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The photographs, images, drawings or sketches shown in this article represent the artist's imaginative impression of the development concerned only. They are not drawn to scale and/or may have been edited and
processed with computerized imaging techniques. The developer also advises purchasers to conduct on-site visit for a better understanding of the development site, its surrounding environment and the public
facilities nearby.
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Belinda Kuan: Establishing TOWNPLACE, a brand catering for millennials'
living needs
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SHKP Sports-for-Charity Funded Projects continue to create positive
vibes for children and young people
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The Group donates hundreds of thousands of surgical masks to help
fight the virus

SHBEH+ T NES ASHBIR

The Group and Sheng Kung Hui Welfare Council join hands to develop
United Court, a large transitional housing project
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SHKP Volunteer Team helps low-income households in transition homes
improve living environment
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meet up
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One ITC mall in Xujiahui, Shanghai

ITC, the Group’s integrated development in Shanghai Xujiahui's core commercial hub, has marked another milestone with the soft
opening of the grand luxury One ITC mall in One ITC in mid-December 2019. The new mall has been well-received, especially with
tenants who are new to the mainland market. One ITC mall has introduced top-notch international retailers, trendy luxury brands and
restaurants to the Xujiahui business district, injecting youthful energy and up-and-coming fashion into the neighbourhood — providing
an upgrade for the whole area. Nestled in a strategic location with a comprehensive transportation network, the grand luxury One ITC
mall is poised to become a new commercial landmark for not only Shanghai but the entire mainland market.

A destination for luxury, trendy labels

Located on Huashan Road, one of the most
vibrant thoroughfares in the district, One ITC
mall boasts a gross floor area of about 32,000
square metres (340,000 square feet). Five retail
and food and beverage floors house over 138
top international brands — 10% of which are new
to the mainland or Shanghai, and over 50% of
which are making their debut in the Xujiahui
business district. This comprehensive tenant mix
includes top international fashion brands, luxury

jewellery brands, world-famous beauty
and skin-care labels, top-tier children’s
brands, and highly sought-after KOL
restaurants. The portfolio has been
designed to fully satisfy the shopping
needs of millennials with global
perspectives who are seeking the latest
trends and lifestyle, providing a brand-
new retail landscape with futuristic,
youthful energy, brimming with variety
and innovation.

One ITC mall houses many trendy luxury brands.
The 180-metre long scenic street front showcases
an array of international, industry-leading luxury
brand flagship stores. Their sophisticated store
designs are a testament to the mall’s grand luxury
positioning. Street-front shops include many
exclusive and unique designs that are new to the
mainland market.

One ITC mall has dedicated a sportswear,
streetwear and KOL zone, setting a dynamic trend.
The diverse tenant mix provides a premium, multi-
dimensional shopping experience.

For food and beverages, One ITC mall has a variety
of choices, including Chinese, Western, Japanese
and South-east Asian cuisines, well-known, highly-
rated restaurants, popular cafés, locally-beloved
bubble tea shops and light-refreshment kiosks.

One ITC mall, the first retail component
opening in the ITC integrated complex,
is under the spotlight

One ITCEAAITCLR A & ERIE BNl
HWEEHy  FXMIAHIER
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The street front of One ITC mall embraces world-leading premium brand
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For a number of specialty restaurants, this is
their debut on the mainland or in Shanghai,
presenting a brand-new gourmet experience to
customers.

Apart from an integrated tenant mix, One ITC
mall features open space with different themes
for a dynamic leisure experience. The Co-Fun
zone in the L1 and LG1 outdoor areas features
art installations and high-tech facilities for fun
interactive engagement. The Co-Garden on L3
presents a serene, relaxed leisure area amid the
hustle and bustle of the integrated complex.

Engaging millennials via smart
technology

One ITC mall leverages smart technology to
provide a premium customer service experience.
Advanced technology is applied in promotional
campaigns, where customers can experience
the latest, hottest interactive technology while
shopping - appealing to the millennial culture
and interests.

The facilities at One ITC mall are thoughtfully
designed with high-tech interactive elements.
Over 50,000 LED lights are deployed to stage
light show zones. Digital mirrors create fun
interactive experiences, while deluxe, stylish
restrooms and baby-changing rooms ensure
customer needs are satisfied in comfort.

The mall distributes the latest news and offers on
social media and mobile apps. A VIC Club loyalty
programme has been set up to better serve the

younger generation. By following the One ITC
mall WeChat official account, customers have
access to services like one-stop navigation
and a store locator on their mobile phones.
Customers can enjoy comprehensive rewards
and privileges when they register as One ITC
VIC Club members for free. Members can also
easily self-register to get online bonus points
that can be redeemed for gifts, free parking
vouchers, and shopping and dining vouchers.
VIC Club members also enjoy priority access to
the mall’s art exhibitions and events hosted by
popular celebrities, as well as exclusive offers
and VIP privileges from selected tenants. Even
parking is modernized and simplified for One
ITC mall customers. They can simply tap the
mall’s Smart Parking system on their smart
phones to locate their car among the 250-plus
parking bays.

Part of the mega integrated complex
in Puxi

One ITC mall is part of ITC, the Group's
mega integrated development in the core
of the Xujiahui commercial hub. The three-
phase ITC project spans a gross floor area
of 706,100 square metres (7.6 million square
feet), including over 371,600 square metres
(four million square feet) of top-grade offices,
more than 278,700 square metres (three
million square feet) of prime retail space and a
luxury hotel. Strategically located on Huashan
Road, One ITC mall is well-connected by a
comprehensive transportation network. The
mall is adjacent to Xujiahui metro station, which
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is an interchange station for Lines 1, 9 and
11, and two more planned metro lines.
Travel to Shanghai Honggiao International
Airport and Shanghai Pudong International
Airport is fast and convenient. The ITC
covered footbridges are connected to the
surrounding commercial buildings and
historical landmarks for easy access.

One ITC comprises two grade-A office
towers and a grand luxury mall. The
offices have been taken up by renowned
multinational tenants since their completion
in 2017. Two ITC includes a grade-A office
tower and some 4,000 square metres
(43,000 square feet) of retail space along
Gongcheng Road. The office tower was
fully leased by a famous sports brand upon
completion in 2018. The restaurants in Two
ITC mall are scheduled to open in this year.
The remaining phase of ITC, on Honggiao
Road at North Yishan Road, will consist
of a world-class shopping mall, a luxury
hotel and two grade-A office towers. The
220-metre grade-A office building is slated
for completion by the end of 2021. The
370-metre skyscraper is likely to become
the tallest building in Puxi.

