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SHKP Malls receive recognition for customer service
and anti-pandemic measures
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Every year, the Group nominates its frontline mall staff for the Hong Kong Retail Management Association’s Service Talent Award, where
they can learn from other retail professionals and broaden their horizons. This year, 21 SHKP major malls took part in the Award. The
participating customer care ambassadors won praise from the judging panel for their excellent service quality and versatile capability in
several rounds of mystery shopper assessments and group interviews. Their overall excellence won them more than 15 awards.

SHKP customer care ambassadors clinch over 15 awards in the 2020 Service Talent Award
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Despite intense competition for individual
awards this year, three SHKP customer care
ambassadors took the Individual - Gold award.
Among the participating teams, 25 customer
care ambassadors were awarded the Excellent
Service Star for getting full marks in the
mystery shopper assessments.

For company awards, New Town Plaza |
received the Best Team Performance Award —
Silver, while Harbour North won the Potential
Brand Award - Bronze. YOHO MALL was
awarded the Top 10 Outstanding Service
Flagship Store by the judging panel. APM
earned the Top 10 Outstanding Service Retail
Brand by public vote. Landmark North and
Metroplaza received the Certificate of Merit for
the first Retail Anti-Pandemic Award, which is
industry recognition of their team spirit and
dedicated efforts to provide a safe shopping
environment and premium customer service
amid the pandemic.

Sun Hung Kai Real Estate Agency Limited
Leasing — Retail Marketing and Customer
Relations General Manager Cris Fung said, “Amid
the pandemic, SHKP Malls have relentlessly
stepped up cleaning efforts and implemented
an array of smart, innovative anti-pandemic
measures to prevent the spread of the virus.
The frontline customer care ambassadors in our
malls are devoted to identifying and fulfilling
our customers’ needs and always put our
customers first with sincerity.”
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