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Using the SHKP Malls App's takeaway ordering service platform, customers can place orders at participating restaurants to enjoy delicacies and earn The Point bonus
points while staying at home to fight the virus

PAERATE “FiieES AppS RERTFES SET T8 BRARBAGEXRNFANRIThe Pointii s

SHKP malls render all-round support to tenants amid the

pandemic
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Since the COVID-19 outbreak early this year, the Group has initiated a wide range of measures in its malls to help tenants cope with
the impact of the pandemic. Apart from strengthening precautions in the malls, the Group has offered several months of base rent

concessions to tenants and launched a series of campaigns to draw consumers to the malls.

Takeaway ordering service hotlines set up
to support eateries

Restaurants employ a large number of frontline
workers. To help them continue to do business and
retain employees amid the pandemic, the Group set
up takeaway ordering service hotlines for 22 SHKP
malls in March, which is considered to be the first of
its kind among malls in Hong Kong. Customers may
enquire about takeaway information from different
restaurants in participating malls by phone or
WhatsApp messages and enjoy special discounts
or cash coupons. The takeaway ordering service
hotlines have received almost 5000 customer
enquiries and takeaway orders per month, on
average.

The Group recently expanded its takeaway ordering
service to the SHKP Malls App. Starting from late
August, members of The Point by SHKP can just
tap the SHKP Malls App to place orders, pay and
enjoy special discounts, earning The Point bonus
points automatically. The handy service is now
available across 10 SHKP malls, covering almost
100 restaurants. It is expected that the number of
participating restaurants will almost double by end
of this year, providing convenient, caring takeaway
ordering service for customers while expanding the
sales channels of food and beverage tenants.

Spending reward campaigns are on
every month

Since February, the Group has organized a
series of mall privileges and spending reward
campaigns to draw customers to its malls.
Spending reward campaigns are on almost
every month, including ‘Rewards from Heart,
Everybody Wins’ Lucky Draw; ‘Every Day is
a Reward Day!’; 'The Point Days’; and ‘Love
Shopping’ Spending Reward Campaign. A
number of SHKP malls have collaborated with
merchants to roll out exclusive privileges for
customers. The Group expects to offer at least
HKS$70 million worth of spending rewards by
the end of the year to attract consumers and
help tenants increase sales.
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