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The photographs, images, drawings or sketches shown in this article represent the artist's imaginative impression of the development concerned only. They are not drawn to scale and/or may have been edited and
processed with computerized imaging techniques. The developer also advises purchasers to conduct on-site visit for a better understanding of the development site, its surrounding environment and the public
facilities nearby.
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The SHKP Quarterly serves to provide updates
on the Group's different businesses, with the
aim of maintaining transparency and high
standards of corporate governance. It is not
intended as a promotional material.
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The Group's Greater Bay Area investments set an example for premium living
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V Walk mall opening in southwest Kowloon this summer
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SHKP Malls App enhances overall shopping experience
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Office and retail space at One ITC and Two ITC deliver brisk performance
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Alkin Kwong: Driving smart property management to transform the industry
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20 Heartfelt, caring service from SHKP mall customer care ambassadors
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SHKP Reading Club promotes reading among young people
through a series of initiatives
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SHKP Volunteer Team and young people go farming together, /
demonstrating the spirit of social inclusion iy ool
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Building Homes with Heart Caring Initiative spreads love in the Tuen Ng Festival
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SHKP-Kwoks' Foundation continues to groom students at Tongji University and

Guizhou University
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PARK YOHO wetland Fairyland integrates residential development with conservation
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Green property management pays off
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More honours from the investment community
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The Group wins Platinum Trusted Brand Award for the 14th consecutive year
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The Group named a Caring Company for 17th straight year
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Property management teams' service excellence recognized
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The Group’s Greater Bay Area investments
set an example for premium living

The Group has participated in the construction of mainland cities in the Guangdong—Hong Kong—-Macao
Greater Bay Area (the Greater Bay Area) since the early 2000s. The first premium residential project was
The Woodland in Zhongshan, whose first phase was completed in 2003. The portfolio was then extended
to Guangzhou, Foshan and Dongguan, covering residences, shopping malls, offices, serviced apartments
and integrated complexes. Excluding Hong Kong, the Group’s current portfolio in the Greater Bay Area,
including completed properties and properties under development, comprises 10 projects. Among them,
the newly acquired commercial site in the Nansha Free Trade Zone in Guangzhou will be developed into a
Transit-Oriented Development (TOD) integrated complex, injecting fresh impetus to Nansha.

1 Nansha Qingsheng Project & ¥> R B I B

2 Parc Central I

3 Tianhui Plaza IGC KL 151GC
4  Forest Hills I R

5  Park Royale E) 4 Rl

6 Lake Dragon R

7  Oriental Bund =

8  NanhaiPlaza 2RI

9  The Woodland 2

10 Grand Waterfront C

=ummmn Guangzhou-Shenzhen-Hong Kong
Express Rail Link Hong Kong section

smmmmm Guangzhou-Shenzhen-Hong Kong
Express Rail Link mainland section
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The Group's current portfolio in mainland cities in
A (The map is simplified and may not be accurate)
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Commercial sites in the Qingsheng hub cluster, Nansha will be developed into a pr
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Commercial sites in the Qingsheng
hub cluster in Nansha

The Group recently acquired through a public
listing a commercial site in the Qingsheng
hub cluster in Nansha, Guangzhou, with a site
area of 70,000 square metres (750,000 square
feet), representing the first major integrated
commercial site acquired by a Hong Kong
property developer since the announcement
of the Outline Development Plan for the
Guangdong-Hong Kong-Macao Greater Bay
Area on 20 February 2019. This newly acquired
site is adjacent to a commercial site acquired
in May 2018. The two parcels of land, with a
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Nansha had its ground-breaking ceremony in this
early June
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combined gross floor area of about 306,600
square metres (3.3 million square feet), will
be jointly developed using the TOD model.
Given the Nansha Qingsheng Area’s excellent
connectivity to Guangdong, Hong Kong and
priority cities in the Greater Bay Area, the
project is destined to become a premium
integrated complex, offering seamless
transport connections, excellent city—industry
integration and a good job-housing balance.

Well served by transport infrastructure
Located in the geographical centre of the
Greater Bay Area, Nansha is supported by a
port terminal, the Guangzhou-Shenzhen-
Hong Kong Express Rail Link (XRL), the Metro,
expressways and other transport infrastructure
to connect it closely to other cities in the
Greater Bay Area.

Qingsheng Station, which is a key stop on the
XRL, will benefit further as an interchange
station for four lines. The new site adjoins
the existing XRL Qingsheng Station and
Guangzhou Metro Line 4 Qingsheng Station.
In the future, the interchange station will also
serve Metro Line 22 and the Zhinan Line,
which are currently under planning.

Since the commissioning of the XRL Hong
Kong section, travelling between Nansha
and Hong Kong has become much faster.
More people have now been drawn to the

emium TOD integrated complex with direct connections to the Greater Bay Area

Qingsheng hub cluster area, which means
more business opportunities. On the XRL, it is
only about 13 minutes from Qingsheng to the
Guangzhou South Railway Station and only
about half an hour to Shenzhen. It takes only
about an hour from Qingsheng to XRL Hong
Kong West Kowloon Station, which provides
a direct connection to the International
Commerce Centre. The project will also benefit
from the established expressway network, as
it is close to the newly opened Nansha Bridge,
which provides a close link to the eastern cities
of the Pearl River Delta.

Core of the Nansha Free Trade Zone
Nansha is a national free trade zone, which
will be developed into Guangzhou's only sub-
central business district under the Guangzhou
Municipal Government plans. Nansha will thus
benefit from relevant national, provincial and
city policies. Nansha is also well positioned as
a strategic spot for technology research and
development in the Greater Bay Area, as well
as a demonstration zone for comprehensive
co-operation among Guangdong, Hong Kong
and Macao.

According to the government plans, most
of the areas in the Qingsheng hub cluster
will be in the inner contours of the TOD,
enjoying a competitive edge. In the future, the
Qingsheng hub cluster will be a transportation
node in north Nansha, providing convenient
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access to the Guangzhou Higher Education
Mega Centre, the Pearl River Delta region and
Hong Kong. Its strong attraction to industry
and talent will make it a cornerstone for
artificial intelligence, Internet, innovation
and technology, technology research and
development and related industries. The
Qingsheng hub cluster integrated project is
entering the development stage.

TOD integrated complex

The Group will develop its Qingsheng
hub cluster project into a major TOD
integrated complex with quality business
space, comprising offices, a shopping
mall and a green leisure platform for the
public. The commercial section consists of
about 220,000 square metres (2.36 million
square feet) of office area which includes
an approximately 250-metre-tall skyscraper
as well as an approximately 80,000-square-
metre (860,000-square-foot) mall for locals
and visitors. The major mall will have seamless
connections to the XRL and Metro Qingsheng
stations. Public facilities, such as a transfer
concourse, long-distance passenger terminal

and public transport terminals, will also be part
of the complex.