Upon full completion, scheduled for late
2023, the ITC development is set to become
one of the most sought-after landmarks
in Shanghai, fuelling business activity
and further strengthening the overall
competitive edge of Xujiahui.
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The five retail and food and beverage floors are virtually
fully let
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One ITC mall has introduced various specialty restaurants that are check-in hotspots
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New technology is applied to make promotions fun and attract
customer interaction
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Art installations in the Co-Fun zone in
the L1 outdoor area
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The sky clubhouse’ at the Development (computer rendering photo) °
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Wetland Seasons Park in Tin Shui Wai
features a stylish, smart lifestyle

KK [EWetland Seasons Park

FamiRE BAR

The Group is developing the Wetland Lot No.34 Development ("the Development"), which is a low-density residential project with
retail shops in Tin Shui Wai. In close proximity to Wetland Park, the Development is blessed with green, natural wetland views',
while overlooking Shenzhen Bay and Nanshan'. The living environment provide a high level of privacy, supported by comprehensive
facilities®. Phase 1 Wetland Seasons Park has seen strong sales since its debut in early January this year.

The Development has a stepped building
layout, coupled with a well-planned
orientation and low-density complex, offering
scenic, seasonal views of Wetland Park'. The
three-phase development will provide a total
of 1,727 residential units. Phase 1 will have
710 residential units, comprising eight blocks
of 10-storey low-density residential towers,
four blocks of five-storey villas and 10 houses.
The units will be available in various practical
layouts. Typical floor units range from one-
bedroom to three-bedroom with one en-suite,

a storeroom and a utility room. Special units
and houses will also be available to suit the
needs of different buyers.

The one and only sky clubhouse in Tin
Shui Wai

The private residents’ clubhouse’ and outdoor
communal gardens in the Development will
span more than 210,000 square feet, with
comprehensive indoor and outdoor facilities.
The residents’ clubhouse will feature the
one and only sky clubhouse® in the district,

offering scenic views of Wetland Park and
the movements of migratory birds'. The sky
clubhouse will introduce a smart community
concept, with indoor and outdoor co-sharing
spaces available for gatherings of family and
friends, as well as small meetings.

The residents’ clubhouse® will have an
approximately 25-metre-long indoor heated
swimming pool, an approximately 50-metre-
long outdoor swimming pool, a Jacuzzi,
sauna rooms and steam rooms. The 24-hour



gym will be filled with comprehensive fitness
equipment and a weight-training zone. Along
the boundary of the Wetland Park will be
outdoor yoga platforms. The clubhouse will
also have various co-sharing spaces, including
a game room, a piano room, a children’s
outdoor playground, themed banquet rooms
and an outdoor BBQ area.

Smart community living

Introducing the Smart Community Living
concept, the Development will offer a unique
mobile Smart Community App® to its residents.
The management office will also provide
cardless, cashless and wireless service, as well
as an innovative smart robot delivery service,
for a hassle-free lifestyle. The mobile app will
support the traditional building intercom
function. Residents can also access the estate
with their mobile phones and send visitor QR
codes through the mobile app to replace the
complicated visitor registration system. The
Development will also provide comprehensive
e-transactions, covering clubhouse facilities,
catering, payment of management fees
and other services® for the convenience of
residents.
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Notes

1. The above is only a general description of the surrounding
environment of the Phase of the Development and does not
represent that all units will enjoy the relevant views. The views
described are subject to the floor on which the unit is located,
the orientation of the unit and the surrounding structures and
environment. They are not applicable to all units of the Phase of the
Development and the surrounding structures and environment
of the Phase of the Development may change from time to time.
The Vendor does not make any offer, representation, undertaking
or warranty whatsoever, whether express or implied, regarding
the views and surrounding environment of the Phase of the
Development.

2. The surrounding environment, buildings and facilities of the Phase
of the Development may change from time to time. The Vendor
does not make any offer, undertaking, representation or warranty,
whether express or implied, regarding the surrounding environment,
buildings and facilities of the Phase of the Development. The Vendor
advises prospective purchasers to conduct on-site visits for a better
understanding of the development site, its surrounding environment
and the public facilities nearby.

3. The residents’ clubhouses of the Development and/or recreational
facilities may not be immediately available for use at the time of
handover of the Phase of the Development. Some of the facilities
and/or services may be subject to the consents or licenses from
the Government departments, or additional payments may be
chargeable to the users. The promotional names that appear in
this advertisement/promotional material will not appear in any
preliminary agreement for sale and purchase, formal agreement for
sale and purchase, assignment or any other title documents relating
to the residential properties. The names of the above-mentioned
facilities in the advertisement/promotional material are subject
to confirmation, and such names might be different when the
clubhouse facilities are open for use. The Vendor reserves the rights
to amend the aforesaid and amend any facilities, design, fees or
usage not yet set out. Some of the facilities of the clubhouse belong
to or are situated at other Phase(s) of the Development and shall not
be available for use before construction of such Phases(s) and all the
necessary preparations for such use have been completed.

4. The "Smart Community App" is a smartphone application in the
course of development; its functionalities and services may be
modified, increased, deleted or adjusted from time to time without
prior notice to any purchaser. The "Smart Community App" may not
be ready for immediate use when the owners of the Phase move in.
The abovementioned information does not constitute and shall not
be construed as any offer, representation, undertaking or warranty of
the usage, operations and/or provisions of any relevant facilities and/
or services on the part of the Vendor.

5. Management services and other services mentioned above will
be provided by the manager of the Development or other contract-
engaged third party companies. The manager or contract-engaged
third party companies has/have the rights to determine the fees,
terms and conditions, operation hours and service period of the
above-mentioned management services and other services without
further notice. The provision of such services is subject to the terms in
the deed of mutual covenant, service contracts or any other relevant
legal documents. Catering services will only be provided after issue of
the relevant licences.

6. The above computer rendering photo of the clubhouse,
recreational facility and other common facilities is not taken from
the Phase of the Development and does not illustrate the final
appearance of or the view of or from the Phase upon completion.
It has been processed with computerized imaging techniques.
The fittings, finishes, appliances, decorations and other objects
therein may not appear in or the view may not be seen in or from
the Phase or its surrounding area. It is for reference purpose only
and does not constitute any offer, undertaking, representation or
warranty whatsoever, whether express or implied, on the part of the
vendor regarding the Phase or any part thereof. Please refer to the
Sales Brochure for details of the Phase. All the above computerized
rendering and the information relating to the Development/
clubhouse are for reference only and does not constitute or shall not
be considered to constitute any offer, undertaking, representation
or warranty whatsoever, whether express or implied, regarding
the actual design, orientation, layout, specification, construction,
location, features, plans, installations, finishing materials, appliances,
furniture, decoration, plants, landscaping and other items or the areas
nearby, facilities, buildings or construction. The Vendor does not
undertake or guarantee (whether express or implied) that the content
of the computerized rendering or any part thereof is prepared in
accordance with the actual height, materials, design, usage, condition
or construction of the Development/clubhouse, and may be different
from the description in this advertisement/promotional material
upon completion. The Vendor reserves its absolute right to amend
or change the design, specifications, characteristics, plans, materials
and usage as well as any other facilities, parts and regions thereof,
without prior notice to any purchaser. Purchasers shall not rely on the
renderings for any uses or purposes. For details of the Phase, please
refer to the sales brochure. Clubhouse and/or recreational facilities
and the date of completion thereof are subject to final approval by
the Buildings Department, Lands Department and/or other relevant
government authorities. The clubhouse and recreational facilities
may not be available forimmediate use at the time of handover of the
residential properties in the Phase. Furthermore, some of the facilities
of the clubhouse belong to or are situated at other Phase(s) of the
Development and shall not be available for use before construction
of such Phases(s) and all the necessary preparations for such use have
been completed. The use or operation of some of the facilities and/or
services may be subject to the consent or permit issued by relevant
government departments, or payment of additional fees.

