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The Group donates RMB20 million for flood relief in Henan
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The extreme rainfall that took place in Henan earlier broke historical records. To support the relief work and those affected by the floods, the Group
donated RMB20 million to Henan to support frontline relief operations and post-disaster recovery work, helping the province fight the disaster. The

Group sends its deepest regards to all those affected by the floods and pays tribute to all the frontline rescuers. The Group joins the rest of the
community in sending hope and assistance to those affected by the floods.
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The Group’s office building, hotel and mall join the Government’s outreach
vaccination service
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Patrick Nip, Secretary for the Civil Service of the Government of the HKSAR, joins Group Executive Director Adam Kwok (photo on left, left) and Christopher Kwok (photo

on right, left) to show their support for those receiving the vaccines in ICC (photo on left) and APM (photo on right) respectively
EARXBNASRESRREEENSFIEGICC (BXL) RAPM (BF) ERSANTEEHNERE (B ) RBEL (BE L) MEMEENATITS

The Group was the first property developer in Hong Kong to participate in the
Government's outreach vaccination service. ICC, The Ritz-Carlton, Hong Kong and
APM followed suit, supporting the Government’s Early Vaccination for All campaign
by offering the outreach vaccination service on-site to help staff and tenants get
vaccinated against COVID-19.

In June, ICC and The Ritz-Carlton, Hong Kong together participated in the outreach
vaccination service. This was the first time that a property management company took
the lead to help building tenants participate in the outreach vaccination programme.
Participating companies included Kai Shing which is ICC's management service
company, The Ritz-Carlton, Hong Kong and various international financial institutions
in the building. In addition to staff and tenants, family members participated, resulting
in about 250 people getting vaccinated.

In August, APM became the first shopping mall to participate in the outreach
vaccination service. Participants came from more than 50 companies and
organizations, including staff of Kai Shing which manages APM, tenants of APM and
major office buildings in Kwun Tong, mall customers and civil servants in the nearby
Government offices. Over 300 people received the vaccines.
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Day Day Lucky Draw attracts over 1.7 million participants
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To support the Hong Kong Government’s Early Vaccination for All campaign,

the Group organized a Day Day Lucky Draw to encourage the public
and SHKP staff to receive vaccines early to fight the pandemic with the
community.

The lucky draw was open to all Hong Kong permanent residents 18 or
above and had received two doses of a COVID-19 vaccine in Hong Kong.
The campaign lasted for 62 consecutive days, from July to August, with
112 fabulous prizes given away each day, amounting to over HK$10 million
in total. The lucky draw received an overwhelming response. Over 1.7
million people participated in it, and there were nearly 7,000 winners.
Prizes included iPhone 12 with SmarTone 5G SIM only 12-month plans,
SHKP Hotels staycation packages and dining vouchers, The Point by SHKP
bonus points and YATA cash coupons.
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Sun Hung Kal Properies

Presenting prizes to 18 Day Day Lucky Draw winners are Patrick Nip, Secretary
for the Civil Service of the Government of the HKSAR, (front, fifth right), Group
Executive Director Christopher Kwok (front, centre) and Sun Hung Kai Real
Estate Agency Limited Executive Director Maureen Fung (front, fifth left)
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The Group wins the top Platinum Trusted Brand Award

for the 16th consecutive year
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Putting customers first, the Group caters for its customers’ diverse lifestyle, work and leisure needs through premium developments and superb
service offerings. It also actively fulfils its corporate social responsibility commitments. All these attributes make it a premium brand trusted by
consumers. In the 2021 Reader’s Digest Trusted Brand Awards, the Group and its subsidiaries continued to receive a consumer vote of confidence,

taking home five honours.

Sun Hung Kai Properties continued to be named the most trusted
property developer in Hong Kong by consumers, seizing the top Platinum
Trusted Brand accolade for the 16th straight year. Wilson Parking won a
platinum award in the car park category for the ninth year running. APM
took a gold award in the shopping mall category for the seventh straight
year. And Hong Yip and Kai Shing each earned a gold award in the
property management category for the 10th consecutive year.

The Reader’s Digest Asia Trusted Brand Awards invite consumers from
Hong Kong, Singapore, Malaysia, the Philippines and Taiwan to rate the
brands they trust most according to six criteria: trustworthiness and
credibility, quality, value, understanding of customer needs, innovation
and social responsibility.
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The Group and its subsidiaries receive two platinum and three gold awards in
the Reader’s Digest Trusted Brand Awards (From left: Representatives of Wilson
Parking, Hong Yip, SHKP Corporate Communications Department, APM and
Kai Shing)
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