Given the Group's proven track record in
building major integrated developments, the
Qingsheng hub cluster integrated complex
is poised to become another landmark
in Guangzhou. The project will introduce
innovation and technology businesses to
the region and is expected to drive the
urbanization process in the area.

The project will be developed in three phases.
The first phase will include the shopping mall,
transfer concourse and other public facilities.
The second and third phases will include the
offices. This signature Guangdong-Hong
Kong co-operation project is expected to be
completed in phases from 2023.

Completed properties

The Group has two major shopping malls in
mainland cities in the Greater Bay Area. Both
joint-venture projects are on Guangzhou's new
central axis, namely Parc Central in the Tianhe
central business district and Tianhui Plaza IGC
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In Guangzhou, Parc Central has introduced a number of popular brands for young people
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in the Zhujiang New Town central business
district.

Parc Central shopping mall features a unique
exterior and an open garden terrace concept, a
rare feature along the axis. The 83,600-square-
metre (900,000-square-foot) mall has ample
outdoor green space with a high greening
coverage of 60%, resembling an urban oasis.
The mall houses over 150 renowned retailers,
including trendy international brands and
popular restaurants serving international
cuisines. The tenant list includes some of the
first global flagship stores, as well as a number
of retailers and ‘Instagrammable’ food and
beverage outlets that have made their debut
presence in southern China or Guangzhou.

Tianhui Plaza IGC is a trendy, one-stop
international shopping centre in the landmark
large-scale urban complex, spanning 92,000
square metres (one million square feet), with
a direct connection to Metro Liede Station
for easy access. The mall has attracted about
160 international brands, including a number
of trendy labels making their first appearance
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in southern China, the first flagship stores in Guangzhou,
highly-sought after restaurants and an IMAX cinema. The
shopping and leisure spot is popular with high-spending
consumers. Its top floor is a riverside, sky duplex for dining,
with an unrivalled view of the Zhujiang River. The project
also includes Top Plaza grade-A offices, the first Conrad
Hotel in southern China, The Riviera luxury serviced
apartments and an outdoor urban art park.

In addition, Forest Hills in the Tianhe North business district
is also in a prime location on Guangzhou's new central axis.
The project comprises seven high-rise residential towers and
one office building named Guangzhou Commerce Centre,
and is next to the Guangzhou East Station transportation
hub, thus benefiting from the comprehensive transportation
network. Forest Hills still has a few single floor residential
units remaining for sale.

Projects under development

The Group has been developing a number of large
residential projects in phases in Guangzhou, Foshan,
Zhongshan and Dongguan. Some of the phases have been
completed, with units handed over to buyers who have
given high praise for the quality of the properties.

Park Royale is a large-scale premium residential development
in Huadu, Guangzhou, which has a gross floor area of over
740,000 square metres (eight million square feet). Some
of the residential units in its second phase, which is under
development, overlook the scenic Hongxiuquan Reservoir,
with Wangzi Mountain in the distance. Park Royale is
connected to a number of expressways. Residents can also
take the shuttle bus service direct to Guangzhou Metro Line 9
Ma'anshan Park Station.

Oriental Bund is a mega integrated development in
Chancheng, Foshan, comprising mainly premium residences
with a panoramic view of the Dongping River. The project
has a gross floor area of about 2.78 million square metres
(30 million square feet), with over 70% of the floor area
residences and the rest a comprehensive shopping mall,
premium offices and a hotel. The project is close to one
existing and one future Guangfo Metro Station. The
developing phase will provide four residential towers and
two apartment buildings upon completion.

The Woodland is a low-density residential development
in Zhongshan's city centre, with a total floor area of about
520,000 square metres (5.6 million square feet). Facing
Zimaling Park, The Woodland is beside Qiwan Road and the
Zhongshan 5 Road central business district. Its transport
network is set to benefit from the opening of the Hong
Kong-Zhuhai-Macao Bridge and the future Shenzhen-
Zhongshan Bridge.
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Forest Hills, which is close to the Guangzhou East Station transportation hub, is the Group’s
only residential project with units for sale in the Guangzhou city centre
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Located in the business district of Shilong, Dongguan, Grand Waterfront boasts
a gross floor area of about 410,000 square metres (4.5 million square feet). The
project consists of 25 riverside high-rise residential towers and 30 low-density
residential blocks, with most of them enjoying sweeping views of the Dongjiang
River. The project is close to Guangshen Railway Dongguan Station for easy
access. Four residential towers are now under construction.

The scenic Lake Dragon is in the Dragon Lake resort area, close to the
Guangzhou city centre and Guangzhou Baiyun International Airport. Covering
a gross floor area of over 557,000 square metres (six million square feet), the
low-density residential development is surrounded by a golf course, lakeside
European-style entertainment village and starred resort hotel.

More quality living circles

Following the commissioning of the XRL, the Hong Kong-Zhuhai-Macao Bridge
and other cross-region infrastructure, connections between Greater Bay Area
cities have been enhanced, creating enormous business opportunities. The
Group will continue to focus on land acquisition opportunities in key cities
to expand its investment portfolio in the Greater Bay Area. More landmark
properties will also be built to provide a premium living environment.
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IGC s a trendy, one-stop international shopping centre in the landmark large-scale urban
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complex Tianhui

Plaza. The mall's Basement One has direct access to Metro Liede Station
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The Woodland in Zhongshan is the Group’s first residential development in
mainland cities in the Greater Bay Area
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Park Royale in Gngzhou has received acclaim from users for its buildin quality
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V Walk will house over 150 shops, offering star brands for dining, shopping and fun
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V Walk mall opening in southwest Kowloon this summer
RN 2V Walk& T 27l

V Walk is the Group’s brand new flagship mall in the heart of the southwest Kowloon transportation hub.
Thanks to the support of various brands, the mall is currently virtually full and the countdown has begun to

its grand opening this summer.

Young and stylish icon

Situated above MTR Nam Cheong Station,
V Walk will be the very first major flagship
mall in southwest Kowloon, offering a chic,
comfortable shopping environment with
over 150 shops, covering some 27,870 square
metres (300,000 square feet) on two levels.

The comprehensive tenant mix will include
trendy fashion, skincare and cosmetics,
watches and jewellery, specialty restaurants,
a cinema, supermarket and much more. To
enhance its appeal to young people, there will
be a number of new names. Over 50% of the
tenants will be new to southwest Kowloon,
with some making their debut in Hong Kong
or Hong Kong shopping malls. All these
surprises will be a magnet for young people,
making the new mall a trend-setting landmark
in the district.