Notes: The above services and/or facilities referred to in this
advertisement/promotional material are provided or managed
by the manager of the Development or other contract-engaged
third party companies, and are subject to terms and conditions.
The manager of the Development or other contract-engaged third
party companies may amend, revise, insert or delete the terms and
conditions for the provision of the related service and/or facility from
time to time including but not limited to the fees, operation hours
and service period without further notice. The provision of such
services and/or facilities is subject to the terms in the deed of mutual
covenant, service contract or any other relevant legal documents.
These services and/or facilities may not be available for immediate
use at the time of hand over of the residential properties in the
Phase of the Development. Some of the facilities of the clubhouse
belong to or situate at other Phase(s) of the Development and shall
not be available for use before completion of such Phase(s) and all
the necessary preparations for such use. In case of any dispute, the
decision of the manager or other contract-engaged third party
companies shall be final.
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Name of the Phase of the Development: Phase 1
("the Phase") of Wetland Lot No.34 Development
("the Development") (Tower 6, Tower 10, Tower 16, Tower
17, Tower 20 to Tower 23, Villa 8 to Villa 11 and House
1 to House 3, House 5 to House 11 of the residential
development in the Phase are called "Wetland Seasons
Park")

District: Tin Shui Wai

Name of Street and Street Number of the Phase:
9 Wetland Park Road’

The website address designated by the Vendor for the
Phase: www.wetlandseasonspark.com.hk

The photographs, images, drawings or sketches shown
in this advertisement/promotional material represent an
artist's impression of the development concerned only.
They are not drawn to scale and/or may have been edited
and processed with computerized imaging technigues.
Prospective purchasers should make reference to the sales
brochure for details of the development. The Vendor also
advises prospective purchasers to conduct an on-site visit
for a better understanding of the development site, its
surrounding environment and the public facilities nearby.

Vendor: Pacific Gold Limited
Holding companies of the Vendor: Newray Ventures Limited, Time Effort Limited, Sun Hung Kai Properties Limited
Authorized Person for the Phase: Ronald P.C. Liang

The firm or corporation of which the Authorized Person for the Phase is a proprietor, director or employee in his
professional capacity: LWK & Partners (HK) Limited

Building contractor for the Phase: Chun Fai Construction Company Limited

The firms of solicitors acting for the owner in relation to the sale of residential properties in the Phase: Woo Kwan Lee
& Lo, Sit, Fung, Kwong & Shum, Mayer Brown

Authorized institution that has made a loan, or has undertaken to provide finance, for the construction of the Phase:
The Hongkong and Shanghai Banking Corporation Limited

Any other person who has made a loan for the construction of the Phase: Sun Hung Kai Properties Holding Investment
Limited

The estimated material date for the Phase as provided by the Authorized Person for the Phase to the best of the
Vendor's knowledge: 31st March 2021 ("Material date" means the date on which the conditions of the land grant
are complied with in respect of the Phase. The estimated material date is subject to any extension of time that is
permitted under the agreement for sale and purchase.)

Prospective purchasers are advised to refer to the sales brochure for any information on the Phase.
This advertisement is published by the Vendor or by another person with the consent of the Vendor.
# The provisional street number is subject to confirmation when the Phase is completed

Date of Printing: 27 March 2020
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The completed Phase 1 of St Martin,
Pak Shek Kok, offers a chic, smart setting

ARALE HEARE RERKEELE

Phase 1 of the St Martin Development in Pak Shek Kok, Tai Po, has been completed, with
owners taking possession of their new homes. Situated near the Tolo Harbour waterfront,
the Development provides natural sea and mountain views'. Along with its full clubhouse
facilities and vast landscaped gardens, St Martin offers a chic, smart neighbourhood.
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24-hour gymnasium®
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Stunning scenery

Spectacularly situated near the Pak Shek Kok
Promenade, St Martin faces the beautiful Tolo
Harbour' and overlooks the emerald range of
Pat Sin Leng on one side and out as far as Ma
On Shan on the other side', all set against the
backdrop of the Kau To Shan hills'. The overall
layout of the buildings forms a U-shape, with
the direction of each tower brilliantly designed
to provide wide views.

Comprehensive recreational facilities

St Martin’s residents’ clubhouse” and outdoor
landscaped gardens, covering more than
140,000 square feet, provide ample space for
a wide range of activities. The comprehensive
facilities include a director’s house, an outdoor
swimming pool, an indoor swimming pool
and jacuzzi, a 24-hour gymnasium, an indoor
sports field, spa rooms, banquet rooms, an
outdoor barbeque area, and more. There is
also a co-sharing concept, made up of co-
sharing spaces and game rooms, serving as an
exchange platform for residents to fully enjoy
a co-sharing lifestyle.

Chic, smart living

To help provide the ultimate smart living
convenience, St Martin has designed an
Intelligent Living App’, which is a dedicated
mobile app that provides residents with
access to the lift lobby, lifts and the clubhouse.
Visitors can be given QR codes to ensure

enhanced security. Its Chatbot smart assistant
feature provides 24-hour enquiry on property
management.

Booking of clubhouse facilities and other
services”, including bike-sharing, food ordering
and deliveries, and dry cleaning services can
be done through the app. Owners can even
lease their residential units and parking spaces
through a one-stop leasing management
function on the app’.

St Martin has a complete e-payment
transaction service. Residents can make
e-payments for clubhouse venue booking,
catering, property management fees and
other home convenience services via the app’,
enjoying a smart lifestyle through the use of
technology.
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Notes

1. The view is affected by the unit’s floor level, orientation and surrounding
buildings and environment, and is not applicable to all units. The surrounding
buildings and environment may change from time to time. The Vendor does
not make any offer, representation, undertaking or warranty, whether express or
implied, regarding the view and surrounding environment.

2. All owners of residential properties in the Development, residents and their
guests will have access to the residents’ clubhouse and recreational facilities, but
subject to the terms in the deed of mutual covenant, terms and requirements
of relevant Government licenses and regulations, or additional payment. The
clubhouse and recreational facilities may not be available for use at the time of
handover of the residential properties, subject to the approval by the relevant
Government departments.

