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Shanghai malls jointly introduce the ‘SHKP i club’
premium integrated-loyalty programme
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The Group’s Shanghai shopping malls have joined together to start the 'SHKP i club’ programme. The aim of the premium integrated-
loyalty programme is to deliver a superior, more convenient cross-mall consumption and shopping experience to customers,
covering Shanghai IFC Mall, IAPM, One ITC mall, Two ITC mall and Shanghai Central Plaza. The participating malls consolidated
their individual membership programmes into an upgraded, integrated-loyalty programme across malls, to strengthen the synergy

among the landmark commercial integrated projects.
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Shanghai IFC Mall, IAPM, One ITC mall, Two ITC mall and Shanghai Central Plaza join hands to roll out the 'SHKP i club” premium integrated-loyalty programme, creating
a better business environment for merchants and building closer ties with customers
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Earn bonus points and redeem privileges for shopping
across malls via a one-stop self-service platform

'SHKP i club” members can earn bonus points at over 600 merchants
in the five participating malls, and enjoy year-round privileges from
over 100 brands. Customers can register as members with spending
receipts at the participating malls through the malls’ WeChat mini-
programme, where members can register for bonus points and redeem
their bonus points for rewards. Members can also pay parking fees,
enjoy free parking, or use their bonus points to reduce parking fees
through their mobile phones.

The five malls also kicked off ‘cloud shopping’ at their online stores,
presenting popular merchandise from quality merchants. Customers
can therefore enjoy shopping with bonus points earned for both
online and offline shopping.

Privileged membership offers personalized member’s
benefits

To provide personalized service and privileges for attentive service,
the 'SHKP i club’ programme membership is divided into five tiers,
based on the member’s accumulated spending in the calendar year.
Personalized privileges include previews of new products and VIP
shopping, reservations for queue-jumping entry, reserved parking
lots and valet parking service, gift ordering, and more. Members will
also have the opportunity to participate in various brand events in the
malls, new product launch parties, art exhibitions and other privileged
interactions.
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