Trendy brands and restaurants will make up
the majority of the tenants, together taking
up almost 70% of the total floor area. In the
specialty restaurant category, there will be
more than 35 highly sought-after eateries,
featuring Chinese, Western, Japanese and
southeast Asian cuisines, a popular ice-cream
store, family restaurants, Taiwanese tea shops
that attract frequent check-in on social media,
popular refreshments and more. Nearly 60%
of the specialty restaurants will be new to
southwest Kowloon, providing broader food
and beverage choices to the neighbourhood.
As for trendy labels, the mall will introduce over
30 trendy fashion stars, popular shoe brands,
and optical and accessory brands to enhance
the fashion mix in the area. The new mall is
poised to become a trendy fashion zone.

V Walk will leverage innovation and
technology to deliver premium customer
service. The latest trends and news will be
made available on the SHKP Malls App to give
a convenient shopping experience, drawing
more young people to come to the mall for
shopping, leisure and fun.

Convenient interchange station for two

railway lines

Sitting atop MTR Nam Cheong Station, V Walk
enjoys easy access to destinations across Hong
Kong, Kowloon and the New Territories from
this interchange station for West Rail Line and
Tung Chung Line. And the project will have 24-
hour all-weather indoor walkways and bridges
that connect it to nearby major residential
developments for added convenience.
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V Walk, above MTR Nam Cheong Station, will have all-day indoor walkways and bridges conveniently connecting it to nearby major residential developments
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SHKP Malls App enhances overall shopping experience
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The Group is committed to introducing innovative technologies to strengthen the value of its existing retail assets while
extending exceptional service to customers. Following its launch in early 2018, the SHKP Malls App has integrated the latest
information from over 2,900 merchants in 24 SHKP malls. Practical features covering dining, parking, shopping and promotions
are made convenient all in one fingertip tap. By late May 2019, the SHKP Malls App recorded more than 500,000 downloads
while the e-ticket page of its popular function Eat E-asy saw over 2,160,000 hits.

SHKP malls’ integrated loyalty
programme

To create an even greater convenience for
customers, the SHKP Malls App has upgraded
its functionality with the release of its second
phase — The Point by SHKP integrated loyalty
programme during the first quarter of this
year. With it, the individual membership
programmes of 14 SHKP major malls* are now
consolidated into one, creating the largest
cross-mall loyalty programme in Hong Kong,
covering a combined retail floor area of over
650,300 square metres (seven million square
feet) and over 2,200 merchants.

Members of The Point by SHKP integrated
loyalty programme can earn bonus points,
redeem fabulous rewards and free parking
with bonus points, enjoy priority access to VIP
events and workshops, as well as experience
the privileged contactless hourly parking
service and other exclusive benefits all on the
SHKP Malls App.

All-weather electronic bonus point self-
registration system

Members of The Point by SHKP integrated
loyalty programme are entitled to earn bonus
points for their spending across 14 SHKP major
malls*. Earned points can then be registered
using the all-weather electronic bonus point
self-registration system to redeem a variety of
rewards and privileges across 14 malls. Free
membership registration is available at The
Point by SHKP integrated loyalty programme
website, the SHKP Malls App or #iithEi74
F1T&I WeChat official account. Bonus point
self-registration can be made through the
SHKP Malls App or #rihEi72 fitkl WeChat
mini-programme within 14 days of purchase
for greater flexibility.

The first-ever contactless hourly
parking service in Hong Kong

The Point by SHKP integrated loyalty
programme members can enjoy the first-ever
contactless hourly parking service in Hong
Kong. Members are required to register and
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validate their vehicle plate number to enjoy
the fully automated benefits. After that, they
can access any SHKP mall car parks that offer
this service without any tapping or waiting
in front of a gate. Parking fees can be settled
through mobile payment. Redemption for
free parking with bonus points is also available.
Currently, there are seven malls that offer
contactless hourly parking service: East Point
City, Landmark North, MOKO, New Town Plaza,
Park Central, V City and WTC. Other malls are
expected to add this service by end of this
year.

Well received by customers

The Point by SHKP integrated loyalty
programme has received enthusiastic
response since its launch in late March
2019. The membership is expected to
exceed 400,000 by end of this year. After
V Walk and Harbour North join the programme
over the coming six months, customers can

enjoy this premium experience at even more
shopping destinations.

Members of The Point by SHKP integrated
loyalty programme are entitled to earn bonus
points across 14 SHKP major malls” and register
bonus pomts via the SHKP Malls App and FTit,
Bip£51t% WeChat mini-programme for
rewards redemption

The Point by SHKPE#7474 2 RitRIFE2 RE]
| E%ﬁhﬂM/\Ixﬁ%* T IREUESR S -

| 3R AppR EHtRIAA RITRI s

| RFEITERRS  RATLE



SAFRITEIEHNERANBZEEY
WHHERFNE BNAREFREELRD
RS - “¥H#iEiH” AppH2018F ##
MUK - EFE24NFTHEHZNEHEE -
LCREBEE2,900MEH  RHESTXAYL
BERERE - -BE WMWUKRESFEIRE
BE UPRE-—RREHEHRERN -BE
2019%5RAK © "¥#E%" AppHI TH
BE RH500,000  mEH AT
‘BRZT WAERENEHEAEERT
2,160,000K -

FiEBEEa SRR
NEMBEZZENEFEEMNERRR - "5
7" App TS FE —ZRAEE - #HH
£ ZMEITL - The Point by SHKP&E 742
A2 RN BEMI4D T BRI MM
SRABEHRITES  BRIEKAREZK
HHE7grea2Ritil  TEERL1TE
650,300 F 5K (7007 FHR) -« LR@E
2,2008] &4 ©

The Point by SHKPE #Z &6 < & it X E
2RBY “HED T AppRlRlg—F 1R
Do ERDBROBFILBREL2TRE - L
S EVIPEGSITEY - URETE2MA
NHEAERS REMEHILIE -

SRBEFUHEPRSEERSE

The Point by SHKPE #7462 RitklfE S
REFHIANEEF/HER - AR —RK
BiLBRY - HAAE2RBEEFHEHR

DEBREBILRG MO EE14NE

PONT

by SHKP | & [l

A series of promotions has been held for The Point by
SHKP integrated loyalty programme
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parking service in Hong Kong for greater convenience
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*The Point by SHKP integrated loyalty programme
participating malls: APM, East Point City, Landmark
North, Metroplaza, Mikiki, MOKO, New Town Plaza,
Park Central, Tai Po Mega Mall, Tsuen Wan Plaza,
V City, WTC, YOHO MALL and Yuen Long Plaza.
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Office and retail space at One ITC
and Two ITC deliver brisk performance

TC—Hi N —HAE = iz R IIZAE

Located in the core of the Xujiahui business hub, Shanghai, ITC is the Group’s mega integrated development that
spans across a gross floor area of 706,100 square metres (7.6 million square feet). Developed in three phases, ITC
comprises over 371,600 square metres (four million square feet) of top-grade offices, more than 278,700 square
metres (three million square feet) of prime retail space and a luxury hotel.