3."Intelligent Living App” is an intelligent mobile phone App which is still under
the development stage. Its functions and service coverage may be revised,
inserted, deleted or adjusted from time to time without the need to give
prior notice to purchasers. The Intelligent Living App may not be available for
immediate use at the time of handover of the residential properties in the Phase.
The above information do not constitute or shall not be construed as any offer,
representation, undertaking or warranty, whether express or implied, on the
part of the Vendor regarding the use, operation and/or provision of any relevant
facilities and/or service.

4. Property management service and other above-mentioned service will be
provided by the manager of the Phase or other contract engaged third-party
companies. The manager or contract engaged third-party companies may
determine the fees, terms of use, operation hours and service period of its
property management service or the above-mentioned service, subject to the
terms in the Deed of Mutual Covenant, service agreement or other relevant legal
documents. Catering service will be subject to the issuance of relevant licenses.
5. This photo was taken at the Development on 26 February 2020. It has been
edited and processed with computerized imaging technique and is for reference
only.

6. This photo was taken at the Development on 2 March 2020. It has been edited
and processed with computerized imaging technique and is for reference only.
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Name of the Phase of the Development: Phase 1 (“the Phase”) of
St Martin Development (“the Development”) (Tower 1 to Tower
7 (Tower 4 is omitted) of the residential development in the
Phase are called “St Martin”)

District: Pak Shek Kok (East)

Name of Street and Street Number of the Phase: 12 Fo Chun
Road

The website address designated by the Vendor for the Phase:
www.stmartin.com.hk/p1

The photographs, images, drawings or sketches shown in
this advertisement/promotional material represent an artist’s
impression of the development concerned only. They are not
drawn to scale and/or may have been edited and processed
with computerized imaging techniques. Prospective purchasers
should make reference to the sales brochure for details of the
development. The Vendor also advises prospective purchasers
to conduct an on-site visit for a better understanding of the
development site, its surrounding environment and the public
facilities nearby.

Vendor: Superwick Limited
Holding companies of the Vendor: Value Day Holdings Limited, Total Corporate Holdings Limited, Sun Hung Kai Properties Limited
Authorized person of the Phase: Lu Yuen Cheung Ronald

Firm or corporation of which the authorized person of the Phase is a proprietor, director or employee in his professional capacity:
Ronald Lu & Partners (Hong Kong) Limited

Building contractor of the Phase: Sanfield Engineering Construction Limited

The firm of solicitors acting for the owner in relation to the sale of residential properties in the Phase: Mayer Brown, Sit, Fung,
Kwong & Shum, Woo Kwan Lee & Lo

Authorized institution that has made a loan, or has undertaken to provide finance for the construction of the Phase: The
Hongkong and Shanghai Banking Corporation Limited (Note: The relevant undertaking has been cancelled.)

Any other person who had made a loan for the construction of the Phase: Sun Hung Kai Properties Holding Investment Limited
Prospective purchaser is advised to refer to the sales brochure for any information on the Phase.

This advertisement is published by the Vendor or by another person with the consent of the Vendor.

Date of Printing: 27 March 2020
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TOWNPLACE SOHO - | o
a brand new residential leasing project in Central

FPINFr{E = I B TOWNPLACE SOHO

TOWNPLACE, the Group’s new residential leasing brand, offers projects in prime locations, with inviting designs, flexible
leasing options, comprehensive Duo Social Space with amenities and the latest smart home technology. All of these features
appeal to the lifestyle preferences of millennials — addressing their needs for building highly personalized homes and
communities. The portfolio includes TOWNPLACE KENNEDY TOWN in Kennedy Town (previously called The Kennedy on
Belcher’s) which was well received at its recent launch, and the latest project, TOWNPLACE SOHO, on Caine Road, Central.

TOWNPLACE, a brand new residential leasing brand, has two
projects in its portfolio, TOWNPLACE KENNEDY TOWN in
Kennedy Town (see above) and TOWNPLACE SOHO on Caine
Road, Central

2T ERRERETOWNPLACEARSHAE/NAR : i T 26
HE A TOWNPLACE KENNEDY TOWN (I _ER) FAFrRER
1ZBHTOWNPLACE SOHO

Flexible leasing options and Duo
Social Space

TOWNPLACE has introduced comprehensive,
flexible leasing options, covering leasing
terms, furnishings and hospitality services.
Leasing terms can be as short as one
month or as long as several years. There
are three leasing options and two branded
furniture styles to accommodate the
diverse preferences of residents. Serviced
Apartments provide complete hotel-style
furnishings and services. There are also
Furnished Apartments and Unfurnished
Apartments. Residents may even opt to
include individual home or hospitality
services to personalize their living space.

TOWNPLACE residents can access the nearly
2,790 square metres (30,000 square feet)
of Duo Social Space across both projects
and enjoy their comprehensive facilities.
TOWNPLACE SOHO, for instance, has a three-
storey communal space for leisure and work,
including a swimming pool, gym, sky garden
and landscaped garden. The brand features a
Community Team, which organizes a variety
of exciting events for residents to help build
a privileged community for millennials.

New smart home system to create
hassle-free living

Technology is applied in various ways to
enhance the residents’ overall quality of
life. For instance, all TOWNPLACE SOHO
apartments are equipped with a smart home
system. Through a dedicated mobile app or
the pre-set Google Home Mini smart speaker
in the living room, residents can control the
lighting, air-conditioning and television at
home anytime, anywhere. Scene modes are
also supported for energy-saving purposes.
All apartments are secured with hotel-class

electronic locks, which can be controlled
via the mobile app and unlocked using
the verification function on the resident's
smart phone for enhanced security. Each
apartment also has a built-in wireless
mobile phone charger. High-speed Wi-
Fi covers all apartments, as well as the
communal space for leisure and work.
Residents can arrange hospitality services
and book facilities via the mobile app for
added convenience.

TOWNPLACE SOHO in a prime
location features exquisite
apartments

TOWNPLACE SOHO on Caine Road,
Central, is just a few minutes’ walk to
major shopping malls and small specialty
shops. Lan Kwai Fong is about a three-
minute walk away. The project is next
to arts and cultural destinations, like
Tai Kwun and PMQ, and also close to
transport connections.

TOWNPLACE SOHO provides 293
apartments, ranging from 27 to 101
square metres (286 to 1,092 square
feet) saleable, and from studios to four-
bedroom apartments. Studios and one-
bedroom apartments make up about
60% of the total. Special units are also
available to suit the different needs of
individuals and families. All apartments
have a balcony and floor-to-ceiling
windows providing wide views, some
with a harbour view and some with a city
view of Central.

