mid-Autumn Festival, the volunteer team visited
elderly residents who will soon move to their new homes
under the programme. The volunteers gave them goodie
bags. Even though they only had a quick chat at the door
amid the pandemic, the volunteers could feel the elderly were
excited and full of hope for a new beginning.
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To celebrate the Mid-Autumn Festival, the Building The SHKP volunteer team offers a
Homes with Heart Caring Initiative distributes home-inspection service and basic
mooncakes and anti-epidemic items to underprivileged  renovation work for elderly residents
families. Stationery packs are also available to encourage affected by the redevelopment of
the children to work hard in the new academic year Pak Tin Estate. They also teach the
“PAUNEZOEETTH) BEEREL RPN 1% F ARG relevant techniques to the student
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SHKP-Kwoks’ Foundation signs new donation agreement with Hunan University

T EL N E S S A FEITH —

The SHKP-Kwoks’ Foundation signed the fourth donation
agreement for the Hunan University scholarship, which was
set up almost 20 years ago. Total donations exceed RMB16
million, benefitting nearly 3,000 students. The scholarship
alumni initiated the New Wing Fund donation project in
2018 to pass on the spirit of helping others. In line with this,
Hunan University will soon set up a Hunan University -
SHKP-Kwoks’ Foundation Scholarship Programme sponsored
student team to develop the students’ ability, and explore
opportunities for internships and exchanges.

Since its establishment in 2002, the SHKP-Kwoks’
Foundation has actively engaged in charitable projects, in
particular in education and training. The Foundation has
set up scholarships in various tertiary education institutes
on the mainland and abroad, helping promising students
from low-income families complete their studies.
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Hunan University Education Foundation Chairman Zhang Qiang (front, fourth left) and SHKP-
Kwoks' Foundation Executive Director Amy Kwok (projector screen, centre) sign the fourth
donation agreement for scholarships via video conference
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The Group donates RMB20 million for flood relief in Henan
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The extreme rainfall that took place in Henan earlier broke historical records. To support the relief work and those affected by the floods, the Group
donated RMB20 million to Henan to support frontline relief operations and post-disaster recovery work, helping the province fight the disaster. The
Group sends its deepest regards to all those affected by the floods and pays tribute to all the frontline rescuers. The Group joins the rest of the

community in sending hope and assistance to those affected by the floods.
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The Group’s office building, hotel and mall join the Government’s outreach

vaccination service
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Patrick Nip, Secretary for the Civil Service of the Government of the HKSAR, joins Group Executive Director Adam Kwok (phbto on left, left) and Christopher Kwok (photo

on right, left) to show their support for those receiving the vaccines in ICC (photo on left) and APM (photo on right) respectively
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The Group was the first property developer in Hong Kong to participate in the
Government'’s outreach vaccination service. ICC, The Ritz-Carlton, Hong Kong and
APM followed suit, supporting the Government's Early Vaccination for All campaign
by offering the outreach vaccination service on-site to help staff and tenants get
vaccinated against COVID-19.

In June, ICC and The Ritz-Carlton, Hong Kong together participated in the outreach
vaccination service. This was the first time that a property management company took
the lead to help building tenants participate in the outreach vaccination programme.
Participating companies included Kai Shing which is ICC's management service
company, The Ritz-Carlton, Hong Kong and various international financial institutions
in the building. In addition to staff and tenants, family members participated, resulting
in about 250 people getting vaccinated.

In August, APM became the first shopping mall to participate in the outreach
vaccination service. Participants came from more than 50 companies and
organizations, including staff of Kai Shing which manages APM, tenants of APM and
major office buildings in Kwun Tong, mall customers and civil servants in the nearby
Government offices. Over 300 people received the vaccines.
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Day Day Lucky Draw attracts over 1.7 million participants

[3F57H%E HBEARM] K5

To support the Hong Kong Government's Early Vaccination for All campaign,

the Group organized a Day Day Lucky Draw to encourage the public
and SHKP staff to receive vaccines early to fight the pandemic with the
community.

The lucky draw was open to all Hong Kong permanent residents 18 or
above and had received two doses of a COVID-19 vaccine in Hong Kong.
The campaign lasted for 62 consecutive days, from July to August, with
112 fabulous prizes given away each day, amounting to over HK$10 million
in total. The lucky draw received an overwhelming response. Over 1.7
million people participated in it, and there were nearly 7,000 winners.
Prizes included iPhone 12 with SmarTone 5G SIM only 12-month plans,
SHKP Hotels staycation packages and dining vouchers, The Point by SHKP
bonus points and YATA cash coupons.
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Presenting prizes to 18 Day Day Lucky Draw winners are Patrick Nip, Secretary
for the Civil Service of the Government of the HKSAR, (front, fifth right), Group
Executive Director Christopher Kwok (front, centre) and Sun Hung Kai Real
Estate Agency Limited Executive Director Maureen Fung (front, fifth left)
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The Group wins the top Platinum Trusted Brand Award

for the 16th consecutive year
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Putting customers first, the Group caters for its customers’ diverse lifestyle, work and leisure needs through premium developments and superb

service offerings. It also actively fulfils its corporate social responsibility commitments. All these attributes make it a premium brand trusted by
consumers. In the 2021 Reader’s Digest Trusted Brand Awards, the Group and its subsidiaries continued to receive a consumer vote of confidence,

taking home five honours.

Sun Hung Kai Properties continued to be named the most trusted
property developer in Hong Kong by consumers, seizing the top Platinum
Trusted Brand accolade for the 16th straight year. Wilson Parking won a
platinum award in the car park category for the ninth year running. APM
took a gold award in the shopping mall category for the seventh straight
year. And Hong Yip and Kai Shing each earned a gold award in the
property management category for the 10th consecutive year.

The Reader’s Digest Asia Trusted Brand Awards invite consumers from
Hong Kong, Singapore, Malaysia, the Philippines and Taiwan to rate the
brands they trust most according to six criteria: trustworthiness and
credibility, quality, value, understanding of customer needs, innovation
and social responsibility.
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The Group and its subsidiaries receive two platinum and three gold awards in
the Reader’s Digest Trusted Brand Awards (From left: Representatives of Wilson
Parking, Hong Yip, SHKP Corporate Communications Department, APM and
Kai Shing)
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Sun Hung Kai Properties
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