The project will provide easy access through the underground and skywalk. ITC's
covered footbridges will connect to surrounding commercial buildings while the

nearby Xujiahui metro station is an interchange station for three existing and two
planned metro lines. Massive consumer traffic is expected to be drawn in, boosting
its commercial value.

One ITC and Two ITC offices about 92% let

One ITC on Huashan Road and Two ITC on Gongcheng Road were completed in
2017 and 2018 respectively. The offices at One ITC and Two ITC boast a combined
gross floor area of 45,500 square metres (490,000 square feet) with occupancy
standing at about 92%.

N
N

NN

The two grade-A, nine-storey office towers at One ITC have attracted notable
multinational corporations as well as mainland enterprises, including the

HH BT

multinational hospitality company Marriott and co-working space provider
WeWork.

Currently, the 21-storey, grade-A offices at Two ITC have all been leased by
renowned sports brand Adidas, serving as its Asia-Pacific and Greater China
HomeCourt office which started operations during the first quarter of this year.

Shopping mall at One ITC opening in the second half

The grand luxury mall at One ITC will cover a gross floor area of about 32,000 square
metres (340,000 square feet) across five levels. The mall will offer international
trendy brand flagship stores, all-day dining featuring a variety of cuisines, specialty
outdoor dining, premium entertainment facilities, outdoor green spaces for leisure
and much more to satisfy the needs of high-end millennials.

_ The entire office space at Two ITC has been leased by a renowned

sports brand
TCZHiZE S FHmERz ) AmmhEAdE




. i ¢ +

The shopping mall at One ITC will introduce a number of new brands to Shanghai

TC—EmIA N LT AT 23mE

The mall will open during the second half
of this year. Pre-leasing commitment has
been strong with occupancy nearly full and
many of the tenants being newcomers to
Shanghai.

Remaining phase progressing well
ITC's basement work at the lots on
Honggiao Road and Yishan Road N. are in
full swing. The future 220-metre grade-A
office building has now reached the ground
floor. The completed Phase 3 will comprise
a world-class shopping mall, luxury hotel
and two grade-A office towers, including
a 370-metre skyscraper which is likely to
become the tallest building in Puxi.

Upon its full completion by late 2023, ITC
is expected to introduce a brand new
integrated development to Xujiahui that
appeals to high-end businesses and trendy
brand retailers while offering a unique
shopping, entertainment and leisure
experience for consumers. This project is
poised to become one of the most sought-
after landmarks in Shanghai, fuelling
business activities nearby and further
strengthening Xujiahui's overall competitive
edge.

i

ITCHERELERILXHKCR LR X
BN —1MNEXREEARETE  BEEEEMR
%706,100F 5K (760FFEHFR) » #5
ZSHRE  SCR®@371,600F A% (4007
FHER) MEBEFHE - Bd278,700F 5K
(B00AFFAM) tRESERER —EF 4
BIE -

WBXRHEM TR =07 #EE/\L
ITCHBIRAZ N TMAATTRYS » EEAPI
Rl RE - 0 BT B4R AR SOC RS
=R B R G RS R SR 8 300
o BERAMBLRERAR - #BAB LN
@ -

ITC—HR—MEFHEMARLI2%
ITC— B F I - ITCZ ML TAK
B - 95 F2017 %2018F &K  ITC—H
ER-—HEFH#EHEERLIT45,500F 7
K (490,000F75R) - HHEL92% -

ITC—HEEREESNLENFTREFTH -
ZEMBBEE AR FMAM S IEFEL - B
EEEEE SR N FMarriott 2 £ = T {E (8
Bz mWeWork e

ITC_HIMFREFHEEGT21E - AERE
A mmiEAdidas2 #EA - FENT AKX Kk
APEXBHBDIAE "Tip" - HETSF
E—FITA-

ITC—HimZB T T+FRT

ITC— HA R0 = 3 BT 14 7 47 2 1 T [ED AR &Y
32,000F 7K (340,000 FF )
HODRE - NBAFEFTRENRH
SHMERK - BIHEHRKER R
mEEAE - 2 RESHER K&
FPONEIR R RER KRB R ANG AL
NGRS

BHAATOETLERL  AER
FRARELWL - VRS BEE T
SEPEREREE LS o

RTHHHRER
ITCHz T4 #7E& R B L LB &3 £k - 3]
E2RH#TMETR - EPBEERK

FEEE220KkNFREFHRERE N
HZE - F=HEKE  BREERR
i REBERREFREFHE
Hh — @ KEHESIA370K - BEX
NEERSHERKE -

ITCTiT#£2023F K £ ETK © Nk
FOLal A HEZEAa LARMA - KAl
—R@ b 55 ROFR - 20
BEANFZIRENEY - &K RIK
WMETIRLE - BER N EEMARERE
MR 2 — - RS H S EADNE
TR S RABMIFILNE
£ e




JON -3

Vol 92 « Q2 2019 « SHKP Quarterly

AlKin" Kwong
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Vice Chairman and Chief E\ecutlve Hong Yip
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Alkin Kwong: Driving smart property management
to transform the industry
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Established in 1967, Hong Yip Service Company Limited has been serving customers for more than half a century. Vice
Chairman and Chief Executive Alkin Kwong said that Hong Yip has grown with Hong Kong's property management industry and
made continuous improvement throughout the years. In recent years, as technology applications have become more prevalent,
Hong Yip is also constantly innovating to provide a brand new service experience for its customers.

Leading the development of the
property management industry

Hong Yip has dedicated every effort to elevate
the industry's professional level by providing
training programmes and promoting the
qualifications framework while recruiting
outstanding talent. In collaboration with the
Vocational Training Council, it provides 100
placements every year for interns to gain
hands-on experience.

According to Alkin, Hong Yip is committed
to excellence with an aim to provide a better
living environment, lifestyle and community
for its customers. Hong Yip is dedicated to
SHKP's core value of Building Homes with
Heart and Hong Yip's service pledge of
Serving Customers with Heart. The property
management company blends its services
into every detail of the residents' daily lives.
"Hong Yip strives to build an excellent SHKP
after-sales service team and become a trusted
'‘ambassador' for owners and occupants. We

hope that whenever they have any property
management or household needs, they'll
think of us right away," said Alkin. Hong Yip
has transformed multiple times over the
past 50-plus years to satisfy the ever-rising
expectations of its customers. In pursuit of
technological advancements, Hong Yip has
developed its own software and mobile apps
to achieve more effective use of resources
and to enhance communication between
customers and staff.