Leasing of TOWNPLACE SOHO started
in phases in the first quarter, with an
encouraging response expected from
millennials.
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TOWNPLACE SOHO provides inviting designs and flexible leasing options to fit the
lifestyle and preferences of millennials
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The Woodland Phase 5A, Le Paradis,
in Zhongshan appeals to Hong Kong buyers

RILZEZR A BSAHIRINAR BB RKZE R
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The Woodland, the Group’s signature residential development in Zhongshan city, is a multi-phase project which spans
over 464,500 square metres (five million square feet) of gross floor area. The project’'s Phase 5A, Le Paradis, has
attracted many Hong Kong buyers, driven by the 16 policy measures for the Greater Bay Area promulgated by the Central
Government in last November, which will benefit Hong Kong people. Aimost 400 Le Paradis residential units, or about 85%
of the released residential units, were sold by 22 March.

The units in The Woodland's Phase 5A, Le Paradis, enjoy a view of the lush greenery in neighbouring Zimaling Park

ZRFFARTMPZ DR RE - AIZFHRERE

Lush green view of neighbouring
Zimaling Park

Phases 1,2, 3, 4A, 4B and 4C of The Woodland
have all been completed. The Phase 4A villas
won the 2011 World Association of Chinese
Architects Design Award, setting a new
benchmark for luxury residences in town.
The latest Phase 5A, Le Paradis, will provide
six blocks of residential towers and about a
300-metre-long block of street-front shops.
The 464 residential units will range from 105
to 238 square metres (1,130 to 2,561 square
feet) with practical designs and various
layouts, featuring three- to five-bedroom
options to suit the needs of different families.
All units will include a big balcony offering
wide views and more natural light and
ventilation. Some residential units will have
indoor gardens for a sophisticated look.
Residents with south-facing units will even
enjoy the approximately 90 hectares of lush
greenery in neighbouring Zimaling Park.

The landscape design at Le Paradis was inspired
by the wineries in suburban France. The main
entrance to the development, the piazza and
community square were all designed with
reference to the iconic landmarks in France. The
waterscapes, greenery and plenty of sunshine
add to the strong French style romance. The
Woodland’s private residents’ clubhouse is
divided into five zones - a gym, banquet
rooms, a French wine-tasting area, a children’s
entertainment area and a leisure area — along
with a variety of other facilities.

Prime location in the city centre with a
full range of facilities

Situated in a prime location in the heart of
Zhongshan city, The Woodland has been built
phase by phase for over a decade in a well-
developed community. The neighbourhood
provides a wide range of facilities offering
daily necessities and services, including major
shopping malls, restaurants, starred hotels, the

Sun Yat-sen Memorial Library and famous
primary and secondary schools.

Zhongshan is a key location with excellent
transport connections, including strategic
routes, railways and a port. The cross-border
bridge in Zhuhai serves as an alternative for
Zhongshan to link up with major cities in the
Greater Bay Area. The Woodland is only about
a 20-minute drive to Zhongshan North Railway
Station and Zhongshan Railway Station. It
takes about 30 minutes by rail to reach the
High Speed Rail Guangzhou South Station,
which connects to Hong Kong West Kowloon
Station in about 60 minutes. Zhongshan is also
only about two and a half hours from Hong
Kong's urban districts by cross-border bus
via the Hong Kong-Zhuhai-Macao Bridge.
Alternatively, residents can take the ferry from
Zhongshan Port to the China Hong Kong Ferry
Terminal in Tsim Sha Tsui, Hong Kong, which
takes about 90 minutes.
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Backed by comprehensive facilities, Le Paradis has attracted Hong Kong buyers to invest in Zhongshan
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Group announces 2019/20 interim

results

P 12019/205F E F Bl 47

Group Chairman & Managing Director Raymond Kwok (centre) and top management respond to questions
from analysts

SHTFRESLLEIME (h) EREEANEENTTRLRR

The Group reported underlying profit attributable
to the Company’s shareholders for the six months
ended 31 December 2019, excluding the effect
of fair-value changes on investment properties,
amounted to HKS$13,422 million. Underlying
earnings per share were HKS$4.63. The directors
have declared an interim dividend payment of
HK$1.25 per share, the same as the corresponding
period last year.

Revenue from property sales for the period under
review as recorded in the financial statements,
including revenue from joint-venture projects,
was HK$16,208 million. Profit generated from
property sales was HK$6,850 million, as compared
to HK$6,694 million for the corresponding period
last year. Contracted sales during the period
reached an approximate HK$21,600 million in
attributable terms.

Gross rental income, including contributions from
joint-venture projects, registered an increase of
3% year-on-year to HK$12,713 million and net
rental income increased by 2% year-on-year
to HK$9,669 million during the period under
review. The increase was mainly driven by new
rental properties, both in Hong Kong and on the
mainland.

However, the operating environment in Hong
Kong, in particular retail leasing and hotel
operations, has weakened since mid 2019
impacted by local social incidents. In the short
term, it will be further hit by the outbreak of a
novel coronavirus early this year.

In late 2019, the Group successfully acquired
through a government tender a large-scale
commercial site on and adjoining the High
Speed Rail West Kowloon Terminus with a
developable gross floor area of 293,600 square
metres (3.16 million square feet). The site will be
developed into an office-cum-retail landmark
of international standards. Upon completion,
this mega landmark project, together with the
neighbouring ICC, will raise West Kowloon'’s
status as a major office and commercial hub
while bolstering the Group's leading position in
the leasing markets in Hong Kong. During the
period under review, the Group also added a
joint-venture project in Qianjiang New City CBD
in Hangzhou. The project will be developed into
an integrated landmark, providing premium
offices and retail areas as well as residential and
hotel space.

External economic uncertainties, coupled with
the latest epidemic outbreak and local social
incidents, will pose greater downside risks to the
territory’s economy, particularly retail leasing and
hotel operations. Despite this, as in the past, the
Group is dedicated to supporting Hong Kong by
developing landmark projects in difficult times.
This can be exemplified by the commitment
and development of Two IFC during the Asian
financial crisis and the ICC project following the
tech bubble burst in 2000. With a commitment
to the long-term development of Hong Kong
and a firm belief that the city will eventually get
back on track, the Group will continue to invest
in Hong Kong and on the mainland.
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SUNeVision announces 2019/20 interim results
HEMNANM2019/20F E A 2\l 45

SUNeVision Holdings Ltd. achieved
successful results for the six months ended
31 December 2019, with growth in revenue,
EBITDA and underlying profit.

Revenue for the period increased 12% to
HK$818.6 million, driven mainly by revenue
growth from the data centre operations. The
revenue increase was mainly attributable to
new customer contracts as well as revenue
growth from existing customers. EBITDA
increased to HK$565.2 million. Excluding the
impact on the adoption of HKFRS 16 "Leases",
EBITDA increased 16% to HK$537.3 million.
Underlying profit attributable to owners of
the company increased to HK$335.5 million.