Driving smart management to keep
pace with the times

"In addition to 'customers first', 'continuous
improvement' is also essential in managing
properties,” said Alkin. In the past, security staff
had to monitor different areas of properties
through CCTV themselves. In recent years,
Hong Yip has introduced an intelligent video
system, which triggers an alarm in the control
room as soon as any suspicious person
moves into the picture. This technology has

significantly enhanced the efficiency and
reliability of Hong Yip's security work.

Hong Yip has made every effort to introduce
intelligent systems in different scopes. For
example, using the Internet-of-Things (loT)
technology, information about lighting
control, water leakage alarm and cut off,
temperature monitoring and adjustment,
magnetic doors and infrared sensors is
immediately sent to the mobile phones of
staff and the central control centre, which
ensures prompt handling of any problem
and helps reduce manpower in the long
run. Furthermore, through a smart mobile
patrol system developed by Hong Yip, called
Nitrol, staff can 'check in" at every patrol point
along preset routes with a specially-designed
smartphone. If they encounter anything
unusual, staff can take photos or make audio
recordings instantly, and upload the files
to the system for reporting and handling
purposes.



Hong Yip has also proactively developed
mobile apps to strengthen communication
between customers and staff for better
work efficiency. An integrated estate mobile
app, called SoProp, enables owners and
occupants to keep abreast of the latest
information about their estates, pay their
management fees and book clubhouse
services. Owners and occupants can also
receive their digital management fee invoices
through email and customer web portal,
which replaces traditional print invoices for
greater convenience and eco-friendliness.
This suggestion earned Hong Yip the
gold award in SHKP's 24th Quality Raising
Suggestion Scheme. In addition, a mobile
app developed by Hong Yip in 2014, called
WeCom, enables real-time delivery of internal
training programme updates, staff event
updates and messages from management,
which helps bring staff closer together.

Innovation for a truly smart home

As Internet instant messaging technology
has matured, Hong Yip has introduced
chatbots to newly completed residential
developments to respond to customers'
enquiries in real time with prompt follow-up
action. Multilingual chatbots are adopted,
providing 24-hour support for residents from
around the world.

Alkin said that the era of smart homes has
quietly arrived, and Hong Yip is poised to
take advantage of this. The SoProp mobile
app offers various value-added services
catering for the needs of different residential
estates. For example, residents of Victoria
Harbour, a luxury property development in
North Point, can use the mobile app to order
food from the clubhouse restaurant and have
it delivered direct to their home. The mobile
app has even got a 'Visitor Go' function.
Residents can send a QR code to visitors who
can use it to enter the estate and take the lift
to the residents' floor, thus taking the visitors'
privacy considerations into account and
satisfying the security needs of the estate.
In addition, the serviced apartments Victoria
Harbour Residence features an intelligent
home system, called Home Automation,
which enables residents to control their
home appliances, such as lighting, air-
conditioning and TV, both at home and away
from home.

Adding value to properties to maintain
their timelessness

In addition to providing innovative property
management services for new developments,
Hong Yip regularly carries out improvement
works in projects that were completed in early
years to enhance their value, including eco-
friendly and energy-saving facility upgrades
(such as rooftop and vertical greening), fire
safety enhancement of buildings and security
measures.

Take Sun Hung Kai Centre as an example,
which is almost 40 years old. As the Group's
headquarters, with tenants including large
corporations and foreign consulates, the
building needs continuous improvements to
meet the latest standards for grade-A offices.
To put green management into practice, Hong
Yip optimized the lift and air-conditioning
systems of Sun Hung Kai Centre and installed
smart dynamic sensors in the common areas
to reduce energy consumption. Through
continuous innovation and improvement
throughout the years, Sun Hung Kai Centre
recently achieved the Excellent rating under
'Energy Use' in the BEAM Plus Existing
Buildings V2.0 Scheme.

Grooming talent and building positive
team spirit

Property management is a challenging
business, as it involves providing services for an
extensive range of customers, and managing
a large number of staff to ensure premium
service quality. As senior management, Alkin
has held many public service positions over
the years (see table), which has allowed him to
keep close tabs on industry development and
peers, while steering the company forward
along with the industry.

Alkin believes that having an innovative and
confident team is the cornerstone of Hong
Yip's success. "The times are constantly
changing, so | need to build a team that is
willing to move out of their comfort zone, dare
to innovate and make changes. Hong Yip has
an in-house echelon training programme to
prepare future leaders for the company." Hong
Yip established the People Development
Academy in 2007, offering its staff a wide range
of professional training courses to enhance
their professionalism and customer service
skills.

A confident and innovative team is the cornerstone
of Hong Yip's success

EBEMABHERA —RELADHNER

To foster a creative culture, Hong Yip
encourages staff to think out of the box
and put forward new, timely suggestions
to address changes in real-life situations.
Through the Innovative Suggestion Scheme
Competition, for example, staff are encouraged
to make bold and creative proposals to drive
the company's continuous improvement.
Furthermore, Hong Yip promotes a culture of
service excellence through the annual Service
Appreciation Scheme since 2015. The aim of
the scheme is to recognize outstanding front-
line staff, while facilitating mutual learning and
healthy competition among them. "A mature
team requires all members to perform their
respective functions, while giving full play to
their strengths, coupled with complementary
support, and most importantly, open and
sincere communication. Many great ideas
can be put into practice only after the team
goes through several rounds of discussions, as
well as problem identification and resolution.
Without a good communication culture, it is
difficult to implement even the best concept."

To Alkin, 'colleagues' are not only close
partners at work, but also companions who
share common interests. He enjoys singing
and ball games, and tries to join the company's
weekly table tennis night. He said, "The Group's
Chairman always reminds us to maintain a
good work-life balance." By joining activities
like ball games and singing, they can enhance
their relationship with colleagues, learn more
about each other's views and ideas, and build a
stronger team. Working hard and playing hard
with colleagues — this may well be the secret
to Alkin's close relationship with his team.
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Hong Yip set up an award scheme to encourage its team to constantly

innovate at work
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g"‘; Hong Yip is devoted to introducing new technologies to drive
smart property management
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Key public service positions
held by Alkin Kwong
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Chairman of Employers' Federation of
Hong Kong
BEREIHASER

Chairperson of Property Management Industry
Training Advisory Committee of Education
Bureau

BERYLEELTIIZIEARRASERE

Former President of The Hong Kong Association
of Property Management Companies

EEYULERRABN2F2 K

Former Chairman of Real Estate Services Training
Board of Vocational Training Council
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Alkin Kwong regularly plays table tennis with his
colleagues to learn skills from each other and stay
connected
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Winners of the 11th SHKP Malls 'Serving with Heart' Customer Care Ambassador Election with the Group’s management, leasing teams, mall operation teams and

guests at the awards presentation ceremony
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Heartfelt, caring service from
SHKP mall customer care ambassadors
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Since 2008, the SHKP Malls 'Serving with Heart' Customer Care Ambassador Election has been held annually
to enhance mall service and recognize all outstanding customer care ambassadors’ efforts. Putting the 'Serving
with Heart' spirit into practice while continually making improvements, the customer care ambassadors have won

widespread praise for years from mall visitors.