During the period, SUNeVision acquired
the MEGA Two facility, which will improve
operations support flexibility for high-growth
customers. The commissioning of major
new customers continued at its flagship
data centre in Tseung Kwan O, MEGA Plus,
whilst good progress was achieved on the

development of the two new sites. TWTL 428, the
new site in Tsuen Wan, has its foundation piling
work underway. TKOTL 131, the new site adjacent
to MEGA Plus in Tseung Kwan O, is in the final
stages of design and the preliminary construction
works have begun. Both projects will be opened
by phases starting in 2022. The two sites will add
approximately 130,100 square metres (1.4 million
square feet) of gross floor area space to the data
centre portfolio upon project completion. In
addition, infrastructure facility improvements
have been continuing in the existing data centres.
The revitalization work at MEGA-i is scheduled for
completion before the end of 2020. This upgrade
will increase power capacity, by up to 40%, to the
whole building.
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SmarTone announces 2019/20 interim results
BB AT 2019/204E & A HR\ [, 45k

SmarTone Telecommunications Holdings
Limited announced its results for the
six months ended 31 December 2019.
During the period under review, business
environment for mobile continued to be
competitive and challenging. However,
SmarTone's customer numbers grew 7% to
2.64 million, and churn rate improved further
to an industry low of 0.8%.

Under HKFRS 16, SmarTone's service revenue
grew 3% to HK$2,412 million. However, due
to lower profitability in the handset business,
a substantial decline in inbound roaming due
to the significant fall in visitors, and higher
depreciation resulting from investments in
mobile infrastructure and IT systems in the
prior period, SmarTone's net profit was 20%
lower at HK$265 million. EBITDA was 36%
higher at HKS1,274 million, as rental costs
were capitalized and depreciated rather than
recognized as operating expenses.

SmarTone will focus on the core local business
by delivering outstanding network performance
and superior customer experience. In the recent
5G spectrum auctions, SmarTone successfully
acquired a strong portfolio of spectrums. On a
per subscriber basis, the company acquired the
most spectrum amongst all operators in the
critical 3.5GHz band. SmarTone targets to launch
5G service by mid-2020, offering a richer customer
experience and enabling new applications for
enterprise and Smart City initiatives. Meanwhile,
SmarTone will also maintain vigilant control on
investments and costs, with productivity measures
to alleviate short-term negative impact and
enhance long-term profitability.
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Signature Homes GenerdlManager

Belinda Kuan: Establishing TOWNPLACE, a brand catering
for millennials' living needs

BERS  BEFERN KT BFEK
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"Millennials place great value on lifestyle and living experiences. They put apartment layout and flexible leasing
terms before the amount of living space." According to Signature Homes General Manager Belinda Kuan,
the living preferences of millennials are quite different, so last year the Group created a new brand, called

TOWNPLACE, to provide unconventional residential leasing services tailored for them.

Establishing a new brand to capture
opportunities from millennials

Statistics show that there are about 80 million
globally mobile individuals, and counting. "Hong
Kong is an international city, which attracts
talent from around the world. Market demand is
enormous," said Belinda. She also said that over
time, millennials have given new momentum
to the residential leasing market. As a result,
late last year, the Group created TOWNPLACE, a
new residential leasing brand, with a focus on
millennial customers.

Belinda revealed that during the early stage
of brand development, the team carried out
research on the home preferences of millennials.
"We found that millennials prioritize convenient
location for travelling to work. They also follow
lifestyle trends and look for a good living

experience, so they seek versatility in the
surrounding facilities. The TOWNPLACE brand
comprises two properties, TOWNPLACE
KENNEDY TOWN and TOWNPLACE SOHO,
respectively located in Kennedy Town and
Soho, Central. Both locations are popular
among millennials because they enjoy
close proximity to MTR stations, commercial
districts, traditional shops and Western-style
stores, blending East and West and satisfying
the needs of millennial tenants," she said.

Flexible and personalized

TOWNPLACE provides different layouts for
tenants' choice, ranging from studios to four-
bedroom apartments. According to Belinda, as
the majority of millennials live by themselves
or with a partner, the two properties feature
primarily exquisite one-bedroom apartments

with a flexible and practical layout. Equipped
with multi-functional furniture and ample
concealed storage space, the apartments
keep pace with the minimalistic furnishing
trend while meeting residents' practical
needs. "To promote TOWNPLACE SOHO,
we further enhanced leasing flexibility by
providing tenants with three housing options —
serviced apartments, furnished apartments,
and unfurnished apartments for tenants who
wish to move in with their own furniture.
Also, we offer two chic furniture brands with
different styles for them to choose from,"
said Belinda. In addition, TOWNPLACE offers
flexible leasing terms from one month to
two years, so that tenants can decide on the
appropriate lease term based on the length
of their stay in Hong Kong.



A Duo Social Space tailored to the
millennial community

The popularity of the sharing concept
has been growing in recent years, giving
rise to millennials' interest in making like-
minded friends in shared space. One of
the unique qualities of TOWNPLACE is that
residents of TOWNPLACE KENNEDY TOWN
and TOWNPLACE SOHO can share the two
locations' facilities. "The two properties have
different amenities, so residents of both
can enjoy an even more diverse service
experience, which is quite rare in the market,"
said Belinda.

To facilitate interaction between residents of
the two projects, TOWNPLACE's Community
Managers organize various activities so that
residents can get to know one another and
broaden their social circle. "We understand
that young people tend to make new friends
using social media. So our tenants can join
MY TOWN, an interactive community in
TOWNPLACE's exclusive mobile app, to meet
like-minded 'TOWNERs' to expand their
group," she said.

Tech-savvy living experience

Since the young generation often no longer
work only in a static office, TOWNPLACE
KENNEDY TOWN and TOWNPLACE SOHO
are equipped with a high-speed business
grade wireless WiFi network to meet tenants'
working needs. TOWNPLACE has introduced
smart home management to provide tenants
with a holistic, convenient way of living. "Along
with MY TOWN, a social platform, residents
can make use of TOWNPLACE's exclusive
mobile app to control household appliances,
as an electronic door lock, to receive mailbox
alerts, to book property facilities, etc. Residents
can also contact our team or Community
Managers for assistance anytime via the app,"
said Belinda.

Residents' trusted friends

The team members are the first friends of
many residents during their early days of living
and working in Hong Kong. TOWNPLACE
starts from the details to establish a close and
friendly relationship with tenants. TOWNPLACE
frontline staff are dressed in casual attire rather
than formal suits, and address residents by
their first names. She said with a smile that
some colleagues occasionally explore Hong
Kong with tenants after work. "They are truly

TOWNPLACE=

The young and dynamic TOWNPLACE team provides tenants with friendly, thoughtful service
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passionate about what they do and they see
our residents as good friends," she said.

Belinda said that the team adheres to the
Group's pledge to put customers first and
provides assistance to meet tenants' needs
wherever possible. She recalled that during
a typhoon, a tenant who was out of town
contacted the team to ask them to move his
belongings from the balcony indoors. "At
first, we were worried about whether it was
appropriate for us to enter the apartment
without the tenant’s presence. But the tenant
told us his door lock password with no
hesitation and was very grateful for our help.
We are truly trusted by our tenants," she said.

Belinda was delighted to say that the end of a
lease term is not necessarily a farewell between
the team and the tenants. "Even after our
tenants have left Hong Kong, we send them
birthday and festive greetings," said Belinda.
She revealed that quite a number of former
tenants put the Group's properties at top of
mind because of trust. When they come to
work in Hong Kong again, or when their friends
plan to travel to Hong Kong and ask them to
recommend a place to stay, they always choose
the Group's properties, which helps strengthen
and broaden the team's customer network.

Valuing continuous improvement and
individual contributions

Belinda is fearless in the face of the residential
leasing markets’ fierce competition. She listens
to customer feedback with an open mind and

often learns from competitors. She said,
"We observe what other local and overseas
industry players are doing to keep pace
with the times. We constantly enhance
our products and services to maintain our
competitive edge in the market." Belinda
has her own management philosophy for
building an efficient and cohesive team.
"As a team head, I'm responsible for leading
the team and making final decisions.
However, | regard my teammates not as my
subordinates, but as my partners. | encourage
my colleagues to contribute their suggestions
and ideas about work as much as possible,
regardless of their grade or experience with
the team," said Belinda. Despite having richer
work experience than her subordinates,
Belinda said that she has a lot to learn from
her young colleagues. "They are much more
competent than | am in skills such as social
media tactics," she said.

Belinda's secrets to working well with
her millennial colleagues is to appreciate,
encourage and compliment them from the
heart to establish a friendly relationship with
the team. According to Belinda, as long as her
colleagues can get recognition as part of the
team, they will find satisfaction and passion
for their work and stay with the company
for a longer time. A stable team can of
course continuously provide customers with
excellent service. "l hope that every team
member can receive great development
opportunities to improve not only the team
but also themselves," she said.
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“ Millennials follow lifestyle trends and
look for a good living experience.
They put a flexible lifestyle before
the amount of living space.
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Main Door Key

Visitor Go

Residents can enjoy a convenient smart living
experience with TOWNPLACE's exclusive mobile app
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Belinda encourages her team and appreciates their efforts

to maintain good ties with team members
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Coronavirus measures launched in SHKP malls and offices
S HRE N E FEM R IE

Following the novel coronavirus outbreak early this year, the Group launched eight new
measures in almost 60 malls and office buildings to help stop the virus from spreading.
The aim of the measures is to improve public health and enhance the visitor experience,
providing a safe, comfortable place for customers, tenants and staff.

Eight enhanced measures to help prevent the spread of the virus

e Recruiting 300 caring ambassadors. Dressed in green uniforms, the caring
ambassadors provide hand sanitizers and temperature check service for customers
and other people in need. They also help visitors open the doors and press the lift
buttons.

* Increasing the cleansing of frequently touched public facilities in malls and offices.
Escalator handrails, door handles of entrances and railings are cleaned every 30
minutes with 1:99 bleach or equivalent disinfectant. The main lift buttons are cleaned ; n n -

. 300 caring ambassadors were recruited to provide additional
every 15 minutes. anti-virus services to visitors in SHKP malls and offices.
 Installing over 320 automatic hand sanitizer dispensers, and placing sterilized carpets  SERFRIEEES00RL KA - I PRI R EFHERINETE
at the main entrances. HEINDZ RS

¢ Installing automatic disinfection machines in public toilet compartments, entrances

and corridors, with disinfectant sprayed every 15 minutes.

¢ Enhancing the ventilation systems in the public area of the malls to ensure proper
indoor air circulation and hygiene.

¢ Sanitizing of the toilets and baby-care facilities thoroughly with disinfectant spray
every night.

* Requiring mall staff, contractors and other workers to submit health declaration forms
and undergo temperature checks before work, and wear masks at work.

¢ Helping tenants strengthen in-store anti-virus measures.

The Group will continue to closely monitor the latest developments of the pandemic.
The cleansing and anti-virus measures will be reviewed and enhanced as necessary.
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SHKP Sports-for-Charity Funded Projects
continue to create positive vibes for children and young people

i Bz TET RBNIITRIKENIILENT DFHRIELES

The Group promotes healthy living and sports for charity to
encourage the public to play sports for a good cause. In the 2020
SHKP Sports-for-Charity Funded Projects Kick-off Ceremony, the

B Sl = | =gl Group announced that a total of HK$9 million had been raised
2020 ¥ﬁiﬂ" @@J{T i éﬁ"]"-l-J Eﬁgmﬂ through the SHKP Sports-for-Charity initiatives last year which will
be used to support charity organizations to run eight children

S A E

Sun Hung Kai Properties

and youth projects, benefitting over 10,000 people.

SHKP Sports-for-Charity Funded Projects are mainly developed
for children, primary and secondary students and youngsters,
ranging from psychological support for those facing family
hardships, and emotional and mental health challenges, to STEM
education and physical training. It is hoped that the support will
help these underprivileged children and young people flourish
and reach their full potential.
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Group Chairman & Managing Director Iéaymond Kwok (centre), Executive Directors Adam = V=Y , £ F N BT “m=ohiTE" H&
Kwok (fourth left) and Christopher Kwok (fourth right), with representatives of various BHMUAL - REAMEFBLHNE ma7E" A%

beneficiary charity organizations officiate at the kick-off ceremony FERBI A0 AT - BRBESNMHEIT N\TUIL
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The Group donates hundreds of thousands of surgical masks
to help fight the virus

BB+ NE A EMBIE

Since the novel coronavirus outbreak in Hong Kong, the Group has initiated
a number of measures to help combat its spread in the community. In early
February, the Group distributed over 300,000 surgical masks to all staff
immediately after receiving bulk delivery from overseas. To extend the care
and concern for people in need in the community and help fight the epidemic,
the Group donated 280,000 surgical masks to the Hospital Authority and
about 40,000 surgical masks to seven NGOs, for medical staff, the elderly,
underprivileged families, child patients, etc.
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The Group and Sheng Kung Hui Welfare Council join hands to develop United

Court, a large transitional housing project
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Secretary for Transport and Housing Frank Chan (centre), Hong Kong Sheng Kur{g Hui
Welfare Council Vice-Chairman Michael Lai (right) and Group Executive Director Adam
Kwok (left) announce the United Court details
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In 2016, the Group partnered with the Hong Kong Sheng Kung Hui Welfare
Council (the Welfare Council) to develop Hong Kong's first inter-generational
integrated service building in Yuen Long. The partnership is now going further
with the development of United Court in Tung Tau, Yuen Long - a large-scale
transitional housing project on a site of almost 27,870 square metres (300,000
square feet). Upon its completion in 2022, the project will immediately provide
better living conditions for 1,600 underprivileged families. Taking into account
families moving out from United Court to public housing and families moving
in, it is estimated that about 5,000 families will eventually benefit from the
project. United Court will be integrated with the neighbouring community to
create synergy, making it a distinctive transitional housing project in the city.