The 11th Customer Care Ambassador
Election concludes successfully

The theme for this year is: ‘We wholeheartedly
commit to serving you!' featuring the customer
care ambassadors’ sincere attitudes and caring
service that make customers feel at home.

A total of 99 customer care ambassadors from
20 malls participated in the election this year
and the public response was enthusiastic. Over
90,000 valid votes had been received during
the two-month voting period, while crowds of
netizens were reached through the SHKP Malls
'Serving with Heart' CCA Election Facebook
page. Eight awards were presented this
year with most comprising mystery shopper
assessments as the criteria to ensure fairness
and objectivity.

Among the individual awards, the Best
‘Serving with Heart’ Customer Care
Ambassador Award went to 19 winners in
total. HomeSquare's winning customer care
ambassador also took home the Mystery
Shopper Assessment Top Customer Care
Ambassador Award due to his record-
breaking score. The Excellent Service
Customer Care Ambassador Awards
recognize customer care ambassadors who
have demonstrated consistent excellence
over the past three years, with eight
recipients winning the award this year.
The Top New Customer Care Ambassador
Award was given to new customer care
ambassadors. As a way to encourage more
ambassadors, the number of awardees was

increased to three. The Most-like Customer
Care Ambassador Awards were once again
based solely on public voting.

For team awards, the Mystery Shopper
Assessment Top Mall Service Award was
based on mystery shopper assessments of
the overall performance of the customer care
centre at the participating malls. Tai Po Mega
Mall which outperformed in several rounds of
assessment, achieving perfect scores in certain
categories, ultimately took the prize. The Best
Performing Mall Award went to Uptown Plaza.
The brand new Mystery Shopper Assessment
Best Improvement Mall Award was won by
Landmark North.
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Tai Po Mega Mall: 3C creates team spirit

KB R - FIBA B/ H3C

Tai Po Mega Mall received the Mystery Shopper Assessment
Top Mall Service Award for the first time. Their strong
performance was backed by the 3C spirits: Co-operation,
Communication and Caring. For co-operation, customer
care ambassadors share administrative work in addition to

customer service duties to ensure that the customer care
centre runs smoothly. To enhance communication, the
supervisor spends some time each day at the customer
care centre, demonstrating proper service attitudes while
giving reminders and encouragement. As a token of
appreciation from Tai Po Mega Mall, there are regular tea
gatherings at which experience sharing is also encouraged.
Birthday celebrations make up another team practice to
provide blessings and encouragement to each other.

All of these bits and pieces help to foster a greater team
spirit, creating a strong team that can handle ad-hoc
issues professionally. Earlier this year, an elderly woman fell
down the mall’s stairs and was injured. Two customer care
ambassadors rushed on the scene to help. One of them
comforted the woman and checked her status, followed

by applying some disinfectant and a bandage. At the same time, the other
staff called an ambulance as well as contacting the woman'’s family. With the
assistance of the security staff, he led the ambulance personnel to swiftly take
the injured woman to the hospital. The unruffled reaction of the customer care
ambassadors was caught on camera by a passerby, who uploaded the photos to
a social networking group, attracting likes and encouraging comments as well as
sharing on the media.
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SHKP Reading Club promotes reading among young people

through a series of initiatives

2 — RIE D) F R AR

- KR BRRENEE

S S & RsR A AL

ISE 2. F =W S

T

gl

From left: Chip Tsao, Jasper Tsang and bng Yi-hing sharétheir
thoughts on reading with young participants and recommend
some masterpieces, ranging from classical to contemporary works
from different countries
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The SHKP Reading Club’s two recent youth reading talks have attracted a large
number of students and working youths, who were happy to learn about interesting
stories from the celebrity guests and take part in the interactive sessions.

Held at the Sky100 Hong Kong Observation Deck, the ‘Read for More in the Sky’ talk
invited former President of the Legislative Council Jasper Tsang, renowned columnist
Chip Tsao and cross-media author Ong Yi-hing to share their thoughts on reading
plus provide tips on happy reading to more than 600 senior secondary and tertiary
students as well as working youths. In the ‘More than a Writer: I'm a Slasher!” talk at
APM, ‘bitter tongue’ author Daisy Wong, online novel writer Lwoavie and television
host Jacky Jim talked about expressing ‘the real me’ in their creations, which
enlightened the young audiences.
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SHKP Volunteer Team and young people go farming together,
demonstrating the spirit of social inclusion

SHNTINSTF5 AW

The SHKP Volunteer Team has co-organized the weCare
Volunteering Inclusion Project with the Christian Family
Service Centre since 2017. Under the project, young
people with special needs are subsidized to attend a
series of training sessions to enhance their team spirit,
and communication and organizational skills. Then they
pair up with SHKP volunteers to take part in a variety of
volunteer work, practicing what they have learned and
making a contribution to the community. This helps
people better understand the ability and contribution of
these young people and builds greater social inclusion.

Recently, some new members of the project and SHKP
volunteers went farming at PARK YOHO in Yuen Long.
They prepared the field with shovels and planted
vegetable seedlings into the ground. In this activity, the
volunteers and young people learned more about each
other and built a partnership. They will witness different
stages of life during the growing process, and learn a
valuable lesson about life education.
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SHKP volunteers and new members of the
weCare Volunteering Inclusion Project go
farming together. They will go back when the
vegetables are ready for harvest and pick the
vegetables for the elderly
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Building Homes with Heart Caring Initiative spreads love in the Tuen Ng Festival

ADEZIERTTE) A

The Group spread love and care to people from different backgrounds through
the Building Homes with Heart Caring Initiative, which includes regular festive
events for underprivileged elderly. At the latest Happy Tuen Ng Festival event,
the Building Homes with Heart Caring Initiative distributed goodie bags with
rice dumplings and packaged food to about 3,000 singleton elderly and senior
couples in Wan Chai and North District to spread the festive cheer. The Group's
volunteers also paid home visits to singleton elderly and senior couples in Sham
Shui Po and Wan Chai, presenting goodie bags as festive gifts. The volunteers
and seniors were happy to celebrate the festival together.
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SHKP-Kwoks' Foundation continues to groom students
at Tongji University and Guizhou University