The Group will also provide two parcels of land in Kam Tin South and Kwu
Tung town centre for transitional housing. Including United Court, the three
projects will span some 37,160 square metres (400,000 square feet), providing a
total of 2,000 transition homes for over 6,000 families or about 20,000 people.

Located in Yuen Long Kau Hui Road, United Court is close to Shan Pui Tsuen,
which is only about a 10-minute walk to West Rail Yuen Long Station or Long
Ping Station. The land will be lent for at least eight years. The Group will take
up the preliminary project planning and basic site formation works, and
will offer a property management consultancy service upon completion.
The Welfare Council will be responsible for project planning, construction,
operation and management, as well as offering people-oriented community
services for the residents. United Court will encourage interaction among
residents to build a harmonious community. There will be social enterprise
stores and weekend markets, and residents will have an opportunity to
engage in various community initiatives.

United Court video (Chinese only)
L AUNNEEN

Separately, the Group and the Welfare Council will provide
vocational training and employment assistance to the residents.
The Group now manages over 70 estates and shopping malls
in Yuen Long, Tin Shui Wai and Tuen Mun, and expects to
create about 400 job vacancies in the next three to four years.
Additionally, the various construction sites currently under
development will require a lot of workers. The Group will
consider giving priority to applications from residents who fulfill
the job requirements.

T2016%F EHSFEZR2BMNHE (BHNB2)
EFETHNE2EE N BERARSGERSAE - &
H&fSEMMcBEAEF  EXARL - RAMET
27,870 752K (300,000F 5 R) &)+ b RE S E
MEE—ROH  BUE Mt T2022F %K » BaSA]
KN RT,600MEFRERERENR - SITASRE
RIBEAEMEHBEORN - MEMKERFAIA - WIR
&L NES 000N RERE - RO EEEBHEXH
MEE  RAREHNABENLELEFEDR -

SHETEREFRERNC THRERMGATHR MR - B
EMBTEHEREE - ERRL - =AW EB A1T G
37,160F 772K (400,000 FR) - #*1E#2,0007 &
EMRERE - WitA & K i#6,000M K E - 85 F20,000
EZ VN

R T 7CBA IRSERE - 4BIT LU - N O EEE & T
BASERBABE AR 0100 50 2072 - RER T fEH R & D
NES A2 ATA AT EAYMEA B E FETIE
HEZBKEEEYLERBUE - B2 MATMAE &
BY B BEMER HAEREHAANNENE
KRS - ARONEMERNE D - UHRMENLXR
BB RELECFERBRATESE  ERUZES
THEMHEX S 52 -

I KHEBSBEAND2AFERFERLE - AERS
SRRt X FF - EE B ATETER - ROKEME T EREB T
TOMEEME T - FItERK = EMEHEIE 400N
R MEZPIHNERNNBABFEEREAT - WRE
REAFHERRBAMXFEARER - KHEBZEEMLERE
=B



SHKP Volunteer Team helps low-income households
in transition homes improve living environment
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The SHKP Volunteer Team removes roots extending to
the raised platform and near the drains in Green Garden
to prevent clogged drains and cracks in the raised
platform
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The SHKP Volunteer Team leverages its corporate
expertise to serve the community. The team
recently participated in a clean-up at Green
Garden, which is a social housing project under
the Community Housing Movement, launched
by the Hong Kong Council of Social Service. The
SHKP volunteers joined hands with Green Garden’s
service operator, Yan Oi Tong, and residents to work
on various tasks, including installing solar-powered
lamps, removing silt, branches and roots to prevent
clogged drains, and cleaning the common area.
The work has helped improve the residents’ living
environment and enabled them to show support
and care for each other.

Meanwhile, the SHKP Volunteer Team put in over
130,000 hours of service in 2018. These efforts
brought them the second runner up award in
the 2018 Highest Service Hour Award (Private
Organizations — Category 1) from the Social Welfare
Department. This is the 10th consecutive year the
team was ranked among the top three.
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SHKP-Kwoks' Foundation-sponsored students from across the country meet up
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Since its establishment nearly 20 years ago, the SHKP-
Kwoks' Foundation has set up and sponsored over 60
projects, with beneficiaries in over 20 provinces and cities
across the country. It has donated more than RMB700
million, and close to 9,000 beneficiaries have since
completed their undergraduate studies.

Recently, the Foundation held an exchange event, co-
organized with Nanjing University, for inter-university
alumni and teachers, which included a seminar, workshop
and alumni networking under the theme ‘The Functions
of the SHKP-Kwoks' Foundation Alumni Association and
its Initiatives’. Close to 100 participants from 20 institutions
took part. The event lined up sponsored students from
different cities, institutions and year of study to prepare
to set up the SHKP-Kwoks' Foundation Inter-university
Alumni Association and drive charity initiatives.

- i
SHKP-Kwoks' Foundation Director Terry Li (front, sixth right) with teachers and students
from 20 institutions at the exchange for inter-university alumni and teachers
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The Group’s 2018/19 Sustainability Report released

SHER2018/M19FE (AIFE R RIRE)

Recognizing that corporates play a vital role in promoting the United Nations'
Sustainable Development Goals (SDGs), the Group committed to engaging eight
related SDGs in its latest 2018/19 Sustainability Report, which also details its efforts
and milestones to achieve sustainability in the financial year ended 30 June 2019.
During the year, the Group made various achievements related to enhanced
sustainability strategies and practices, environmentally responsible operations,
innovative technologies and solutions, a people-centred work environment and
community-focused programmes. The results of the efforts in creating value for
the environment were exceptionally strong.

The Group strives to enhance the sustainability of its properties. During the year,
its headquarters Sun Hung Kai Centre achieved the ‘Excellent’ rating in Energy
Use under the Selective Scheme of BEAM Plus Existing Buildings V2.0. The Group
is also determined to reduce its carbon footprint by enhancing energy efficiency.
Using the 2014/15 financial year as the base year, a Group-wide energy reduction
target was set, with the aim of reducing electricity consumption intensity by 10%
by the 2019/20 financial year. As at the date of the report, the properties under
management made substantial progress. In regards to climate change, an internal
review was conducted to assess the Group's readiness for and emergency
responses to climate change. The Group is actively exploring different ways to
avoid, reduce and recover waste in different operations. In addition, priority is
given to sustainable materials in the procurement process, and technologies are
leveraged to minimize unnecessary resource consumption.

In advocating environmental awareness among the general public, the Group
has established environmental centres at a number of malls, and has partnered
with different environmental NGOs. It partnered with Green Power to launch
the free Nature Rescue mobile app. About 50 countryside and beach clean-
up activities initiated by the public have used the app since its launch. For the
seventh straight year, the Group supported the SHKP Love Nature Campaign
organized by Green Power. The campaign offers classroom learning and outdoor
activities to provide opportunities for students to appreciate nature. During the
reporting year, a number of beach clean-ups were also organized.
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SHKP 2018/19 Sustainability Report
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