St SRS SN BIR AL RN A

The SHKP-Kwoks' Foundation established a scholarship programme at Tongji
University in 2006 with the first phase being a great success, providing nearly 1,600
scholarships to date. Under the programme, bright students from underprivileged
families were able to complete their four-year undergraduate studies. The
agreement for the second phase of the scholarship has already been signed

between the Foundation and Tongji University representatives. i il
SHKP-Kwoks' Foundation Executive Director Amy Kwok (third left)
In addition, the Foundation set up an undergraduate scholarship scheme at and Guizhou University Party Committee Deputy Secretary Ling-hu

Guizhou University in 2004 to support talented students from disadvantaged ;;Ei%ggg;ﬁ?iﬁg%;%?f(elEeg:a)tiO,ﬁngfﬁﬁg;;:;EU%EATMWE
Z & F =)=m ZZH ~< P

families so they could pursue college degrees, providing them with the chance to (5S) SREFREEAR

lift their families out of poverty. The Foundation extended the Guizhou University

scholarship scheme for the third cohort last year. About RMB13 million has been Bﬁ'%ﬁ&.ﬂbﬁ}ﬁﬁ% WJ:’:E%K&#M&'&'
donated in the three tranches, benefitting about 1,000 recipients. The Guizhou HBA T HFBEWA

University delegation has caught up on the recipients’ progress with Foundation
Executive Director Amy Kwok in its trip to Hong Kong.
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SHKP-Kwoks' Foundation Executive Director Amy Kwok (front, left),
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PARK YOHO wetland Fairyland
integrates residential development with conservation

PARK YOHOEHh “R7ER" RINEEE AR SHRE KR

PARK YOHO “&{ERE" MEXEEE A

PARK YOHO is the Group's major residential
development in Yuen Long’s Kam Tin North
which integrates wetlands with residential
developments. Its 46,450-square-metre
(500,000-square-foot) private wetland
Fairyland received a Certificate of Merit at
the Hong Kong Institute of Planners Awards
2018, which recognized the Group’s efforts in
weaving environmental conservation into an
urban development.

Wetland restored to shine

The Fairyland was a barren site before the
residential development started work. In the
early planning stage, the Group noticed the
potential ecological value of this land and
commissioned independent conservation
experts to study the environment. The land
was later found to be once a wetland home to
dragonflies, butterflies and birds. The Group
then decided to restore this barren land with
the assistance of a professional consultancy
team. After multiple procedures, the long-
clogged drainages were unblocked. Hillside
streams and seawater came back to the land,
followed by natural reeds and mangroves. The
wetland was gradually restored back to life.
The Fairyland is a semi-natural brackish marsh
which is rare in Hong Kong, and now home
to over 180 species of dragonflies, butterflies,
birds and other wildlife, including the near-

PARK YOHO's Fairyland features seasonal scenery all year long

threatened four-spot midgets, Pallas’s leaf
warblers, great and little egrets, variegated
flutterers and many other species.

During the planning stage, PARK YOHO's
building density, height, location and
orientation had been thoughtfully designed to
ensure that the wetland would be interwoven
with the residential environment. Reeds were
planted outside the residences to provide
owners with expansive natural greenery while
offering a buffer area to the wetland. To
ensure the sustainability of the Fairyland, long-
term management and wetland conservation
measures have been implemented along
with regular on-site inspections by ecology
specialists and data submissions to relevant
government departments. Since residents first
moved in, the number of ecological species
in the Fairyland has continued to increase.
Ecology specialists also confirmed that the
Fairyland is in good condition.

Guided eco-tours promote
conservation

PARK YOHO's clubhouse organizes guided eco-
tours from time to time to promote the beauty
of nature and the importance of wetland
conservation. Participants can enjoy a close
look at the precious ecology in the brackish
marsh, which helps to raise awareness about

conservation and environmental protection.
The guided eco-tours are popular with more
than 2,000 people participated to date.
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Green property management pays off
Z el e TR AR

The Group’s property management subsidiaries Hong Yip
and Kai Shing have been widely recognized for their green
management efforts and promotion of low carbon living. At the
2018 Hong Kong Awards for Environmental Excellence organized
by the Environmental Campaign Committee along with the
Environmental Protection Department and major chambers
of commerce in Hong Kong, Hong Yip and Kai Shing together
received 14 awards which included one gold, one silver and two
bronzes.

The Leighton Hill reduces waste at the source and
promotes green living

The Leighton Hill consistently carries out various energy-saving
measures and initiatives, encouraging residents to live green.
This strategy earned the property the gold award in the Property
Management (Residential) sector. The Leighton Hill provides
small bins to facilitate the collection of household food waste,
which is then converted into fertilizer using an on-site food waste
composter. To reduce waste at the source, the estate also engages
a green group to conduct food audits for residents as well as offer
tips on food waste reduction and proper handling practices. There
are also energy and waste checks for residents, followed by advice
on achieving greater energy-savings and waste reduction.

Environmentally friendly programmes are held to enhance
residents’ green awareness, including the Eco-School, Eco-
Seminar and Eco-Reward Scheme. Eco Walkway guided tours
as well are arranged for residents and friends to learn about the
environmentally friendly measures and facilities engineered into
the estate as part of its efforts in green promotion.

Tsuen Wan Plaza leverages smart management for
greater energy efficiency

Tsuen Wan Plaza (Shopping Arcade) applies smart technology to
enhance energy efficiency and the indoor environment, earning
the arcade a silver award in the Property Management (Commercial
& Industrial) sector. An Internet of Things system has also been
implemented as part of the building’s facilities management
system. Facility operations are now automatic and the indoor
environment is closely monitored. Any changes in the indoor
environment will trigger real-time reactions to reduce power use.

In addition, environmental protection concepts are shared and
promoted among customers, tenants, contractors and other
stakeholders through a wide range of initiatives and programmes.
During the past year, Tsuen Wan Plaza organized a number of
Earth friendly programmes, including Little Green Guru, Reuse
of Hoarding Programme, Polyfoam Recycling Programme, Green
Contractors Competition and many others to help spread the
message of green living to the community at large.

Tsuen Wan Plaza applies smart technology to enhance energy efficiency.
Pictured: robot vacuum cleaner
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The Leighton Hill collects household food waste and converts it into fertilizer by
means of an on-site food waste composter

WBLREFREREER  BRERRNE R BERE TR

SHETYLERNBRLEEHBRISIAZEER « (KR
B BRUARE - ENRZIZAKRAAIERFERER
TEFANM 2018FABRFEEMAR” B Bl EEHH
REB14NRI - HpEE—% - —HREZMH -

WL FRKRE  EBERELETE
FPLRITZMT e LR - RIRPBIEFBAZELE
EpLER (FF) RAIRKER - BEMEFREEDBRKE
e IRREREFR - BAERANBERI  BERELCHE
B UBURKRE - M B SGEEKEE - AEF#HTRY S
it FRHEBDBERREBAEFRHNTTE - BLE RRA LR
EMRE - A NEFRMTBEMBURZE

NESEFHTIRER DETHEIGZEEY  BEIRE
B ATHUSRIARVORRTITE - EREANENES D
EFRESBSER  NAWMBE NS EEBMIEME - AT AR
H—17 -

2E I EREREE RARERXRE

2By (B1g) NASEME  ERRRR  BAZERTE
mb EYMLERE (THL) RARESRE - i RE T WKW
RGEARBEREERRGN —& 0 - BIREZFELTNEIKL
BN EEE N AR - SEHE X SR E - R DB T
# o

BAN - FIELARDES RiTR - MAE - B/ MADEER D
ENFREDHNRED - ELE—F » BE DTSR
- B CMERANEAT  BRRERITR - XK RSRE Kt
VWkGEANIBITLES  BEZEEERREBIEXENAE -



e @)

Vol 92 - Q2 2019 - SHKP Quarterly

More honours from the investment community

SHRRARPRSIRE

The Group is committed to practicing sound
corporate governance and initiating proactive
communications with investors to enhance
overall transparency. These efforts have again
earned the Group widespread acclaim from
international and local associations.

Top honours as Asia’s Overall Best
Managed Company for the second
straight year

In the 2019 Asia’s Best Companies survey
conducted by financial magazine FinanceAsia,
the Group's overall leading performance was
widely recognized among portfolio managers
and analysts, who gave it top honours as
Asia’s Overall Best Managed Company for the
second consecutive year as well as citing the
Group as the Best Real Estate Company in Asia
for the 13th time. Among its local peers, the
Group topped the list with four awards: Best
Managed Company in Hong Kong (Ranked
First), Best Growth Strategy in Hong Kong
(Ranked First), Best Investor Relations in Hong
Kong (Ranked First) and Best ESG in Hong
Kong (Ranked First).

FinanceAsia conducts the annual Asia’s
Best Companies survey, inviting portfolio
managers and analysts to evaluate listed
companies throughout the region based on
their overall management practices, investor
relations, commitment to the environmental,
social and governance policies. The Group
received top honours as Asia’s Overall Best
Managed Company for the second year in

FinanceAsia

2019

Associate Member of the Executive Committee, General Manager -
Corporate Planning Brian Sum (right) receives the prestigious Asia’s

a row, a testament to the high regard the
investment community has for the Group's
solid foundations and seasoned management
team.

Four major prizes at the Asian
Excellence Awards

The Group received outstanding scores from
investors across different fields at the Asian
Excellence Awards 2019 organized by the
corporate governance magazine Corporate
Governance Asia. There the Group took home
four awards, including Best Investor Relations
Company, Hong Kong; Best Environmental
Responsibility, Hong Kong; Best Corporate
Communications, Hong Kong; and Best
Investor Relations Professional, Hong Kong.

Best IR Company for the fourth time

At the Investor Relations Awards 2019
organized by the Hong Kong Investor
Relations Association, analysts and fund
managers again cast their votes in favour of
the Group's active stakeholder engagement.
To this end, the Group was named the Best
IR Company - Large Cap again, as well as
the 3-Year IR Awards Winning Company. In
addition, the SHKP 2017/18 annual report
earned the Best Annual Report - Large Cap
award.
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Overall Best Managed Company and other top awards from FinanceAsia
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The Group wins Platinum Trusted Brand Award for the 14th consecutive year

EAELVAFRR FERRASR

The Group has built its trusted brand through premium developments and excellent
service offerings. At the 2019 Reader’s Digest Trusted Brand Awards, the Group and
its business units continued to receive consumer votes, winning two platinum and
three gold awards.

Thanks to consumers, Sun Hung Kai Properties was again voted the most trusted
property developer in Hong Kong, becoming the top platinum award winner for the
14th consecutive year. APM earned a gold award in the shopping mall category for
the fifth straight year. Hong Yip and Kai Shing both received gold awards in property
management for the eighth successive year. Wilson Parking was also presented with
a platinum award in the car park category for the seventh year running.
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The Group named a Caring Company for 17th straight year
SRAEZFITFR "BREXNK FEF

A total of 83 SHKP entities were
named a Caring Company this year

SERFRBIN B HARE
i

The Group leverages its expertise and resources as a responsible corporate citizen, £HAERERKEARRE  BWRBITHLS =T
earning widespread recognition. The Group has been named a Caring Company  ER&R %7 - Bl - EEELE17ERSE
for the 17th consecutive year by the Hong Kong Council of Social Service, and its BB 2REHK2MA "BREXT" =&
83 related entities have also received the same title this year. Among these entities,  #r7& @ §E N A k3 1F 890 & 8 A7 2 3£834 -
a total of 47 have earned the Caring Company honours for 10 or even 15 straight  H& - H47TPM I EK BN EIEEFI10EZEF
years. These range from shopping malls, property management, construction,  15F 3k Ik %= * BRE7 - MIEE - 2%
hotels and more. The concerted efforts demonstrate the Group’s continued — KBEZEREEE » £ BRI EH % FFRiE
dedication to corporate social responsibility by caring for the community, helpingthe £ xZ#t 4 - Y HPIH X AEH D
underprivileged and building a better society. % =i
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Property management teams’ service excellence recognized

MLERANRSSH BFS AR

Hong Yip and Kai Shing are committed to
offering premium and trusted professional
property and facility management services to
ensure an ideal environment. The two teams
were recently honoured with various awards
in recognition of their service excellence.

At the Quality Property & Facility Management
Award 2018 jointly organized by the Hong
Kong Institute of Surveyors and the Hong
Kong Association of Property Management
Companies, Hong Yip and Kai Shing earned
a total of 21 awards with five being grand
awards. Tsuen Wan Plaza Shopping Arcade
and V City both won the International
Innovative Strategic Management Grand
Award, and Landmark North took home the
Large-Scale Office Building Management
Grand Award. At the same time, YOHO

Midtown won the Large-Scale Residential
Property Management Grand Award
while Grand YOHO got the Medium-Scale
Residential Property Management Grand
Award.

Hong Yip and Kai Shing continued to shine at
the Excellence in Facility Management Award
2018 organized by the Hong Kong Institute
of Facility Management, winning 36 awards.
World Trade Centre and YOHO Midtown
won the Grand Award in the office building
and medium-scale residential categories
respectively.
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fh‘e Hong Y?p-(t-op) and Kai Shing (bottom) teams, winners of several grand awards at the Quality Property & Facility Management Award 2018
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